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Preface

This internship report describes the utmost learning experience gained by me during the course of
a twelve-week internship at ‘Independent Television’ a key news channel in the Republic of
Bangladesh. It is no stranger to the fact that the said TV channel enjoys fame for offering updated

news right around the clock, along with a vast digital presence.

To the report, I present my experiences as a well-read in my role as the Social Media Intern. |
explain the systematic way Independent TV operates and introduce the individuals and groups
involved in working together to run the TV channel. I also report to my supervisor, who mentored

me in my role during the internship.

The report describes my weekly evaluation of what I accomplished. The things that I accomplished
allowed me to understand how what I implemented in class can be applied to the real world of the
media. Another thing that caught my fancy was the tools and electronic program that were

implemented at my internship.

One of the critical experiences I developed expertise in regards to is the most crucial part of this
report. In the fast-paced and hectic work environment associated with a digital newsroom, I was
confronted with real issues, making for a learning experience that will be integral to my future as
a professional. I learned firsthand the importance of flexibility, learning digital skills, and

multitasking within today’s media landscape.

In short, through this report, I actually wish to convey my internship experience, what I did there,

what I gained from there, and how much this internship at Independent TV was effective for me.
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Letter of Transmittal

27 December 2025

Meherabul Haque Rafi

Lecturer

Department of Journalism, Media & Communication
Faculty of Humanities & Social Science

Daffodil International University

Subject: Submission of Internship Report

Dear Sir,

I am submitting my report on the Internship that I did as a requirement for completing my
Bachelor’s degree in Journalism, Media & Communication. The Internship was completed at

Independent Television and lasted for three months.

I am sincerely grateful to the Department of Journalism, Media & Communication, my
supervisors, and the Independent TV crew. This report has been produced in accordance with the

requirements of my internship.
Thank you for your consideration.

Regards

o

Sincerely,

A.S.M. Nazmus Sakib

ID: 221-24-022

Department of Journalism, Media & Communication
Daffodil International University
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Certificate of Approval

We, the undersigned, hereby certify that the Internship Report, titled " From the Classroom to the
Newsroom: My experience at Independent TV," by A.S.M. Nazmus Sakib, with ID No. 221-24-
022, of the Department of Journalism, Media & Communication, has been accepted for

presentation/publication. The internship was conducted during the Fall 2025 semester.

The information, data, and findings presented in this report belong entirely to A.S.M. Nazmus
Sakib. A.S.M. Nazmus Sakib has shown morality, honesty, and professionalism throughout the

period of his internship.

I wish him all the best in all his future pursuits.

Academic Supervisor

Meherabul Haque Rafi

Lecturer

Department of Journalism, Media & Communication
Faculty of Humanities & Social Science

Daffodil International University
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Chapter One

Introduction

©DAFFODIL INTERNATIONAL UNIVERSITY



Page |2

1.1 What Is an Internship?

An internship is a supervised work experience which is offered by an organization to new
graduates. Internship offers graduates the chance to attain practical experience, exposure, and skills
within a certain field. An internship usually lasts for a short period of time, like weeks or months,
with the sole purpose of providing students with an insight into the workings of the respective

industry.

An internship provides an opportunity for students to use the knowledge acquired in the classroom
at a real professional environment. This could mean engaging in projects, helping staff, watching
daily work, and knowing how to deal with industry tools and techniques. Equipped with these
performances, interns gain critical technical and problem-solving skills related to their field.

Others include communication, teamwork, and time management.

Internships create a bridge between the academics of a person and their profession. Students will
also be assisted in identifying their strengths, weaknesses, and becoming self-confident about their
capabilities. In many cases, internship also creates professional networks, gets tutoring, and

understands the working environment

In a simplest manner, it is a temporary job, but it helps students to cope with real challenges that
would exist in the future world. It is a process of transitioning from study to work, acting as a

preview of what is expected in the respective field
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1.2 Why Is an Internship Important?

An internship is thought to be an important phase in life because it provides students with the
chance to practice the things they have learned in educational institutions and such places. Even
though classroom trainings provide the basic theoratical knowlege, interships helps one experience
firsthand how that knowledge is used in an real life situations. This kind of experience is very

useful in getting a clear idea of the industry.

Another important cause is that the internships works like an councilor for students trying to find
their right career interests. Through this immersing experience the real life working environments,
student can easily figyre out the field they need to target for. Furthermore, this also helps them

achive greater results in their upcoming career days.

Internships are the best opportunities for graduates and students to gain crucial skills. For instance,
communication, problem-solving and time management. These skills can not be mastered through
theoritical knowledge only. While interning they get the chance to work closely with professionals
and learn to take resposibilities of their own work and duties also learn to face the consequences

of their own actions.

Furthermore, internships helps to raise a students overall profile in the job market. Various
companies all around the industry looks for a candidate with hands on working experience.
Internships helps a student prove to the job providers and highring officials that they have those
experiences that they are looking for and that they are familiar in working with a corporate sector

or in an official environment.

Moreover, internships provide students with a wonderful opportunity to create their own networks
and establish contacts with the with people within the industry whom they can rely on and go to
in their times of need. They work as a secure place, a network that they have build on their own.

This types of connections and networks may open future oppertunities and doors for them..
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In general, internships are very important for all of these reasons; they provide on-the-job training
and give people the opportunity to hone their skills and build their self-confidence, improve

employability, and refine their career direction.
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1.3 Duration of My Internship

May 11, 2025, to August 10, 2025, was my internship period at Independent TV. In this TV, I
worked as a social media intern. During this time, I learned many practical skills, like media

operations, content creation, making news cards, shorts, marketing, and audience engagement.
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1.4 Reasons for My Internship at Independent TV

So the reasons behind choosing Independent Television as my internship place are, ranking,
populatrity, working environment and opportunities. The Independent TV is a major player in the
news channel field, their news are available 24/7 all around Bangladesh.. Besides, I should say
that since such a site would be quite an experience in the life of a journalist and digital content

creator, [ went here for the internship.

My main reason was the kid of the interest I had in digital media and social media journalism. The
digital team at Independent TV operates very well on Facebook, YouTube, Instagram, and other
platforms. So then being a part of that team opened up the opportunity for me to witness firsthand
the process of professional news content being written, edited, and published for the online

audience.

On the other hand, the opportunity to practice my theoretical skills was yet another reason for my
choice. I wanted to take up the experience of my Journalism, Media, and Communication classes
and apply it to the actual newsroom stuff. Independent TV was able to supply a suitable place for
educating the engagement of the audience, the social media strategy, and the workflow of the

newsroom.

Moreover, I purposely opted for Independent TV because I liked to be involved in a lively and
fierce news atmosphere. Over thus I gained confidence, bettered my communication skills, and

got to know how professional reporters work in a high-pressure situation.

To sum up, I picked Independent TV for my internship due to its being a great learning place,
getting to know the world of digital journalism, and practicing the skills required for my future

career in the media sector.
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Chapter Two

Organization Profile
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2.1 Background of the Organization

Independent Television is a premier Bangladeshi news channel broadcasting 24/7 through satellite
and mainly covering news and current affairs in the Bengali language. The channel is run by the
Beximco Group, which is one of the biggest companies in Bangladesh, and it received permission
to broadcast officially from the Bangladesh Telecommunication Regulatory Commission (BTRC)
in 2007. After doing all the necessary things and carrying out the test transmissions, the channel
went live on 20 October 2010. The main office of Independent Television is based in Tejgaon

Industrial Area, Dhaka.

Independent Television, from its start wanted to give the quickest, most accurate and reliable news
to the watchful eyes of the audience. The station commenced with a mosaic of programming
comprising of national and international news bulletins, debates, political talk-shows, business
news, sports, entertainment, lifestyle, and investigative reports. The combination of truth-seeking

journalism and contemporary presentation soon made the channel a favorite among the audiences.

Technology and the renovation of its Newsroom were major components of Independent
Televisions commitment to produce an extensive line of News and Visit, with the purchase of the
most advanced Studio equipment, Digital Broadcasting systems, and Multimedia Story Telling
systems for use in its News transfers. Independent Television was recognized as having one of the
best reporting teams in the marketplace and a superior quality of News production less than three

years after launching.

Besides broadcasting on television this TV channel has also made some significant impact on the
digital platforms. For instance, Facebook, YouTube, Instagram and through their official news
portal websites. The team working at the forefront of publishing of breaking news, developing
multimedia content along with online viewrs. Currently the channel is one of the most influential

news channels in Bangladesh.
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2.2 Prominent Programs of Independent Television

Independent Television has a lot different tyoes of news and current affairs related programs
which potray the national issues, economy of the countrym sports, entertainment and some other
public interest matters. Throughout the years, certain programs have received a lot of viewer
fame for their trustworthiness, rigour, and pleasant presentation. Some of Independent

Television’s most popular programs are:
1. Shongbad Shompoti

A prime news bulletin presenting the day’s most vital national and international news along with

precise and timely updates.
2. Ajker Bangladesh

A current affairs program that analyzes major national issues, accompanying expert views and

providing in-depth examination of political and social matters.
3. Rajkahon

A political talk show featuring politicians, analysts, and experts discussing major political

happenings and government policies.
4. Independent Morning News

A morning news program that reports the latest news on politics, weather, business, and traffic

to make the audience ready for the day.
5. Krira Somachar

A segment exclusively dedicated to sports news that keeps the audience informed about all

national and international sports events, tournaments, and matches of cricket, football, etc.
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6. Financial Express

A business-news-based program that attentively follows education, trade, stock market updates

and all financial developments in Bangladesh, plus their impact on the economy.
7. Lifestyle & Entertainment Segments

Regular segments bring updates on entertainment news, celebrities, and cultural events, as well

as lifestyle stories.
8. Investigative Reports and Special Coverage (Talash)

Independent Television has established a reputation as a leading producer of detailed
investigative reports, special documentaries, and comprehensive field reports that highlight

major social issues.

By means of these broadcasts, Independent Television not only retains but also boosts its image
as a reliable provider of information, presenting the audience with an assortment of breaking

news, analyses, discussions, and feature stories.
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2.4 My Internship Supervisor at Independent TV

F.K. Nelson and Arnab Sanyal, who are both Deputy News Editors at Digital Media, were my
supervisors during my internship at Independent Television. With their extensive newsroom
experience, they guided me through the process of understanding digital journalism. They are

famous for their outstanding editorial skills and for leading the team during the hectic and high-

pressure news situations.

_—

Arnab Sanyal F.K. Nelson

I was really lucky to have the support of both my supervisors during my internship. They
introduced me to the process of selecting the most critical news topics, offered guidance on how
to verify information before publishing, and gave me insights on how to tailor content for different
social media platforms. Moreover, their constructive criticism helped me enhance my writing, fact-

checking, and decision-making skills.

Mr. Nelson and Mr. Sanyal not only supported me but also pushed me to step into the real working
environment of the newsrooms. Thus, I acquired the ability to cope with breaking news and to be

in the proximity of senior journalists. Their recommendations facilitated my overcoming of the
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initial challenges, and they also contributed to my acquiring of the knowledge of the rules and

functions of the newsroom.

The overall contribution of their support and guidance to my learning was tremendous. I am
incredibly grateful to them both for being the ones who helped me mature professionally during

my internship.

©DAFFODIL INTERNATIONAL UNIVERSITY



Page | 14

Chapter Three

Learning and Experience
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3.1 Monthly Worksheet at Channel 24

Besides my usual task of putting up pictures and videos, I was also given the chance to be with the
marketing staff at Independent Television. I played a role in developing and making known,
through the media, the content of some of the famous companies. The brands that I was involved
with are Coca-Cola, Suzuki Motorcycles, Tecno, Walton, bKash, Grameenphone (GP), and

ScanCement.

The collaboration with these brands provided an insight into the media houses working with the
clients, the branded posts' schedule, and the application of digital marketing strategies in actual
newsroom settings. This hands-on experience diluted my creative, communicative, and knowledge

skills grow to the area of commercial content production.
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QEL X CKTvLvQyot5iiBJysksaF CORIAUCe]
hitps L SUvdaF I
1fpZL QGHIRZT JBtprpttPY2vpxayl
JerVID7yoe VAPFhQUVMIFWEmO) i il
= = el
KIMYRVHMKRG!
DPyITtpAC TGO Ixhn TZHvCiQzbmx
JRDHgbQbma3Pw et DAXpLESL NBNSm3l
hitp: 3EMzizCq16D )
dfcdidszaY TvbZU2MPBIVZ7dD:
RydxYKd ) bl S8w1PmOL32YQEKIMQWACH
hitps W7 XzaHXOuBCERL YUS6Y z
1JDaND! TIC Q0avaCSVIWEXA
i SFOYAQNTNHTeFwNggE1l

2 No.
3 May 13,2025 1
4 2
5 May 14,2025 3
G 4
7 5
s May 15,2025 [
e 7
© May 16.2025 8
T 9
2 May 172005 10
13 "
" May 182025 12
15 13
® May 192005 14
17 15
18 16
" May20205 17
2 18
2 May 212025 19
2 20
% May 222025 21
] 2
2 23
= May 232025 24
7 25
2= May 242025 26
= May252025 27
£l May 26205 28
3 May 272025 29
El May 282025 30
Suzuki X ITV Branding Report
File Edit View Insert Format
Q Menus o e & § 100%
AT ~ | f Suzuki Branding (May 12 - May 31) 2025 - 30 Cards
A B c
® 16
® May202025 17
£l 18
2 May 212025 19
2 20
£ May 222025 21
2% 2
2 23
» May 232025 24
z 25
2= May242025 26
= May 252025 27
E) May252025 28
3t May27.2025 29
£ May 282025 30
B May29.2025 31
£l 32
E) May302025 33
® May312025 34
a7
32
3®
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3. Tecno Branding:

Tecno X ITV Static Card Branding & m & 0 B - © share -
File Edit View Insert Format Data Tools Extensions Help
QMeus & o B § 100% v | § % 99 123 | adal v | =[]+ |B I % om krA-lo @ @Y @2 o
ALGT v | f TecnoBranding (May 20 - May 31) 2025 - 10 Cards
A B c D e E G H J K L L N c
1 Tecno Branding (May 20 - May 31) 2025 - 10 Cards
2 Date No. Segment Image Card Links Views Reach Interactions
2 May 20,2025 1 Poiitical hitp: it DSbax4B4 29,192 20956 3321
7 =
4 May 21,2025 2 Political M © hupsimwwiacebookco. @ £ b 16,047 54,260 691
: May 22,2025 3 Poiitical 0t 23,368 67,403 2,888
¢ May 23,2025 4 Political hitps:ffwny QsuvugGAF 24319 72,861 1403
7 May 24,2025 5 Poiitical hitps itvbd24 20077 68,571 1832
2 May 25,2025 5 Political hitps /vy facebook ZNAZ 31,354 92,118 1,601
s May 26,2025 7 positive hitp: J919eT9l 23,635 62,506 417
© | May27.2025 8 Poiitical v tvbd24 JoikyV50kL 30062 70536 2,957
i May 28,2025 9 Political hiip: i BLWDIKC 63,029 48,042 451
i May 29,2025 10 Polifical hitp: 56,373 45,975 1634
B May302025 n Poiitical hittps s i 51,242 40346 1108
" May 31,2025 12 Political hitps: /v 2K2VUUREW] 101,417 82,058 993
1 470115 796632 19296
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4. Walton Branding :

File Edit View Insert Format Data Tools Extensions Help
Q Menus & o B § 100% v | $ % 9 123 | Ardal v |- + B I
AL - f Walton Branding (Fridge) - May June 10 (2025) - 60 videos
A B c o E F

1 Walton Branding (Fridge) - May 25

2 Video publish time Video title YT Link Views Impressions  FB link
3 31May2025 SRR TG 51 TER TR K hittps/lyoutu belc4RITFUXC 887 14300
4 & T ST b T TS € hittps iyouty 258 9,800
5 o &3 ¥ 91 hitps //youtu be/GDL_888V: 4140 55400
s YT ZOFTN ® hitps /ivoutu be/YEpvzDahs 3153 37400
7 PRI TG PO SRR 5T hitps:/iyoutu be/vOQNS-Cd 1002 20,000
e GRS 57 TG A1 3= hitps:/iyoutu be/SNUIX-viv 1198 20100
e 1June2025 ST EIFeE STRETEE 7Y hitps://youtu beiviek 3HtJic 255 8,600
© TS hitps /iyoutu 2 2347 20900
1 ST 2 (UG e (G https:/iyoutu be/S0vkGEBM 303 8,000
2 TR goTferes TR R ¢ hitps:/ivoutu be/iUdig9mRI 4445 34,300
2 TR e F 0= & S https fyoutu be/Ivi FTevds| 593 11700
" G ST T TEPS hitps /ivoutu be/cl4iDE472g 340 8,200
1 FENR T G (O ST hitps /iyoutu bek2IGIFCEFLI 897 14800
1 I (FRRIE G 9FT b4 hitps /ivoutu be/102eVxS52 3826 72:800
7 ST (T WO, SR R @ hitps:/ivoutu be/)-kBhfFTce 641 13,100
® R TGS WA ST SYGTS 1 https /ivoutu be/rl XvLBWp 61839 1,100,000
® GO T 7T T S Y W hitps:/iyoutu be/VGOLckVw 113 18200
g ‘SRR SRR e 41375 W2 https //youtu be/ATTdveZWWE 1060 20,100
21 S 1T ST w07 4 3 https /fyoutu befsAGzsSclI 2207 29,500
2 30 3127 (XA (X% ST AT hittps:iyoutu be/WBIT [F67 29026 392,000
% ST (7ot (T 979 WO €5 hitps:/iyoutu be/CBdeSGINC 694 15,100
2 B oIS TP ST % I hitps:/iyoutu be/NrdsZw o 1537 21,200
3 2June2025 ey 2P SA9fE P G hitps:fiyoutu be/UiULa7pTik 10041 77,900

TR 200G (S Breer 57 R hitps /ivoutu befcsl-MucBVE 924 13300
z G ST 2% SRR hitps /iyoutu befin2066ICUil 832 17,200
2 g TGS ¥ 8 vy 9w Oz hitps /ivoutu beXvISI6728F 7127 130,600
£ TRy SR (50 WG @A hitps /fyoutu be/9yiQ inz12 937 15,300
TR P15 TS g 5,  hitps/iyouty be/WDV-ZX0x 571 13000

3 ST (TR W'Y (P TTE, R hittps:/fyoutu be/dpzaTsCLXG 9075 100,100
E I TS ST T 2, T hittps:/iyoutu be/USgKZyAX: 34461 279200
£ 3June2025  fRaPrrm off AT TR hitps:iyoutu be/GmsyZS\ 1216 29500

Walton X ITVBranding % & &

File Edit View Insert Format Data Tools Extensions Help
Q Menus © 2 & § 100% - | $ % 99 123 | Arial
AN v | fx Walton Branding - May (20-31
A B

23 May 25,2025 TSR Y T ST FF TS | Indeper  Laptop v
24| May 25, 2025 AT TSTVER T T T (90T FAIA0F Tab v
25 May 25,2025 O FEFH SO AU I TE FARST  Laptop v
2 |May 25.2025 TE FFT & WO 7 (Od T HF TS Tab v
27 |May 26,2025 SR e Grs ¥ SIIHRA SoR % Laplop v
28 |May 26, 2025 IS TGAGF T OTF 7 AT WA FH  Laptop ~

2 May 26, 2025
¥ |May 26,2025

RGOS (TGS SOTes TXS (X0E (TR DR Tab
R TR SRS S SfF < | PoriMoni | Tab

3 May27.2025 TR AR WO T O CER S Tab v
2 |May27, 2025 RIS WOREF TH S TG Laptop v
3 |May27.2025 T 57T T (AF AAH (A GIETCIE Tab v
34 May 27, 2025 “TRE (T T SNAE (T, ST R A G 257 T Laplop v
3 | May 28,2025 R OTTs T, (S Gy LA 78 Tab v
% | May 28. 2025 S X oF THOE (& I (S Laptop v
37 May 29, 2025 R T 8¢ AT W, e We A A Laptop v
3 May 29,2025 GGTF T 7 e ¥E G 179 | shakil Laptop v
3 |May 29,2025 TSR TR PSS o (NI Tt Tab v
40 |May 29, 2025 R T g o1 FRR A f07F | Harry Potte  Laptop ~
41 May 29,2025 R = TOTE T AT TR A S Tab v
2 |May 30,2025 TETCTT T (T {6 T T | Banglades  Laptop ~
4 May 31,2025 TR T BTG (0% XA THC SO WA, *EE  Laptop v
44 May 31,2025 M RS I T IeTE TSU ATH T Laptop v
4 May 31,2025 TR b s TS 777 SRR 471 [ Bop  Laptop v
“|May31,2025 TSR TR ST O S3T7E W | Zias D Laptop v

47 May 31,2025
4 |May 31,2025

B ST TR 2SI, TAEEA ¢ Tab
TIF IETE (AT, A, ACCIEF T Eid ) Tab

hitps /iyoutu beAwf3Vx4nnhbs?s
hitps:/iyoutu be/chRmrOAYavw?
hitps /lyoutu be2MUIbQASATO?
hitps:/iyoutu be/TANmOPTF_s0%
hitps /lyoutu be/rJS453Dig07siz
hitps:/iyoutu be/39IBWhSDBTw?
hitps://youtu beMsoMhK9AUAT
hitps://youtu befec6tzu7dIxB?si=
hitps:/iyoutu be/1-n_FLTKRU?si=
hitps:/iyoutu be/SviXrzFU ZE?s
hitps /iyoutu be/ XWCAPSMV-VI*
hitps:/iyoutu be/y8ao-eDOYVA?
hitps /lyoutu be/dqwT 9Y3P807
hitps /iyoutu be/gAz-msZXx117s
hitps://youtu be/8 ImVaQXIZgE?
hitps:/lyoutu be/cw-c69pi7bM?si
hitps:/lyoutu be/ZHVDACX454A2:
hitps:/iyoutu be/bEMQaUXRY2L
https /lyoutu be/ROIBUZEQITQ?
hitps:/iyoutu be/eGE7Zvavnwti?s
hitps /iyoutu be/gYa52ywxmY 2
hitps:/iyoutu be/LeGz2D9r E?¢
hitps://youtu be/SEVCIciZkKw?s
tips /iyoutu.be/yu-BE0IAIZg?siz
hitps:/iyoutu be/2aMBXOaWM
hitps:/iyoutu beTWhiucnRquW

0 (2025) - 60 videos

v Aoy

s H | J

Views Reach Interaction
AR @ 82 t-B-A-|®
E F G
43064 743581 hitps:/ fvwwe facebook.com/itybd24 tu/y
21894 320205 ttps:/fwwve facebook.com/itvbd24 tuly
19831 90495 hitps:/fwwva facebook com/itvod24 tu/y
1645 26998 htps://viwvifacebook com/itvbd24.1v/y
10275 270627 https:/fviwve facebook com/itvbd24 vy
17128 111689 https:/fwwvafacebook com/itvod24.1v/y
15310 109099 https://vwvsfacebook com/itvod24.1v/y
475 8804 https://viwvifacebook com/itvod24 tv/y
73874 540801 https:/fvwwe facebook.com/itybd24 tu/y
6761 165381 https://wwsfacebook com/itvod24.v/y
2529 49278 nttps:/fwwva facebook com/itvbd24 tu/y
933 22191 htps://fvnvvifacebook com/itvbd24. iy
6667 64364 hitps://viww facebook.com/itvbd24.tufy
1402 29394 hitps:/fwwve facebook com/itvbd24 tvly
14691 125184 hittps://wwwsfocebook com/itvod24.1v/y
5060 85143 hiwps://vwvefacebook.com/itvbd24.av/y
1933 23921 hteps: /fviwvifacebook.com/itvbd24 1y
561 14231 hteps:/fuwvefacebook com/itvbd24.1v/s
440 10961 hittps://viww facebook com/itvbd24 1v/y
4400 51790 https:/fvwwi facebook.com/itvbd24 tufy
29155 578116 hteps://viwwifacebook com/itvbd24 1y,
3045 22182 hitps:/fwwvs facebook com/itvbd24 tvly
149 8598 https://wwwsfacebook com/itvod24.1v/y
205 7826 https://viwvifacebook com/itvod24.v/y
608 vawvs facebook com/itvbd24.
160 5636 https:/fwwvsfacebook com/itvod24.v/y
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16473

6752

8393
2113
2528
8767
1650

b3

1074

1376

1057

Page |19

D § O- ® Share -
[ N o i

D B (k- @share -
K C [ N



Page |20

Walton X ITV Branding % & & O H - © share -
File Edit View Insert Format Data Tools Extensions Help
QMerus & ¢ & § 100% ~ | $ % 00 123 | Arial v |- B I 5 A|S s
ALN -
A s c 0 i 3 K L "
2 Video publish time Views  Reach Interact
3 May 20, 2025 T THLS (TFEF WNE (FETF A0S [RU=re  Laptop v hitps //youtu be/ABXQR4JxbKo" 4185 4068
4 |May 20, 2025 5 ST A ¥ (FIE T IS TS Laptop v hittps-//voutu be/7TIOVVWBYOSE?: 4166 3751
5 May20,2025 RS 07 TREH SNHA (O7F Woe% RS || Tab v hitosiivoutu be/OlAmSby Rws 5028 5700
5 May20.2025 TSR (TFF O N VG AT TAGTFEFE Tab v hifos/ivout bel-pSYisykn9Q?si 9354 9780
7 |May21. 2025 TS BJTE TALHTOF 7% WINR | Ishraque H  Laptop v https //voutu be/uBVdOihd 7A% 7158 7387
¢ |May21,2025 TS FYE0T NI T § W SR STWA R Laplop v hitps:/iyoutu be/nDShNDQNTe 499 3340
2 May21,2025 T ¥R TR 47 A Mo SR AU, TF Tab v hitps/fyoutu belaBg mVeVLYq: 2885 3023
0 May21.2025 SRR RUFITS T S S FEARE IS Tab v hitpsvoutu beluFVbgJipbPQ7s 6783 7169
| May 22,2025 7S] SIS TTTE TR 7eN 7S WS Laptop v hitps:/ivouty be/X9SpYyR-uQE? 15352 15162
12 |May 22, 2025 ST (JE ST 51307 (T R4 (TSI 2T Laptop v hitps-//voutu be/fXN: 10055
2 |May 22, 2025 TR GOAE SFTONS! (518 SRS IG5 | Tab v hitps/ivoutu befUnci 30724
14 |May 22, 2025 A IFA T TEF G TTAEESOEE  Tab v hitps://voutu be/2nMJyXFYSqQ? 4845 83
15 May 24,2025 G TS SH G7TA NGRS fH% A Laplop v hitps:/iyoutu be/PB3qDIysFWe? 7217 462
16 May 24, 2025 T GEISE SR SYG A AT T |4 Laptop v hitps:/iyoutu befidS1 aP2Vig?s 10169 73
7 May24.2025 ST BoHEE Y R @ WS (TOTTR T Tab v hitosiyoutu be/3GbbeBSIBES?s 8003 473
18 May 24,2025 TR SR SR e (U7 SRS SR (A Tab v hitps/ivoutu be/3GDbCBSISES?s 8371 263
1€ May 24,2025 IO SRS (P (o~ (W2, F@ @ TE@ Tab v  hitipsiiyoutubel 6dyihPp2pk?si 5406 151
20 May 24, 2025 ORIRTER TUE W0 (T WHSTE | July Unity || Tab v hitps/fyoutu be/aB33Q04wQ0E" 6847 418
21 | May 24, 2025 CTRIERTS REfFE T (77 57817 JHE TT  Laptop v hitps /iyoutu be/Dx _ZP04a8pQ” 6610 287
2 | May 24,2025 RO TFTHRS Y ST OLF SOOI o Laptop v hittps:/fyoutu be/E300iBS-9pE?s 3467 143
25 May 25,2025 TR ST EUT SR ¥ TG | Indeper  Laplop v hitps:/iyoutu befwfVxdnnhbs?s 13424 1074
24 |May 25,2025 2RI TOHER O AN T (6T FERA0F Tab v hitps/fyoutu be/chRmrOAYawE 878 253
May 25, 2025 TTOT HEEH ST5TA AU TIACN W6 FARST  Laptop v https:/ivoutu b ObQSATO? 17278 1376
May 25, 2025 FE FHHF & OO T (ORF TN WEGSEE Tab v hitps:/ivoutu beTnNmoPTF s0: 7854 248
27 May 26.2025 AT ETEISY (I WY TR ORI Laptop v hitps:/fyoutu be/rJSf453Dig0? 7266 260
2 |May 26,2025 TS TG 6 WOTF 1 IAAH SF 0 Laptop v hitps:/iyoutu be/39ISWhSDETw 7435 168
2 | May 26,2025 RO AUSTTE SIOTeN TS AT TR DR Tab v hitps/iyoutu beMsoMhKIAUAT 11076 698
| May 26,2025 TR TR SRHS ST R N | PoriMoni|  Tab v hitpsi/iyoutu belec6tzu7dlxB7si= 16473 328
3 |May 27,2025 TR AR, SOFER WATF WS (G Tab v hitpsiivoutu beft-n FLTKAU?Siz 6752 5%
Walton X ITV Branding # & & D B - © share -
File Edit View Insert Format Data Tools Extemsions Help
Q Menus & o S §F 100% v | 5 % 00 123 | Aral | = + |8 I A |2 @ 83~ 4B A-|® b3
At ~ | fic Walton Branding (Fridge) - May 25 - Jun 10 (2025) ideas
A B c D E F G H 1 1 L M N o
B 2 oo T T be/Nr4sZuw ol 1537 21,200
= 2June2025 SRR R SIS S & hitps/ivoutu be/UIULATDTk 10041 77900
£l R e S R hitps: be/csLMUcBVE w24 13300
e TR ST i of befi CU 532 17.200
£ T AT ¢ & T 9% I hitos:fivoulu be KvISIE72BE 7127 130,600
Ed Ty S (5T TgE @ hifos:/ivoutu be/8yiQ_inz12 937 15,300
0 PRI 17 TG T TTE & hitps:youtu be/\WDV-ZX0x 571 13000
3 s "ﬂiﬁﬂrr e TR, G o fvoulu beldpzaTsCIX: %075 100,100
e Ay T, be/USaKZy4) 34461 278,200
E] 3,June 2025 ﬁmﬁm 1218 29,500
El TR B T 5 E hitps:/fyoutu be/hgoQQZNL 665 13,700
EJ Y GIRBIRF: 7 3¢ T TT hitps:/iyoulu be/VNZZdBIMO 665 13,700
El TR 439 12,700
a7 awﬁvﬁﬁ/ be/udkNCICW 587 17,800
£ mﬁmmfmmmr hitps-ffvouty be/bYVNWigJ) 14337 125,000
E] TS 3¢t < hifos fvoutu be/l-VWtb2atl 41 441 10,300
“© wﬁvhmmﬁ»ﬁ: hitps ffvouty be/OMEvhkF "7 22 400
A 2 & IR T CS H wtE
hllgs fyoutu be/L ewDDERJ 5752 66,800
3 3June 2025 CeTY RS W Sohe SRR, hftps fyouly be/9XuMpY G- 2179 32,400
“ Gifform i R s =1 hitps:fiyoulu be/ZX3VeqpVl 1480 48,600
s R e AT 7GR hitps-fiyoutu belrBDGeiV: 2782 58,600
s RS $ R T (1 O, & hifps-fiyoutu be-nSZoSdvY. 578 14500
] =y B R z=rere of 33 hitps fyouty 1285 20,800
4 mqﬁvwaw@fw + hitps fyoutu be/HAQIEYPIE 16232 264,100
a ST TR T SR WHSTT, htps:-fiyoulu bePWei- Kod 16430 213,100
[ hifos:fiyouty be/cEFUENIolaq
0
o
a2
8
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bKash X ITV Static Card Branding # 0 &
Data Tools Extensions

File Edit View

Format

QMess b o B F

ALD1 ~ | fx bKash Branding (July 1- July 31) 2025 - 215 Cards

A

100%

Arial L R

5. Bikash Branding :

bKash Branding (July 1 - July 31) 2025 - 215 Cards

Page |21

® B - ©she - L

2 Date ~ No. Image Card Links | Views ]
3 1July.2025 1 hitp: id0CPZTepUrPLZ3X.
4 2 hitps
5 3 hitps
s 4 hitp: HIL2XI
7 5 hitp:
B 6 hitp: 1WGEGS!
9 i https Jwi
1 8 http: JhfdADXVCG'
1t 9 JdRv:
2 10 http: VOV2RLhp
B 2.July, 2025 11 hitp:
14 2 hiip: HIEShUS6C
1 3 htip: 1ShCIYHG
® 14 hitp: /TTHFZ6¢
4 15 nNQPY7CWIT
1 3.July, 2025 16 hitp: PmBny
*° 17 hitp: tvoFVNZeS
) 18 hiip: hEyOye
2t 19 hitp:
2 20 hitp: L6vZSm
2 4.July,2025 21 hitp: 1SipQF!
2 2 hitp: BwAYN
% 2 htip: vmzSta6r
2 24 https 1Ksec
z 2 bZ4E6L3!
= 5.July, 2025 % hitp:
% 27 hitp: Fsxznl
0 28 https Do9zml
3 29 hitp: h3KREF
E3 30 hitp: 1TyPUHpdA
= 2 :
bKash X ITV Static Card Branding # o & 0 B - © share -
File Edit View Insert Format Data Tools Extensions Help
Q Menus 6 2 @ F - Arial v = B I 5 A ~
ALDY - Jfx bKash Branding (July 1 - July 31) 2025 - 215 Cards.
A B ) 3 B s 3 K L m
Ed 28 Do%zml
3t 29 h3KREF
2 30 TyPUHpd
3 31 i
£l 32
£} 3
£ 6.July,2025 34 52¢
Bl 35
E 3% QOUXWQERY.
E] 37 TYSSEHYE
© % htip: 1GnidxHUCADL
a 7 July,2025 39 KyaqmuwSwD)
2 40 KFSgzR.
@ 4 QC5QraXNPaL
“ 2 WGRPN|
5 4 i
@ 4 iof
7 3 7dRinn
4 46 TbV3oH!
® a7 Cvh
% 4
st 8 July 2025 49 9y
52 50 JitQ9pk
B 51 QquiGsAssal
El 52 hit
% L (TV56:
% 54 hiip:
5 55 HC)
58 56 htips:
% 57 htips: URSIEGI
® 53 LdyTVdemRoe:
61 59 -
82 9.dulv 2005 &0 hitns- M1 hsarFRIE -
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bKash X ITV Static Card Branding # 0 & 0§ O- ® share -
File Edit View Insert Format Data Tools Extensions Help
QMenus & ¢ & § 100% v | $ % O 99 123 Aral - |- Bl 7 5 A $vhr-A- oo B @Y @B E ~
A0 v | fic bKash Branding (July1- July 31) 2025 - 215 Cards
A B c ) 3 s H | f K L w
5% 57 Vi “uRSIBGI
© hitps /v LdyTVdemRoe:
61 59 hitps /iweay. facebook. fitvbd24. 1ADogSTsh4m:
] 9July 2025 50 hitps /v facebook MLbsarERU
63 81 hitps /i i yquzFEFGJD
5 52 hitps:/uny i i
% 63 1W26CNTTW.
& 84 s iTT.
7 85 hitps ftvbd24 19,
£ hitps i facebook. DrzuJ8DsC3D1
67 hittps /v i wutMbUT;
88 hitps /iwwnv. facebook. i (O7HYVPU.
69 hitp:
10 July.2025 70 hitp: i Hpag:
7 2y5X9et
T hitps: /vy facebook. fitvbd24. (TH|
i 73 hitps:/wn JJvVNAdbAK
7 74 hitps /v i DhQeyhs!
7 7 hitps: E42YVZYDJ|
8 76 W i Q4BbcSmS1
™ 7 hitps /i YoTap1
& 7 hitps itvbd24 JYiewi17E:
81 79 hitps Vi fitvbd24. Jgif VP
2 11 July 2025 80 hitps: /s 12QdGX
8 81 hitps.//
] 82 hitps /v i IVEWD2!
8 8 ’ hmZCKNnE
% 84 o T
& 12 July 2025 85 hitps: /v itvbd24.
8 36 hitps: /i facebook. fitvbd24 Tz3vpigh:
& 87 hitp: i TV ZHsi7in
20 88 hitp:s Vi i
o 13 July 2025 89 hitps /i i EN3Cyz5D
bKash X ITV Static Card Branding % [0 & 0 B e~ © share -
File Edit View Insert Format Data Tools Extensions Help
Q Meus & o & §F 00% v | § % ¢ 23 | Aral |- Bz A% H B-E-4-B-A- o@D @D V7 @I A
ALDT ~ | fic bKash Branding (July1- July 31) 2025 - 215 Cards
A B c D E F G H 4 K L M
ool v
® £ JWis01L
® 14 July,2025 E 9GRM
a7 95 hifp: nerwy. facebook.
E3 96 hip: nerw. facebook.
@ 97 hitps Jivwv facebook ENo1S1pkh
10 % hilps Jivwvs Tacebook aixEwrsd
101 9 hitps /v facebook. ] Iy
102 100 i nerw. facebook. QSAVC
103 101 hip: nerw. facebook. Ii) Faly
104 102 hitps /v facebook. /T
1% 103 hilps diwn Tacebook O XgHkrAHI
105 15 July,2025. 104 hilps Jiwn Tacebook Ki
wr 105 hitps /v facebook. JYSyrt
08 106 naX1kD2e
100 107 QXHKr
1o 108
m 109
Mz 110 JCdeBHRV.
kS m iaX 4b6na
i 12 1 TmvmUvWab
5 13 tvbd24 ircv2ingHs
e 114 itvbd24. 1Tt
" 16 July,2025 15 fsSzUpdant
e 16
e [T JeveLomr:
£ 18 FGHJiLo
21 19 (SGRyrHn
= 120
123 121 hitps iy facebook: Q8
ol 122 hitps {ivworvs facebook KKABICIRVDI
125 123 hitps /v facebook. ushwarbx
125 124 hip: nerw. facebook. -
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bKash X ITV Static Card Branding % B & 0 5 - © Share  ~
File Edit View Insert Format Data Tools Extensions Help

Q Meus & o & § 100% - | 09 23 | Aral | = EY 1 Al @ E-E-4-B-A- @B O Y @ ~
ALDT - fix bKash Branding (July 1- July 31) 2025 - 215 Cards.
A B c ] £ F ) H 1 T 1 T 3 L [
124 122 JRVDI
% 123 nt Tivahwrbx
= P F ® httpsuwwwiacebookco.. O 2 W fevwirs]
17 July, 2025 125 4058l
126 JGLAGIEmAN
227 24 1
128 24 QASCzapTXE
Tt 120 QzxT
£ 130 {PirSyGTd
= 131 ]
i 132 R
% 133 TwYsWa:
® 134 hitps fwvny facebook UICCPrKavd
i 18 July;2025 135 ips (fuwny facebook BXXUEADA
138 136 hitp: peivy. facebook. i QBgHJhidmy:
120 137 hitps /fwwaw facebook.
40 138 hitp: peivy. facebook. id 05! NENY
141 139 hitp: peivy. facebook. i p!
1z 19 July;2025 140 hitps fuwn facebook i JobK
3 141 hitps /fewaw facebook. i ithMRvs
14 142 hitp: neiw. facebook.
5 143 i Ot 'mTZEqs
46 144 Z1HGI
" 145 Q4TsdOxVRI
£:3 146
147
148
149 24 U3z
20 July:2025 150 xtv4AdRp
151 ENZN
152
% 153
i 154
bKash X [TV Static Card Branding % 0 & O B - © share -
File Edit View Insert Format Data Tools Extensions Help
Q Menus & @ & § 100% v | $ % 9 99 123 Arial - |- B I 5 A $-h-A- o @B @ Y B ~
ALD1 - Jfx bKash Branding (July 1- July 31) 2025 - 215 Cards.
A B c D E F G H 1 J K L M
Y7 145 v itvbd24 id0fomQATSIORYRI
148 146 hitp: fitvbd24.
15 147 tvbd24
150 148 hittps /s
81 149 3z
3 20 July 2025 150 v itvbd2a XtY4AdRp
15 151 VOENZN
5 152
1% 153 fivbd24
156 154 JQr
57 155
158 156 hiip: ftvbd24 irzQoWcér
150 157 xF
60 158 . i QDPxdLK
181 159 » QfK3nEQP4cE
3 21 July 2025 160 v
163 161 v
o4 162 v
18 163 " id02STS Lai
166 164 hitp: Vi HigNB
167 165 Ji4uMCVeaVi
168 166 v id0CnPA3MYBTHPE
1 167 Td4C8
i 168 v e
17 169 v uzboiFZ
2 22 July, 2025 170 hit D3mpd<
71 Dao
172 hitps i bOrsTFJg2
173 GHTHhaw
174
175
78 176
1 77
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bKash X ITV Static Card Branding # o & QO B O-  ©shae -
File Edit View Insert Format Data Tools Extensions Help
QMenus & ¢ & F 100% - | $ % O 0 2| Adal v |- +/B 7 5 A % @ E-=-4--A-o @B @Y @S ~
ALD1 ~ | f bKash Branding (June - June 30) 2025 - 215 Cards
| A 8 c o E £ G H 1

2
3 1,un 2025 1 omoc 108 JnwnIFHCUb2VFIGSQBaGQeKPCDEIL
4 2 hitps
5 3 https Vi i JinQ Igf
o 4 eutbek3) ket
el 5 i (TVJs QmbTs8LADKuJVTQtmnyw3c
B 6 T2ursqgict, FLszPhy
9 7 QL \DhEG9DxnsiC!
10 8 hittps /iwvaw. facebook. i 7SC i DAPChroert77s7TRKQFTVArNN
W s CImUHGBDiyJ2v5yShEQUMRGSpQ1 Yipal pukpsas!
12 10 hitps: i/ i i QzgwGeYxL
B 24un 2025 1 hitps T id02,i5yM i JKD! 8:CqTQ
£ 12 JXBfnQU. epichiACTVV
5 3 . 1JQAD4EbC: VL ICSrpZke
® 14
7 15 CAFKeTL274C 05364
i e " a DNBACF 1 QG
0 7 d0EQ13TGED: XhBq8eDQED 526
E) 18 hiio id0F 4ZHISPEShPU 1PMmrHE] DiB4LeverwekCVUrHAMUTIpyS
2 3.0un 2025 19 i Cve TTBEVAT:
2 20 IVGiC 2. 29y 1p8FHGFGZhmTxd
2 21 » Pd1BMIZMF: JRKbd3AsJUqeL xSEGYCI
24 2 30 QL
» 3 Z4CHTnLDicFmpiYvedyVoE ohzL.
» 2 5 o RENVyXYoTmdamCize
7 2 i i rPLotir
= 2 hips " RUSMRFQUZXJITT! QWi
= 27 hitos i i 4HXMEY Y2F9YaISCNCittauyEAg
Ed 4dun202s 28 w ) QWZF i T7gEBaKN
3 % ;
E 30 : Qn6AQyZ{TILDFb 32GLTAMcwXg:
e 2 TP YT Y TR ——
bKash X ITV Static Card Branding % @ & D 8 O- © share -
File Edit View Insert Format Data Tools Extensions Help

Q Menus & @ B F 100% v | $ % % 23| Adal v |- B I Al B - =-42-brA-lo @@ Y B S ~
ALD1 - fx bKash Branding (June 1- June 30) 2025 - 215 Cards

= T . A z 7S c 3 B H | 4
® | 4wn2025 28 ) IDMT7qEBQKN
31 29 {
= 30 QnBAQYZITILE K32GLITAMCXq:
3 31 TToQScuCQuyQsgKyRCT, z
B 2 ftvbd24 whDsch3BPOF2uNUPUULGLCI <
® ES UtckCT EUiVe
» 34 IDHyninKCfiDS4FZBLETYcAMQBpPuc
Ed 35 ftvba24 TJ3WYEIU icT1U4BVVIVTSCVePSBOS HKDE el
= 54n2025 3% o ALMYFSJET40rL TAE
® 37 i 0ASGUgPyirsby JauHCr
@ % hio TewsEqt6iCRosteil g8GFe21kCKICMa TizICWL aXtXp34QT 1NbVmD
“ 39 " STVl i qezH2T3
2 40 s id02Vni <ZTB31906uDXZeL GiEcSieTV43haPECRFudYibe
B 4 hitp id02x JDQdCZ8pUKHHAVC3mDI Tn7KedPZz93F DEKPAZDE
“ 42 hitp: i Qs 0 DiXexxt
[ 43 hitps: /v 4SqudCALHSAD 548G <
@ 44 htp: v/ ic QiC! AEVQTVT,
& 45 hilosih Q9RI4D! avE
@ e RN e QRmuAf]
@ Fr I DEO! 76 0GoJUNUC
£ 542025 48 i i e
B 49 hip i D m1EZYW JoKT6q0GiNIGQ
52 50 hitp: i JxTEQ!
@ 51 w 50
B 52 id0JVGIIDMIZT THx 10iFSRABXQd NN6T tvad
E 53 AL MXNE
% 54 i DL QSF3JURKIPSY -CeqDUpXTdsGQ3yhUVaW:
5 55 v a7
3 56 BP43aD 1fHJZADADK! ETo
B 57 ESIpCoFAZY \fENDWYGG
® 74in205 58 {206iutiYBxPa3e\WanzPsHKLUKDNVGPEnE)
o 59 Uy o W5asVe
E3 50 1Dk TTwHuQF QdkSUFi
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bKash X ITV Static Card Branding # 0 & D B - © share
File Edit View Insert Format Data Tools Extensions Help
Q Menus © e S F 100% v | $ % 99 123 | Arial v 8l 7 A E-t-brA- @B @ Y @B
ALD1 v fx bKash Eranding (June 1- June 30) 2025 - 215 Cards
T A B < D E G H 1
% | 57 hitps ESIDCOFAZY: 4RCYENDVYGG
® 7.Jun 2025 58 hitps- T ExPaleWaqnzPs! PonE)
81 59 httpe v i JUWZJaC: IQxuNL W5asVhe
2 50 hitp: 1Dl TTwHuOF QdkSuF]
L) 61 htps i DKY KENhDp1 NBKiTveTt
84 62 hitpe iNthxs:
o ) htip: 1Qep7FE (T89EZQs64rRaLUNYJXJSiSwhoOMal
% 64 htips LIm3FUCZTPEX2n38YV
o7 65 hitps 1YSYuoa3LEYq7CMnyoTJBbbVF.
5 8.Jun 2025 66 Jhowes i HWUNJCTCVCSVBKIZYEQGE
% 67 https v 3y6Ce
70 68 hitps HFP4LMB4IPIQR JUV3ISGI
7 6 » hHuei9C FTc1VHihgeQBCAE4
i3 70 https UeYLKTmoQ! JwKxenUc
i 9.Jun 2025 7 LM tvynpUEq
u 72 QHHB1YcB.
i3 73 J4sD¢ 38cQC
™ 74 Y YGel
id 7 Kk9DITVY TTADOVIBIUFC TPQLOmWE
= 76 NG o o
™ b SiySaigfL TWZ3eMJKC —
80 78 EViaC' JyuiZaE
8t 79 1bRmaML 3PX9KmUTe7sVBhCxbpp2Sa
@ 80 KXSGTKEMiwYw/1eH
& 10.Jun 2025 81 JmX7 e
84 82 Y Ti9hpEGygJZbcC! B66 1kt
8 83 i 3
® 84 iXLATCFPat93HI1! DXa5r1
& 85 Y3aP) (VRFYQ! KANPAY
2 86 0aGxEBeafl ZevVJ 1gHWI4B1CrUKaKS
8 87 fitvbd24 JiTis YG
® 88 fDVSliL ODA2bak:
o 8 H JyaQx 36x19t
bKash X ITV Static Card Branding # 5 & 0D B - © ihmrn |~
File Edit View Insert Format Data Tools Extensions Help
Q Menus &6 ¢ & § 100% v | $ 99 123 | Adal v |- B 1 A | 8- ~t+-brA-loo @@ Y B Z
ALDY - fix bKash Branding (June 1- June 30) 2025 - 215 Cards
| A s c ) 3 s H [
55— oo S Y TaCEDUUK
() 87 G
® 88 fDVSHLQDA2bak:
of 89 EdANQSUKRHTSQ! JyaQx 3679t
a2 90 DQ6: Q! 4
3 91 hitp: /aFuPgezU4AL 4Di iHi4acFu
o 92 hitp:s diBFsEeX3R73YPtopV 12hy5StQYiyL aGZKmPTQ2misMre.
o 11.Jun 2025 93 http: 11PEE QEnhiASE
8 94 i bvlL841X255eQyUNZTL /B vLaBLVPMC
o 95 i iPDSHPPKY CzwZyuwNUN: ZNQUZKok
© 9% TIFAJ2 TKWPhakT7otPAMVIn1PGIMIBCKioa?3QE
® o7 g id0vXL4ZoLaDS1L T6F J7yaTVXCTLX:
10 9 ) J5orl 1UCEDQVC
101 99 kba1HoUYT2P{TDiaa
12 100 I7TVNF7Jn52E IOHWTDX J55cu
105 12,4un2025 101 hiips 6XW1gCTZm i 9U:
04 102 v kaltJL DsJoMysi TuobPh&1k
105 103 v (TgnwY7hZcxhJLsgxQ7RImNTL i
106 104 hitps (3SDbeGL5UzH3QuhQAVN 1a0battVAL:
07 105 i JHCCAXE: i Qub2ezi19XJVa5n45]
108 106 jQToL 9D SFa
10 107 F
10 108 LsitAJeL43Zs3rUVAHUAZE 3pPT. y.
i 109 }CSARCHRBhBL
2| 13Jun 2025 10 v LLnyCi RExAm,
" m Y i QzoefmCvgEIWUL 6
i "2 hitps i QVHCrYcpGCw2ButHUQ4LVAPK 10!
"5 "3 hitp: HLxeEYCog23D1
116 14 iSSP TNZ397VyqRVOK36¢
" 115 HCI9JW- JZPAC £bf6pGJJFTX1ee8HJIaDUehE
18 16 MFpzh H57C i SHWE
1 "7 i DdL aKQ ~pGBIB
2 s y MAN8raRAAEDMaQSxzvkZu7CxKQSeKWTnF
21 19 -DA4Z13uVhoUxY UHXWWSF 1Mook!
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E bKash X ITV Static Card Branding % b & D B O- © share - U
File Edit View Insert Format Data Tools Extensions Help

Q Menus & @ & § 100% v | $ % 0 99 123 Aral - |- B 7 & A % @ 8- =-+-kB-A-co@ @ Y @~ ~
ALD1 v | fic bKashBranding (June 1- June 30) 2025 - 215 Cards

| A | B c D | 3 | B G H [
8 16 i MFpzhl thsE HS7C! i SHVIE
10 n7 " i TC41Vem28bLaKQwSqi7iadRXGoa7 3drEl GBBS!
120 "8 hitp: i J27rL MANSraRAAYEDMaQSxzvkZu7CxKQ!
21 19 htip: Dd4Z13uVhoUx JHXWSE 1Mookl
122 14,Jun 2025 120 QL i 8L8S2FKCT 1b3KzBWLI4GWU2PubbJICE
2 121 hitp: 8 D
2 122 htip:
25 123 id0L N YkAQmS]ApZil 14KVQqJiDP
1% 124 ) 1JcQzmVPycTYFsi ReZybvuil DuyNiB
i 125 PCIT28rH1 Vi
28 126 1gUXFeC
2 127 JaXHzGXQa. Q
120 128 P4Q 1TQV7Ud: JiloEcerUt
] 129 NWKICOL G ZRFBACIJBAVCFT:
| 154un2025 130 SUNFZWICH JQL 586U 1bUQSQuuL dXsulnmvFLUGHMAS
133 131 hitps i JJ3,
] 132 » JOiZi QXKWOVI
136 133 https v/ i LH i
138 134 hitps i CfvAIQzKSaWL
37 135 w S39tAC J1BSDmI
18 136 L
120 137 NGhYYpun: JTuDTssunYFE
140 138 ~dAVVHZACH
2 16.Jun 2025 139 Q3ILKRPp. 0
2 140 v a
3 141 i ~KWBJ2PLC J706R1
" 142 hitp: i i £KohBuP eSeyUpst
145 143 hitps: agl 6Gg6cl QXigBmhSUITROZT3rAVi
18 144 i Da7zFDWUS4DAWEATd
i 145 hitp: JDpeZiyPL gLmyiFNoZg DINNiSPY
148 146 hitps D3¢ JK: 1FFZpAkoVs
140 147 i PUDWEX, J3onNJ7Vafl 1§
0 143 2AYHDNYTX6C2vdQ

bKash X ITV Static Card Branding # 0 & 0 B O- © share -

File Edit View Insert Format Data Tools Extensions Help

Q Menus © ¢ & § 100% >~ | $§ % 0 9 123 Adal v |- Bl 7 5 A vE-BrAYy o B @ Y B o ~
ALDY - fx bKash Branding (June 1- June 30) 2025 - 215 Cards
— 5 5 o E F [ H !
145 s /i facebook i i JDpeZivPLm7X SmoRFaLmiFNoZa1UmsWZhehfUSZRPDIINISHV
146 i D301 Zp
147 . DUDWEX, JonNJ7Vall 1St
145 hitps 2vdQy
11 17.Jun 2025 149 https:fivw 3dumbCU4ihZaToil 35cfJJ5zRCYDDHE XTVHF}
1582 150 hitp: i DVBIE7y0ZS. i
15 151 iH6aL QBv1ei34STLeDal
154 152 (TxD6iXczZTsQ: XTnUUiv
1% 153
% 154 i AlmVsauu
15 155 JWUFSJPY; QFtREGGE
1% 156 hitp: id0vi QGbP7FDAJD: i
150 157 https: it Y qqviNUxz.
160 158 QuiC PDI i
01 18.Jun 2025 159 hitp: XTRUHMEqTsizpk72rKeT 1CZDnEBXXFEUS1TrV9SavFDJLaiveWSbe
1 160 htips i i 9DPLTISDr6aJoJCudzFul AYvannmbULUXTUrhaD4
1 161 i i TILVE
18 162 i rdz
68 163 2ZTedVQX6PpSzvl aKTdF:
1% 164 3GGXHD49EBL Smiu
87 165 R Wksup54QoWAFUQMuL D1HRE
18 166 i 15VSZiAJChvsvGNQCEZ3NGhTIT2PVVMIsePDYZVh T
% | 19.4un2025 167 i7KUpitql ZeCVFyPMKCE
™ 168 MBYKQ) -6h5262DIWE4SICO1
m 169 hitp: DHopi4UQI9P 1FLF
= 170 1w i Q ipxBxi iy1T3
B3 71 i JKRVO, i e
iz 172 2 KTL E1Y
Lo 173 i 4Efoi) MRsyay:
1 174 1 QQBz!
m 175 ) ETB1C QoGSWT:
17 176 id04L 1201 15PDULP300BdP
7 204un2025 177 hitps i 1itSs7XDhKcaDF 1kx SCSAMDEmYL

ODAFFODIL INTERNATIONAL UNIVERSITY



bKash X ITV Static Card Branding # b &

File Edit View Insert Format Data Tools Extensions Help
QMenus & @ & § 100% v | $ % O 09 3| Aial v | - B I 5 A |2 @ 83-/=-4-H-A-
ALDY - Jfx bKash Branding (June 1 - June 30) 2025 - 215 Cards
| A B c ]
G 175 i D £ QoGSWT:
178 176 hitps:/fwav facebook. f5PpULP3qoBdP1il
| 204un2025 77 1itSS7XDhKcQDF 1o SC. 1
1% 178 Qps1CnZK Qsy YMMI9S
18 179 : i YizD) QCPN3F7BWC 11dAYNJ3GILY
® 180 i ikUhLioebAzuZF JSPoQ jsh3d
T 181 5 JhufC: umL ckebDQT4LIPeFd
124 182 DBSr3UjuicLmJH73FYxLddSLIQ) 0
15 183 DB h z
128 184 QxQ. -CasViMKaJwYz806Xal
T 185 i Jci i JxzDVPeVE1BICK
3 186 NQ2AL BKbUZLIKET025WHHS7SuQa):
@ 214un2025 187 JD; qdB Qb
0 188 i QcBUNENgxynTDg8DA
& 189 hiios Y UbKFITYpFk ShuYVzt
192 190 JiafsTX Y X
1 191 JPC2g QagiNeT
o 192 JaqqifunKJium3miiADi VCaRHIEWTV!
% 193 i 4neEC iq GYi3l
1% 194 DVALBUHAMIN TG ST2 Kext
o 195 VOV Tz SHNUAXESF26DQKENXD: ToXZEp
B 196 iDZYVMagHZ J6PAC
W w225 197 tbmYCO aXXT: (OXG2C5amG
20 19 hitos DZasUbYQQ! KsWS3
m 199 9c031HKL iDL i _TAcdméL
22 | 230un2025 200 KHLCPYAVFQichiWoLX
208 201 X7D
2¢ | 2442025 202 i y
% 203 THpHUAVSHK 1Qu88Jh7 1KEn
26 | 250un2025 204 wtPg2Aftmbe SMaYVCTpiSQx
27 205 v i RpYHyGCU3SMQGAL aNGEWE ICEaTeHHG2kZow!
26 | 26Jun2025 206 i 53hFn:
200 207 1 6xbaXTorMiJSISOWSATy W
bKash X ITV Static Card Branding % 0 &
File Edit View Insert Format Data Tools Extensions Help
QMenus & ¢ & § 100% | $ % O 08 13| Adal v |- B I 5 A |2 @ 83+ =+ 4+-B-A-~
ALD1 - fix bKash Branding (June 1- June 30) 2025 - 215 Cards
| A B c )
0| 19 DZasUbYQQ33VekWhVPZCEKSIS3
201 199 9co31HK, TACOM6BLX7SGD7SMFE
22| 2342025 200 KHLCPWiVFQichWolX
3 201 hitps uYAX7D
24| 24402025 202 y
5 203 HOtHUAVShK 1QuB8INT 1KEn
26 | 250un2025 204 i 2 9MaYVCTpi50n 1965wov1
27 205 idoil i RoYHyGCU35MAGALQIIEWEC \Wa2kZout
28| 264un2025 206 i S3hFn;
200 207 hitps: L1ET! 6xbgXTprMiJSISOWs4Ty W
20 | 274un2025 208 DNLyd1kY: itcS7YzuBSFRUGUNT
21 209 hitps
2 210 idONOFL LPiQ
23 28Jun2025 21 g DPbVBLZTZRUSVBIHYWShCT20T9aDFY 70D
21 212 i il QW
25 | 290un2025 213 imVeSSINTDKskUEFWQ
218 214 DeSihEL 3A9FWhfol
27 30.Jun 2025 215 jitvbd24. IQOMHQ 14RFMgQy
218 216 i QatkhZEY FcikP, i TiC
210
20
Ed
22
3
24

o B WY B

o B @E Y @B
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6. Grameenphone (GP) Branding :

Page |28

GPXITV Static Card Branding #% b &

File

Q Men

ALGT v

Edit View

s b 2 8 F

A

Insert

fix GP Branding (July 1- 31) 20

Format Data

100% ~

£0 Cards

% 0 09 123

Tools Extensions Help

Arial > =

2 Date No. Creative Name Image Card Links Views Reach ]
3 02Juy2025 1 17 hitps /iy facebook
4 2 17 hitps /fwny
5 3 17 hitp:
s 4 17 hitps:/ivws
7 5 17 hittps:ifway
8 03July2025 6 17 hitps /fwny facebook com/itvbd24
s 7 17 hitps /iy facebook
10 04July2025 8 17 hitps /A facebook
i 9 17
12 10 17
” n 17
" 05.July2025 12 17 hitps /v
15 13 17 hitps /iy
® 06July2025 14 17 htips /Awny facebook
7 15 17 hitps:/wvaw. facebook.
1 07.July2025 16 17 hitps fwny
» 08.July2025 17 17 hiip:
£ 10July2025 18 17 hiips /vy
2t MJuy2025 19 Data hitps
2 20 OR hitps: /v itvbd24
2 21 OR hitps /vy facebook
] 12Juy2025 22 Data hitps:/Awny facebook
bl 23 OR hitps:/iwny
= 13July2025 24 Data hitps /s
e 25 OR hitp:
= 140uy2025 26 Data hitps /vy
£ 27 OR hitps:/iwvay
£l 150uy2025 28 Data hitps /fvny.facebook comiitvbd24
3t 16.July2025 29 OR hitps /iy facebook
» 30 Data hitps:/fwaw facebook.
GPXITV Static Card Branding % b & ® 5 - © e I
File Edit View Insert Format Data Tools Extensions Help
Q Menus © e & §F 100% ~ % 09 123 | Arial - | = B I & A +vkh-A- oo @B @Y @B A
ALGY - fx GP Branding (July 1- 31) 2025 - 60 Cards
A B c D E F G H 1 J N o
) 150uly.2025 28 Data hitps /i tvbd24
3t 16.July2025 29 OR hitps /v facebook.
=2 30 Data hitps /iy
= 17.4uy2025 31 OR hiips /vy
3 32 Data hitps /iy tvbd24
» 18July.2025 33 OR hitps /iy facebook comiitvbd24
b 34 Data hitps://w
£l 19.July2025 35 Data hitps /i
£ 3% OR hitos /vy facebook comiitvba24
» 20July2025 37 Data hitps /v facebook.
© 21.4uy2025 38 OR hitos fwny
“ 39 bundie hitps /i ivbd24
42 40 bundle hitps:/fvwvaw facebook.
hed 22July2025 41 MyGP App hitps /Awvay
a“ 42 bundle hitps:/fvww
® 43 bundie hiips itvbd24
® 230uy2025 44 MyGP App hitps /v facebook
a 45 bundie hitps fwny
4 46 MyGP App hittps /fwww fitvbd24.
® 24July2025 47 bundle hitps /v facebook comitvbd24
%0 48 MyGP App hitps /fwvnw. facebook:
51 49 MyGP App hitps: /vy
250uy2025 50 MyGP App hitps /vy tvbd24
51 bundle hitos vy facebook comiitvbd24
54 MyGP App hitps: /v
% 26.July2025 52 bundle hiips 1
5 53 MyGP App hitps /iy itvbd24,
& 54 MyGP App hitps:/fwvaw facebook. fitvbd24.
% 55 bundle hitp:
5 56
60 57
ot 58
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GPXITV Static Card Branding ¥ b & 0 B - © share ~
File Edit View Insert Format Data Tools Extensions Help

Q Menus & ¢ S F 100% v | § %

99 23| Al

ALG1 ~ | fic GPBranding (June 4 - 30) 2025 - 60 Cards
H :
1
3 Jun4, 2025 1 Data - y IneKpsZi7Pd7yDT! Qn3aAd i 4l 111314 data 22 17
4 2 OR v hitp: L2CFky QT} x| 34029 or22 21
5 3 Cholo BD v hitpsiw qBLZBOXpaZ4NcL 84797 CBD 12 10
8 4 Roaming v hittps /e RuP) 3KQBXvviz 53924 R4
7 5 Data v hiips:/iww P! + QqGr9: QSWT1MI 386,185
(] Jun5,2025 6 Data v hitos:/iww LvUYSUXEiqTsyP4FMhC1vSIZHChXxJILON | 104,419
B 7 OR v hitps/ L ¥9aZHbDh 1md27 3rVRiZ6REL DANDSQUBMbKL PGWuuagrl 176,342
° ] Roaming - g ¥q1iFkQ2Y QbWKAQ3FAKSIUSE Gmv4JCnhL nppMWTWKEL QaFRwl 28353
1 9 Cholo BD. v hitps:/iww itvbd24 1PYCGhzEPreoDALZIGN InTGQI 32617
2 10 CholoBD ~ hip JRsvpzLLhL D3VCrUL axzs| 28567
) 1 Data ~  hitps:/iww QVmZ1 1h8ZYLNG17SvicNXyclxB4i k1h6MBNI 127,777
" Jun6,2025 12 Data i g STUHVHivDieskHVOCLYAN1P2MVCK1QF2 KK 378,585
15 13 OR v htips/ww itvbd24 Dtdi0cZaK: VPl 54353
1 14 Roaming v hitp H8YxipD4f1eU TyPiun7 JQHXPoVI 42974
17 15 OR - (TZeXUmimaL INEal CAIRMCAMIBHLVCI 100,695
12 16 Data v hitps:/ivw ftvbd24 aSbFGQMYLaT2tuFCH J4vEKDOSZMBB4D: 2uFmi 120,139
1 17 OR v hitps/iww TNQDAIKD: Tf9JsQnNTaskZeTCUBPSTEUS YT | 97,039
E) 18 CholoBD v hip V62i2Ji68X0CY 3ypeqal u7ayKYSaof6E7TI 147,713
2 Jun7,2025 19 Data - finhutdozHPQJYN1GYCkg JOXbtFvJRHIp! 136,437
2 20 OR > hiips:/iww itvbd24 fsyiHsyrNaHI 79.657
2 21 OR v hittpsiw i JQrazYYuw1QPUIU32BT CAF GubpaSDbeviMLHxert 310795
2% 22 Daa v hitp QQUVWNIT29L rdr 1vbfl AEECrhmiaKL QuiD! 80,630
= Jung 2025 23 OR - jaBuwKKicB7TNAmL QD! VruEHI 111078
» 24 OR v hittps: /iy facebook comiitvbd24 Qsdl FnTZKXLuvUw7SYUSIBhTIDS 3sICTefL FeRAXTa2 Vit 144633
a7 25 OR ~  hiip JZ37135 GdaBL1INXFKwSUYML Jeual 197,317
= Jun9,2025 26  Data ~  hitps:/iww DIFVu2pQt5Bf91 NxigHQTV4UxnL 96,775
2 Jun10,2025 27  CholoBD v hip: itvbd24 JPKI7GDI J7D2ieAZGR2O: Q1qfr8b WL ZhByzsPml 34204
£ 28 Roaming v hittps/wvfacebook Wsed Yals 8F D6AP2JQTwdaeH 1exsDi2Z| 34807
3 Jun11,2025 23 CholoBD v hittps /i Qz5mD: TFIXdDSBREVDOI 34758
2 30 OR - v {F8dvahLyFmNG1EPYYEJF2Yn3z72CH CaQ ycFehCHI 33275
E GPXITV Static Card Branding % b & O B O- ® share -
File Edit View Insert Format Data Tools Extensions Help
Q Menus b e B F 1006 ~| $ % 00 123 | Arial v |- B I 5 A A o B @ Y B = ~
G v | fc GPBranding (June 4 - 30) 2025 - 60 Cards
& o £ s H [ J
» v it TySuCdilbuz W, D6Ap2JQ 1exsDi2Z1 34,807
3t Jun 11,2025 v hitp: 1SETFIXdRDSBPEVDQI 34758
2 v hitps /i mNG1EPYYEJF2Yn3z72C! Co0 yeFehCHI 38275
% Jun 12,2025 v hitps/iww BD QozL A7 pOmRL 3Rl 80,049
% - s ) JPLA/QDCYVAL SUGBJYaBHKFI 81,194
® | Jun13,2025 > hiip: QYRSIDLEbIPXIOWIXYVFRPCMVIGD) uapl 305,503
» v hitp: DaCD JLR7BUHQ YZimi 51564
| Jun 14,2025 v hitpsi [MhKCBrsTEFNIRoNQGTX43YnYV2F CpBLE1VZQImAL vl 36792
3 | Jun15,2025 v hiips IMXrSiSSTW2TWxgCx9geCC: SUdnhviI 40334
= ¥ i tAEGdpSFoJSWZgh4UY YeUbfuFm1SNBOF3p uBUL 115,751
® 38 CholoBD > hiip: DxBuaRSFKNQpUIDHKvPpsC4DFmzTghPmDpy YbWeSTUPCKY 52251
4 | Jun16,2025 39 CholoBD v hiips JJFSiQYCy ykhHiiwBSIFXI 23,140
42 | Jun17,2025 40  CholoBD v hitps/iw o 48bo 93544
€ Jun19,2025 41 OR v hitp: iVCCH DCFanez7KCEYKK [T4Q2uh3h26DI 111,153
“ 2  OoRr v it TAEF1CVY2DDWVAUX WL nhwQ: hvi mem 1 16,755
4 | Jun20,2025 43 Data > hbiipsi i 1EcedW5xY DpfWeXD! 217,972
® 44 Data v hiips. DEXT3MONHTWZBUTCINTHD1b6Tul QAXAICIHETSNmz6F] 217,600
4| Jun21,2025 45 OR v hiip: itvbd24 QQxPMN3piSH5QG2VTEF! JZuy i JQWZQupcl 46,120
® 4%  OR v hitp: XC 61,866
® 47 Daa v hitp: i SiGoy4129R6DAbNTLIPrKJ2jaSPUL feWT 19,665
5 48 Data v hiip: PCAGI 130292
5 | Jn22,2025 49 OR > hitps:/iww BTUL4ISN 3Jct8v32GxUoorFLBFIGSTy J2WRaX| 61916
52 50  CholoBD v it K ViK2iba 2VVEUBNDSYT 26073
5 51 Data ~ niips JLDIXWANKYCSUUWAST25MMAYnCRixQHnIGan’ 161975
5 | Jun23,2025 52  OR > hiip: KCHT Yoadl 50,151
% | Jun24,2025 53  Data v hitp: i EoqHwADem2DdXNCQrZUuzHVRYL 4qii L JAl
% 54 CholoBD v hitp: 1Der8WELWKCDmaeDKSBAA PPPGpBXa1wZ3JJCXanl
5 | Jun252025 55  CholoBD v hitp: D hsiBKC
% | Jun26,2025 56  Data v hitpsiw /QY2Y3CKDDmx7dafi2auGUgvDaL
£ 57 Data v hitps:/iw SFT=207im, i CUIKLVEMNSx1030C ONHADIE2xnl
8 | Jun28,2025 53  Data > hiip: SiY3M7xYaqG 1RCnrB DNIBIT19JmeSEAINTH
8 | Jun29,2025 59  Data > niip F7dqPYUyvJaRffSKCz9L eUzvRriGnGoHkGCxaSDL 1
8 | Jun30,2025 60  Data v hitp: ONDhSenQRF GgapXargDMZFJVLMfroUPgy4Y i1g4BJwHSuzLdl

ODAFFODIL INTERNATIONAL UNIVERSITY



GP XITV Static CardBranding #% 0 &

File Edit View Insert Format Data Tools Extensions Help

O 8§ o-

QMeus & ¢ & F 100% -~ | $ % 0 23| Adal v |- B 7 & A 2 @ §i- t-B-A- @B E Y @

ALG1 - fx GP Branding (June 4 - 30) 2025 - 60 Cards
A B c D E G
SN o, 2025 39 GNooBU v nupsT i UFBIIVC KNFXIWESIFXS 23130
2 | Jun17,205 40  CholoBD = QioSHHYa: 93844
2 19,2005 41 OR - » IVCCFo1hfSHAWWT5XMRDCFanez7KCE YkKI iT4Qzuh3h26DI 111,153
“ 2  ORr - itvbd24 XTIEF1CVY2DDWV1UXwLnhwQ Qhul FPySLT 16755
% | Jun20,2025 43 Data - v ASVTpUIDMCI 1EcedW5xY 217972
44 Data v  hitps/iwvny facebook th7HD1b6Tul ) AXA 217,600
4 un21,2025 45 OR > hitpsifuy Qo f JQWZQupc! 46,120
) 46 OR v hitps:/Awway facebook T Ci Drl 61,866
@ 47 Data ¥ hiips v/ SiGoy4L29R6DdbNTLIPrKJ2jaSPUL MIfpVVvoSwd 119,665
% 4 Data - v /APITrsn 1Ca0XEBWRRVKCPCAG 130202
5t | Jun2,2025 49 OR - s itvbd24 1:KLBTUL 3ct8v32GXUoOFLBFIGSTyVAwW RaXi 61916
82 50 Cholo BD v hitps /iy facebook fitvbd24 KMBCmAAIL wK2ibaT D6V 26,073
B 51 Daa ~  hitps /Ay facebook ANKVCSUUWAT25MM4YnCRixQHN. 161975
5 | Jun23,2025 52 OR ~  hitps/u HTBmb! Yoodl 50,181
55 Jun 24, 2025 53 Data ¥  hitps EogHwADemn2DdxWCQrZUuzHVRyLzcPPHN4GIiiPX7TRTLL J
) 54 Cholo BD v hitps Der8WELWKC fLPPPGDBXa1wZ9JJCXan!
5 | Jun252025 55  CholoBD - v
% | Jun26,2025 56  Data - y QY2Y3CxDDmX7dafi2auGUgvDal
*® 57 Data v hitps:/Aw WFTZ207fm, WDivsCUJKL QC. QNHaDIE2xn!
® | Jun28,2025 58  Dala ~  hitps /ey facebook YquG 2Z280DNBIT 1941 el
6 Jun29,2025 59  Dala ~  hitps /iy facebook FTdgPYUyvJaR ifBqKCz9L eUzvRrianGoHkGCxgSDL iXI
8 | Jun30,2025 60  Data ~  hitps /i TEtQNDhSenQ JVLMiroUPqy4Y JuHSuzLdl
& 5611274
o 9627318
% 4016044
L
67
E GP XITV Static Card Branding % m & [CIE] O~
File Edit View Insert Format Data Tools Extensions Help

Q Menus 6 2 B F 100% v | $ % 09 123 | Arial v |- B I 5 A t-B-A-lo @B @ Y B3

ALGT ~ | fic GPEranding (May 1- May 31) 2025 - 60 Cards

2 Image Card Links

3 May1,2025 1 OR v hitps v facebook Q075vXVBCVECr4AHCEPxenDVTL DnDkaUIT

4 2 Cholo BD v hiip: Q90EpYieUfaNyLFPs 1kVA; IDyVL S6S6bdQUWCPLMS!
3 3 Data ¥  hitp: F7sk511i1U5hSVHpDnccBwQ

s 4 OR > hitps:/iwny ftvba24 JigKLFFe4X7nwTE13Gz27 L QNTFJ;
7 5 Data ¥ hitps:/fwvnv facebook Del faCe

& 5/2/2025 6 Data v hitps:iivwav.facebook. Qror2 TFPU 1cNVJ931L2q54iBoIADI ki

¢ 7 OR > hiip: bis JuVBE3 JLpkiTL

10 & HaijjRoaming > hitps:/fww IBWCWYOWpTFs] NeYy
1 9 CholoBD > hitps:/hww itvbd24 UCaizPSWP11Q1GAPCILD) SrPMTY
2 10 OR ~  hitps-/fwvnw facebook 2AC2cQFHUPLBVGZuq8JBJdY CFid33RuZAPJeRbau
1 1 Data v hitos 1hixel EVRZDEWIKT2v Fi
" May32025 12  Data > hitps:iiws FrbVFaRTBVIYJUJAF

18 13 Haj Roaming > hitps:/iw fivbad24 1rbDFMD L 15807 /DQtIQUAH
1 14 OR v hitps:/iwvav.facebook S TDXAKpr5JkoZs2dUNyeWL o

” 15 Cholo BD v  hitps:/wvav facebook “mCkDeeCL m7UTIMEWMQ! b
1 May42025 16  Data > hitps pTJaY fiYs
1 17 OR ¥ hitps:/fws ftvba24 ql 327CNRXehLdgKD

* 13 Cholo BD. ~  hiips:/iwvav.facebook JQ 1pQydH (cMDeMzvMiJimHNCh
2 19 Haj Roaming v hitps /wnvfacebook FTEX ac ITV94nShes
2 20 OR v hitps:/fww HQOD51h1XLEDI JK1QpK]

2 May52025 21  Data > hiip: QkBL 9DZWinbJBZVAYUdQE3L

2 2 Cholo BD v hitps:iiwe ftvbd24 Cs2Nnal HYWbJK2DI JMTQuWRDUSQ:

2% 23 Haij Roaming w  https:/iwvaw facebook fitvbd24 JZWKCIF akcYpDuC: 1294 USZGY d5vvgH;
ad May 62025 24 Data ¥ hitps:/iwav.facebook. JRDpDgYpMaz4 ZeuPefGqldvhiMku?
27 25 OR > hiip: i1SdSFQ4F3vUHB XD JGORhCAUSWOWGD1TDMVbA
2 26 CholoBD > hiips:iiwws Qc1KEVZpqTHXBeIdDARQFIags7iL
£ May72025 27  Data v hitps:/iwnv facebook comitvbd24. apfinFeFuHYNIC 1d
Y 28 OR > n nmExU! DUJUTKeu) QudcP
] 29 Haj Roaming v nt © hitpsiMuwwfacebook.co.. 07 v = =
2 May82025 30  CholoBD v hitps i bA79SimiQTxswICT
= EP R, = o o e P

ODAFFODIL INTERNATIONAL UNIVERSITY

35755
67,079
51.704
42389
40,767
36843
99,723

© Share

® share




Page |31

GP X ITV Static Card Branding % 0 & D B O- © share - U
File Edit View Insert Format Data Tools Extensions Help
Q Menus o ¢ & T 100% - $ % 0 09 23| Aral v | = B I 5 A ~
ALGT ~ | fx GPEranding (May 1 - May 31) 2025 - 60 Cards
] 5 c ) 3 F H ] 3

» 28 OR ~ v DU, QuidcP 20767
3t 29 HajjRoaming = Lmf 36843
2 May82025 30  CholoBD - b479SImIQTxswACT 99723
B 31 Data v htp b i i s 21041
3 32 OoRr > hiip ol sV JAJODPCP! 76432
£ 33 Hajj Roaming - SSKVWBCFobF6iT J5BavLYSEOUShANAC 37,408
® May 92025 34 Hajj Roaming - JMpXhD. HF UNKfSSIOuTWCSWE 30,007
£ 35 Data ~ hiips my! JPHETQUOMSEXVWD Db 57204
® 36  CholoBD ~ hip mZCxL3WVIXKRCD: 2iuD! 55919
» 37 OR - iD38hVSEGCN
9 May102025 38 Data ~  hitp 30C1FUGLUVHFL 91435
a 39 CholoBD - JeKmUeE 53489
2 40 OR v hip i 1 95644
2 41 Hajj Roaming = 3aWpel EZrofkz3D K LiQ UPzp5T7ve 32173
4 | May112025 42  Data v hiips /YDJbBwepYicsUSvp36.qJaltCh 18739
® 43 HajjRoaming ~ v K UCUIIICUTVA 52920
@ Cholo BD. - SBVXisC2QhhT, i511PQYUTYWT2LS: 34216
4 May122025 45 OR - Qv i pnEXoQQn 55116
2 4% OR v hitp P9vQL 1v4THIL Jh9vhsxSuQyqARIDN: 55258
® 47 Data > hiip TxeDvyYbBSICT JHGCSKEUHN 126,431
0 48 CholoBD v hitps QQQEYXy3J$YVaetVSTNNOWNT 1qvOQBLeihpZDi Unsskil 38,669
51 May132025 49  Data - 197 46F CBaDf 1CcoBdt 36310
2 50  OR v hiips 26,000
5 51 CholoBD ~  hiip: KKV1gn13D! L mérF 61953
5 | May142025 52  Data - iC i 163,663
55 53 OR v nhtip: JDVn2QitDzgRTFMCoHaU1S4KrPFLD3: 23434
% 54 CholoBD > hip: i 2WhpAZ2Ktal Kadxn1meX 1HONfTazk 95839
57 55 Hajj Roaming v hitp: WAX1GE ENvicugALN; QBeJk 119796
58 May 152025 56 OR v hitp:s D1pxDUYIR; il foot 3L JEigHS 142,840
® 57 Data - 'z DUL PBsksBofT3WVtorWUhrTZK2¢ 17.719
80 May 16,2025 58 Data v hitps:/iww fitvbd24 A 7y2dQSLBufN2rL 10,048
(3 59 OR ~ itvbd24 1kyQrpATUzmMVHOGKPTGeS I THNCJORVDfijzxLa 30508
8 | May172025 60  OR - otrgEF 626 22548
E GP X ITV Static Card Branding # 0 & D B - @ Share -~ U

File Edit View Insert Format Data Tools Extensions Help

Q Menus © @ & § 100% v | S % 99 123 | Aral v |- o B E Y @B~ A
LG ~ | fx GPBranding (May 1- May 31) 2025 - 60 Cards
| A s c [ 3 F H | 3

(3 51 CholoBD - tvbd KKV1an1 L 6rf 61953
5 | May142025 52 Data - v BYZXszeTuc! 163,663
® 53 OR Z JDVn2Qit ACoHaU1S4KIPIFL 23484
® 54 CholoBD - 2WhpAZ2Ktal QNffazk 95839
5 55 - 1GDTeF NZg33AnQ6eJk 19796
% | May152025 56  OR v hitps/wnvfacebook JYIRA i i JEigHS 142,840
5 57 Data - IDU. Pt IWVIorWUhITZK2¢ 17,719
% | May162025 58  Data - 22B2GWKrH AIECY7y200SLfBufN2rL 10048
61 59 OR - itvba24 1kyQrpATL TOtNCJORIVDSjzxa 30508
8 | May172025 60 OR v hitps i facebook P i otrgEF: 826 22548
& 81 Data ad PGgFHEVL TYC2HQSbQCeSuHK21pZ Jem7ME 20,532
5 | May182025 62 OR - JDVYYEESLPXJEPDHRXTUL 135T67 10,867
& 63 Data - HTbdviceF QVUFL 31550
® | May192025 64  Data ~ 2uFaYq LDnBC7yX4wink5JUskl 3p1ZF 31267
G 65 OR v hitps/fuwnu facebook 3h171pnQSNGAIb2Q i iCHUPL 7,409
8 May202025 66 Data > hitps /wwa facebook comitvbd24 tviposts/pfbidOoL aBAcinD44ul HvecvRCwbIxL s6qqkQ4ukKMnQIKTTZvBZKLQGSFmb) 2124
® & OR - d02QumViqBXwEPoN45ea8EESnKUyLN3onR 12aMWmDSNkwwkm3Dr5p821 6,967
o 68 - T foaks 6441
7 May222005 69  Data = v DO i KILEJ72i
| May232025 70 OR = ibJil JHGYAQDI37a74Uzs!
| May242025 71 OR - BZF3B2uT7PYySkL QFdhARMFLTIZ{
7 | May252025 72 OR - 17 JGE2USQ) S8LLCoRIUSVKASZICGIC
7 May262025 73 Data = E. i TKE
7 May 272025 74 OR - 2c3y73QnFJIDBEZuYE i mBac
m 75 Data = QviLH i i 1BDCiNLYB
7 May282025 76 Cholo BD - QHPTHISTasdCH inXQVKT
T | May202025 77 OR = v Vitvbd24 udajsvToTCKIRFRICTuNA Arb2HT2C
E) 76 Data = v vJdYhe
8 | May302025 79 OR 9TFedquTJTVy IWTAFE q8xV
2 | May312025 80  Data - Jmal NiVAWemCdXZJyXeNGZHATmO:
B 3,693,982
8 9627318
& 5933336

+ = LIS = Mm% = Mau3E = AneIS = MarE = Cah?E = 1an2E = NarA = Mawdd - .

ODAFFODIL INTERNATIONAL UNIVERSITY



ScanCement XITVBranding % 0 &
File Edit View Insert Format Data Tools Extensions Help

7. Scan cement Branding :

QMenus & o B F 100% v | $ % O % 13| Defaul. v~ |~ [28]+[B I & A z
ALHI v | fic ScanCement presents Bhai Koto Nilo (EidulAdha Special Campaign)
A B c o E F S H

Scan Cement presents Bhai Koto Nilo (EidulAdha Special Campaign)

2 Date. No Type. XlLink Tiktok Link
3 May 31, 2025 1 Full News ~ ] Vsh; P Jret
4 2 Reels > hitp: i Jree hitps fix com/@
3 3 Full News ~ EpJhfo B i
s 4 Reels v I com/@
7 Jun 12025 5 FullNews ~ be/Q3x4bKT C: Jres
2 6 Reels - comvreel/1’ 1. com/@:
9 7 Full News ~ be/LnHel Hkdndd jres
1 8 Reels - https /ix. comi@:
1 Jun 22025 9 Full News ~ yre
2 10 Reels - hitps:ix com/@
1 1 Full News ~ beliSkSOKKTE hitps: g Jre
14 12 Reels - 167789 i hitps.fix com'@
1 Jun 32025 13 FullNews ~ I2KISXXY y i Jres
" 14 Reels - comireel/137922. com'@
7 15 FullNews ~ be/L9dCYVSncKl i Jree
8 16 Reels - comishorts/. 3 i ree pips /i comi@
® Jun 42025 7 FullNews ~ =
2 18 Reels A comi@
21 19 Full News ~ bel-EIrIN3TCVQ tulvi hittps Jre
2 20 Reels - comireel/120977! htp: comi@:
2 21 FullNews ~ be/UfZ1. Avivie hitp: i ree
24 22 Reels - Jree hitps i/ @
ScanCement XITV Branding # 0 &
File Edit View Insert Format Data Tools Extensions Help
QMenss & ¢ & § 0% +| S % & 9w Al v | -(6]+ (B 7 5 A[DEHESE-L-Pr-A P @Y @I
Al v | &
A B c o E F G H J
d
150625 56 hitps:/iyoutu be/br-POI3-vE http: byQ6
i 57 https /iyoutu be/AANGFUSZs¢ http: v
£l 58 hitps //youtu be/QTKIOOGRFPw hitps:/ifb watch/AecWpraEDG!
8t 59 hitps/ivoutu be/vKI-D36US-0 hitps://fb watchVAeaSUATIUY
82
8 16.06.2025 80 hitps /iyoutu be/HNURY 412e0E hitp: a7 1549w/
El 61 hitps/iyoutu belg\WhZOummB4 hitps://fo watch/ARPOVue BV
8 62 hitps /iyoutu be/n32b_SkpBBq hitps iTod7wkd
® 63 hitps/iyoutu be/Miit OJSHCY http: 9
a7
8 17.062025 o7 hitps //youtu be/buxiYASY pk hips 1SD1xeFH
£ 6 hitps/iyoutu be/F12c01 GMomd hitps ViJseUFal
© 89 hitps:/iyoutu be/NWSNuOTC hitps /iy JMUKN3hf!
o1
-3
© 13062025 70 hitps /ivoutu be/kX4QQit9Pnd hitps /i tpuoFFsVI
o 7 https:/iyoutu be/VzmOvsiyCAc hiips: fusszai6d]
® 72 hitps //voutu be/ZaEbpJIVWX htip: MuiR)
0
97 19.06.2025 7 https /iyoutu be/Sa0EeG-0 m0 http:
® 74 hitps /iyoutu beSazw2nl YuSs hitps://fb watch/AjvovhEkdol
% 7 hitps /ivoutu be/TscQKCF1-41 hitos:i/fb watch/AIi93OKEi/
100
101 120.06.2025 7 https://youtu b 1ROVRIIXB1aBRIK http: Z4qupNB1/
102 77 hittps/iyoutu befoBNUtmuJ4147si=257COGTYKL F5zedB http: DSmx
10 78 hiips /iyoutu beZe TOJTEIIXI hitps //fb watch/AI2f3mdnha/
104 7 hitps /iyoutu bezMABBIBM y BORIKEYDL
105
108
107
108
100

ODAFFODIL INTERNATIONAL UNIVERSITY

O 8 o-

O~ ® Share  ~

Page |32

©® share  ~




888382 R 28

ScanCement XITVBranding # 0 &

File Edit View Insert Format Data Tools Extensions Help
QMeus & @ & F 100% -~ | S % O 90 23| Adal v |- +/B I & AN 53
+ | f Video publish time
A B c o E F G H
Video publish tl Video tite  Link Views Impressions  Permalink Reach Interaction
Jul4,2025 TG SfFE httos fyoutu befl 1241 17270 httos:/fwwvifsc 20589 20251 2598
Jul5,2025 (OO 1 S5 hitps fyoutu bel 8723 68280 https://viwvifac 7965 5234 309
Jul 5, 2025 (ROTFTTAR AT hitps:/iyoutu bel: 2779 56386 https://viwvafac 6821 6030 596
Jul5,2025 ST AN https /fyoutu befl 615 10721 httos:/fuwvifac 5674 5792 39
Jul6,2025  SFTSIGIFTCA G https iiyoutu befl 1695 14805 nttps:/fwwwifac 15749 16321 162
Jul §, 2025 AN IFNE hitps:/iyoutu bedl 2935 20820 https://vewvefac 6812 6055 503
Jul7,2025 % R A hittps fivoutu bel 236 6738 ntps:/fuwwitac 2374 1980 4
Jul7,2025  CFPWIRTS R hitps:iivoutu bef 980 15946 https://wwifac 3922 4067 326
Jul8, 2025 B IORT F https youtu bell 3897 40689 ntps://viwvifac 3403, 3279 227
Jul8,2025 g & ST hitps /ivoutu be 20123 183138 hteps://wwwifac 3068 2085 130
Jul9,2025 TR Ao { hittps:/ivoutu bet: 479 9158 https://wwifac 4144 3148 141
Jul 9, 2025 REEEATH & hitps-/iyoutu bef 1149 12906 https://viwvefac 3160 3150 80
Jul 10,2025 FFTE) AT https flyoutu befl 201 6008 https://wwvifsc 2442 2606 52
Jul 10,2025 EETSATE 39F hitps /iyoutu be! 828 18191 httos://wwvafac 6703 5847 295
Jul 11,2025 REETAR TIEIE hittps /ivoutu bel 601 11552 https:/ fviwvefac 5339 4324 164
Jul 11,2025 GRS *ffF https:/fyoutu bel 479 12270 httos:/fuwvifac 4244 4494 297
46961 504878 103310 94664 7320
ScanCement XITVBranding #% o &
File Edit View Insert Format Data Tools Extensions Help
Q Menus & ¢ & § 100% v | $ % O 99 123 Arial - B I 5 A % @ 5-
v | &
A B c D E F
120625 45 be/fETIdbFcriAlist=PL HOMOK_ tswtKEPKTVCS hitos:/ffb D06
46 htips /iyoutu be/ClLsdecEOcod hitps//fb watch/Am13cs9QPe/
47 hitps:/ivoutu be/pgaG3ZCIKKE hitps /b watch/Am1fKiz7r!
13.06.25 4 hitps /iyoutu beRMIOZnkXcE 1935Fg6etin/
49 hitps:/iyoulu befairHayhsaKU C6TOFIITC/
50 hitps/ivoutu belF2Bd_0zX3d8 v 97 1nAiHvS/
51 https:/iyoutu be/VwsBI2u2Zk hitps/fb watchAmImH1ITms/
140625 52 hitps/iyoutu be/EGOKHDBEHU Y LNURTYY)
53 hitps /youtu be/uOM QzmCJDI i
54 hitps /iyoutu belHalh jcAx-Q 16ihb 1ACKT/
55 hitps:/iyoulu be/f3sbSNiSY2U JZMIDXHXH!
15.06.25 56 hitps/iyoutu be/br-POI3—vE byQ6
57 hitps/youtu be/AANGFUSZs 1Y2UAVQChW)
58 hitps /iyoutu be/QTKIOOGRFPw hitps:/fb watch/Aec\WiprgEDG!
59 hitps/ivoutu be/yKl-DSSUS-0 hitps:/ifb watch/AeqSUVATH/
16.06.2025 50 hitps /iyoutu be/HNURY 4t2e0E v 1Ava7 1509w
61 hitps:/fyoutu beg\WhZO0ummB4 hitps://fb watch/AR2OvueBW
62 hitps/ivoutu being2b SkoBBg u 6i7007vrk!
63 hitps:/youtu be/Miir OJSHCY 1+ ]
17.06.2025 o7 hitps/fyoutu belbuxiYASY pk hitp: 1A1SD1xeF
68 hitps/iyoutu be/F12c0L GMomd Y S\ViJSeUFal
69 hitps /iyoutu beNWSNuOfCoas

Ly A~

il A

o B E Y @B
L M
o @@ Y @

ODAFFODIL INTERNATIONAL UNIVERSITY

b3

O 8 O-
O 8 G-

© share

@ share




Page | 34

3.2 Learnings at Independent TV as a Social Media Intern

I acquired a wide range of technical and professional skills during my internship at Independent
Television, which assisted me in comprehending the operation of a contemporary digital
newsroom. I got the chance to practice my academic knowledge on real-life situations and to
become more self-assured in the areas of journalism and digital media. Below, I describe my

most important learnings:

1. Understanding Newsroom Workflow

I have learned the whole process of news collecting, verifying, editing, and publishing for the
online audience. I have seen the collaboration of various teams like news desk, reporters, editors,

producers, and the digital team in delivering content that is both accurate and timely.
2. Content Creation Skills

I have sharpened my skills in writing captions, headlines, and short news summaries for social
media networks. I got the idea of how to change content according to the audience and the

important role of tone, clarity, and accuracy in content.
3. Social Media Management

I got the hang of managing Facebook pages, uploading to YouTube, posting on Instagram, and
other digital platforms. I was trained in the timing of posts, scheduling them, and keeping the same

style and branding throughout.
4. Audience Engagement Techniques

I was made to realize the manner in which viewers would respond to each kind of content. I have
been taught the way to use comments, reactions, and shares for gauging the audience's interest.
Besides, I also got to know the professional manner of replying and the way to keep a positive

interaction with the viewers.
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5. Use of Digital Tools

I learned to use several tools and software used in the newsroom like content management systems,
video editing tools, graphic design platforms, and analytics dashboards. These helped me to be

more effective in my work.
6. Video Editing and Packaging

I got a chance to start off with basic video editing skills for social media. I learnt to do things like
adding subtitles, video trimming, thumbnail choosing, and providing content ready for digital

platforms.
7. News Verification and Fact-Checking

I was thought to double check the sources of the content before it goes for publishing. The helped
me to understand the process of constant verification of fact along with keeping away the

misinformation..
&. Teamwork and Communication

Collaborating and working side by side with a big digital team was a really challenging and helpful
experience for me. And it helped me to gain a lot of new skill. For example, learning how to recieve

a commands , work with teammates and control the flow of work in a fast-paced area
9. Pressure Cooking

Reporting is extremely fast paced, at least when you have significant news breaks. I learned to

maintain my composure by being aware of deadlines and working quickly but accurately.
10. Professionalism and Responsibility

In the end, I was educated on the ways of a professional, adherence to the rules of the news
department, and the assumption of responsibility for my work. This experience was a great

contributor to both my personal and professional growth.
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3.3 Internship Experience at Independent Television as a Social Media Intern

Independent Television's internship was an important and unforgettable memory during my
academic and professional journey. As a Social Media Intern, I was able to see the actual digital
newsroom setting and realize how the contemporary news agencies work. The whole event

contributed to my development in every aspect, both personal and professional.

Digital team gave me a very warm welcome on my very first day. I got to know the daily flow of
work, different newsroom tools, and my duties through their patient and clear explanations. I was
in constant interaction with the social media team, content creators, video editors, and online news

editors.

On the job during my intentship i was tasked with writting captions of various news related posts
of the channel and updating breaking news whenever we recieved them. I was also told to upload
videos and contents on facebook and YouTube and also to monitor the audiance's reaction. I also
learned how important timing is. Especially in a news related page. Keeping up with the trend,
posting at the exact correct time. Whenever a big news came across the table everything suddenly
started to move fast and everyone was in a hurry and i was also tought in that situation about how
to keep up with a fast paced working environment.The primary lessons I have learned during my
internship revolve around the behind-the-scenes elements of digital journalism. I have gained a
better understanding of how stories are verified by editors before being published, how reports are

prepared for publication, and how all content on various platforms is created by the digital team.

During my internship, I learned how to provide my supervisor and team with consistent support
and feedback on issues I faced. I have become familiar with how my supervisor provides feedback
on correcting issues, writing improved captions, conducting oneself professionally in

communications and writing captions in a way that enhances the reader's impression of my story.
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3.4 Special Experience During the Internship

The reporting of the plane crash at Milestone School and College was among the most emotionally
impactful and important events I experienced during my internship at Independent Television. This
was the first time I had participated actively in a serious breaking news event. It opened my eyes

to how much digital journalism relies on quick responses and accurate reporting.

When the crash occurred, there was a lot of confusion among the people and trustworthy
information was not available at once. In the meantime, I reached out to my friends and college
juniors who lived close to the place. They passed on to me very quickly, verified pictures and
correct details. Before I used any material, I made sure I had double-checked the information and
it was real and reliable. This experience made me realize how important it is to fact-check during

sensitive occurrences.

https://www.itvbd.com/228660
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After I had checked everything, the digital team received my help in preparing and publishing the
news front across all the social media channels of Independent TV. I posted updates on Facebook,
YouTube, X (Twitter), TikTok, Threads, and other platforms to maintain the speed of information
flow to the audience. I was also involved in the arrangement of the visuals, photo selection, caption

writing and providing updates continuously as the information rolled out.

During this news event, | was in constant contact with the social media managers and the
newsroom personnel. I assisted in the monitoring of public sentiments, replying to the viewers and
sharing updates the moment the news desk confirmed new factsThis experience with my assigned
role has been an amazing trip through many facets of digital reporting, and has given me the

opportunity to see for myself how important is that fast, accurate and cooperative digital reporting.

Through my designated role in this case, | have gained an education that cannot be found in a book
I learned how to manage the stress of working under extreme pressure, how to make split second
decisions and how to remain professional while working during the time of a breaking news
situation. Overall, this experience has given me a sense of pride in being a member of the

newsroom, and has reinforced my goal of becoming a digital journalist.
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Chapter Four

Evaluation
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4.1 Skills I Developed During My Internship at Independent TV

My experience as an intern at Independent TV contributed significantly to my growth as an
individual who has the potential to use the Independent TV experience in my career to build my
knowledge in the digital media and newsroom processes, gain confidence in my content creation
abilities, and develop my skills related to creating meaningful images, videos, labels, and titles
specific to the different social media platforms. My internship provided me opportunities to work
closely with the social media team, I increased my confidence in using digital tools, such as video

editing, creating posting schedules, and monitoring audience engagement in real-time.

I also learned about newsroom professionalism, including the importance of meeting deadlines,
working under pressure, and collaborating with senior journalists and producers. Working daily at
the Independent TV has taught me how on-air news can be repackaged for social media audiences,
while maintaining the integrity of the information and following the Editorial Policy prescribed by

the management of Independent TV.

Despite mainly working on the social media side of things during my internship, I was also able
to provide input to the marketing team, which allowed me to understand how the brand evolved
and gained support for its various initiatives. Moreover, I learned how news organizations partner

with brands while maintaining neutral, high-quality content and credibility with their audience.

Overall, this was a great learning experience for me in my career as a media professional. It was
an excellent opportunity to improve my communication skill, create effective digital stories, be
part of a team of media professionals and work well in the fast-paced environment that is the media

industry.
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4.2 How This Internship Will Help Me in My Career

My internship at Independent TV has been a great support in developing my future career in
journalism, media, and digital communication. The close collaboration with the social media team
provided me with a practical experience that would make me fit into the newsrooms of the future
that will require digital skills. I would be able to create appealing content, study the audience, and
do social media management on a vast scale which would, in turn, make me a coveted person in

the fields of journalism and digital marketing.

Apart from that, the internship taught me to be a professional how to handle pressure, be punctual
to the minute, and still stick to the truth and ethics while working with news materials. These traits
are necessary for anyone wanting to have a career in media, whether it is broadcasting, online

journalism, or corporate communication.

Moreover, working with the marketing team provided me the opportunity to learn about brand
communication and audience targeting, which are important for my future goal of taking an MA
and working in the area of Digital media. The experience I had with sponsored content and famous

brands will add weight to my portfolio and future job applications.

To sum it up, this internship has been a confidence booster, skills enhancer, and clearer vision
creator regarding the career path I want to follow. It has made me ready to take on bigger

responsibilities and to go further in the exploration of the media and communication industry.
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4.3 Limitations of the Internship Program at Independent TV

My internship at Independent TV has had its limitations, but the learning benefits of the experience
were still great. The short length of the internship was one of the main limitations, as it did not
allow me to go in depth into different departments. The fast-paced environment of the newsroom
also played a part; interns usually learned about just one area of operation instead of the whole

process because they were assigned to do certain tasks only.

The other limitation was that some of the tasks especially the routine ones, such as posting to social
media, were very repetitive. The consistency that I acquired was of course the positive side, but at
times it was the reason I was not able to learn more sophisticated digital strategies or decision-

making within the newsroom.

I also experienced difficulties when wanting to access certain tools or systems that were only for
full-time employees. This barred me from participating in some parts of the content production

process, such as deep analysis, scheduling dashboards, and editorial planning.

Moreover, supervisors and team members sometimes were not able to give detailed feedback on
every task due to the busy work environment. Consequently, learning through structured guidance

was at times limited to the high-priority assignments.

Nonetheless, the disadvantages linked to the internship were outweighed by the benefits of the

practical experience and the important professional skills that I obtained.
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Chapter Five

Conclusion
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SWOT ANALYSIS
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STRENGTHS:

INDEPENDENT TELEVISION IS ONE OF
BANGLADESH’S MOST TRUSTED 24/7 NEWS
CHANNELS WITH A STRONG REPUTATION FOR
FAST AND ACCURATE REPORTING. IT HAS AN
EXPERIENCED NEWSROOM TEAM, MODERN
BROADCASTING TECHNOLOGY, AND A LARGE
DIGITAL AUDIENCE ACROSS PLATFORMS LIKE
YOUTUBE, FACEBOOK, X, AND TIKTOK. THE
CHANNEL’'S STRONG BRAND VALUE AND
PROFESSIONAL JOURNALISTS HELP IT STAY

AHEAD IN BREAKING NEWS AND LIVE REPORTING.
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INDEPENDENT TELEVISION HAS A GREAT
OPPORTUNITY TO GROW EVEN MORE IN THE
DIGITAL WORLD. THE RISE OF ONLINE
PLATFORMS, MOBILE NEWS CONSUMPTION,
SHORT VIDEO FORMATS, AND YOUTH
AUDIENCES OFFERS NEW CHANCES FOR
EXPANSION. THE CHANNEL CAN
STRENGTHEN ITS PRESENCE ON TIKTOK,
INSTAGRAM REELS, AND SHORTS, DEVELOP
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WEAKNESSES:

BECAUSE THE CHANNEL RUNS 24/7, IT FACES
HIGH WORKLOAD PRESSURE AND TIGHT
DEADLINES, WHICH CAN SOMETIMES CREATE
STRESS FOR EMPLOYEES. LIKE MANY
MAINSTREAM NEWS ORGANIZATIONS,
INDEPENDENT TV ALSO DEPENDS HEAVILY ON
ADVERTISING REVENUE, WHICH CAN LIMIT
CREATIVITY IN CERTAIN TYPES OF CONTENT.

COMPETITION AMONG DIGITAL NEWS OUTLETS
ALSO CHALLENGES THE CHANNEL TO KEEP UP

WITH FAST-CHANGING AUDIENCE BEHAVIOR.
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THREATS:

INDEPENDENT TELEVISION FACES STRONG
COMPETITION FROM OTHER TV CHANNELS,

ONLINE NEWS PORTALS, AND SOCIAL MEDIA-

BASED NEWS CREATORS. THE SPREAD OF

MISINFORMATION ONLINE CAN ALSO AFFECT
PUBLIC TRUST IF NOT HANDLED CAREFULLY.

CHANGES IN GOVERNMENT REGULATIONS,
COPYRIGHT ISSUES, AND RAPID SHIFTS IN

(L —————_

DIGITAL ALGORITHMS MAY POSE ADDITIONAL
CHALLENGES. ECONOMIC DOWNTURNS CAN
REDUCE ADVERTISING BUDGETS, AFFECTING
MEDIA REVENUE.

MORE INTERACTIVE CONTENT, AND
INTRODUCE NEW DIGITAL SEGMENTS TO
REACH A WIDER AUDIENCE. COLLABORATION
WITH BRANDS IN DIGITAL MARKETING ALSO
CREATES REVENUE OPPORTUNITIES.

[ e S —————
e
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5.2 Recommendations

While employed at Independent TV as an intern, I found that there were to some extent areas where
the internship curriculum could be better. Interns could benefit from formalized training during
the first week using workshops that provide a brief overview of Laws, Digital Tools and Content
Creation in the Newsroom. These workshops would allow interns to be more productive and

thorough with their work.

Additionally, encouraging interns to rotate through various divisions of the newsroom such as
Reporting, Editing, Production and Marketing will expand their understanding of how the entire

newsroom operates .

Furthermore, it would be valuable for an Administrator to hold regular meetings with the interns
to give them feedback on their work and areas of improvement. Lastly, providing interns with
access to Digital Tool sets like Analytics Dashboards and Planning Platforms, not only will they

gain additional practical knowledge but they will add greater value to the overall Team.

In conclusion, these small developments could help transform Independent TV's Internship

Program into a larger, more effective and educational resource for future interns.
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5.3 Appendix

Website: https://www.itvbd.com/#google vignette

Facebook: https://www.facebook.com/Independent24tv.bd/

YouTube: https://www.youtube.com/channel/UCATUkaOHwO9EP W87zCiPbA

Instagram: https://www.instagram.com/independent.television/

X: https://x.com/Independent24tv
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Figure 2-My desk at Independent TV, where learning happened every day.
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Figure 3-My last day at the office as a Social Media Intern at Independent TV.
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