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Abstract: Small and Medium-sized Enterprises (SMEs) can communicate with their consumers
and provide them with relevant information on cost-effective goods or services with the help of
social media technologies. Thus, this study investigated the factors influencing social media
technologies on SMEs’ performance. In addition, this study also tests the capability of social media
networks and customer involvement to enhance the positive effect of social media usage. The data
was collected from 253 SMEs. Our results show that cost-effectiveness, compatibility, and
interactivity, were positively related to social media usage. However, trust was not significantly
related to the use of social media. Notably, the positive effect of social media usage and SMEs’
performance was positively moderated by the capability of the social media networks and customer
involvement. The relationship was more robust when social media capability and customer
involvement were high than low. Therefore, this study has highlighted the role of social media
usage, customer involvement, and social media capability and their effect on SMEs’ performance.
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