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                                                    Executive Summary 

This report represents my professional experience during a three-month internship at Walton 

High Tech Industries Ltd.  Walton is a leading Bangladeshi multinational company famous for 

its electronics and electrical products. The internship gives a significant chance to obtain 

practical knowledge in the field of digital marketing and corporate communication. This 

internship was a very impactful learning experience that helped me connect my educational 

studies in journalism, Media and communication with real applied practices. 

This report emphasizes my weekly activities like content planning, analyzing social media 

metrics, scheduling digital content, tracking content, audience engagement, report writing, 

drafting and editing documents, proofreading journals, translating documents, campaign 

planning, and internal corporate communication. 

The internship gives a beneficial advantage to encounter professional adversity, increase my 

problem-solving skills, creativity and gain a larger understanding of the versatile demands of 

digital marketing and communication in a corporate environment. This internship also gave an 

immeasurable chance to grow necessary skills. It has made me understand the processes of 

digital marketing and communication and the significance of a wide range of skills in 

challenging work environment. 

The reports thoroughly document my internship journey, made up of organizational structure, 

knowledge and skill development, responsibilities, hands-on experiences, corporate 

environment, demonstrating the combination of theoretical knowledge with real-world practice 

in a corporate environment. 
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Letter Of Transmittal 

10th December,2025 

Md Meherabul Haque Rafi 

Lecturer 

Department of Journalism, Media & Communication 

Daffodil International University 

Subject: Internship Report Submission-My Experience at Walton 

Dear Sir, 

I am writing to inform you that the internship required for my Bachelor of Social Sciences 

(B.S.S) program in the Department of Journalism, Media and Communication has been 

successfully completed. 

My academic journey reached a new phase by this internship. Walton is one of the most famous 

multinational electronics & electrical companies in Bangladesh. During my internship, I have 

gained detailed practical experience in the field of digital marketing and communication. I was 

able to apply my academic knowledge into practical work and learn detail knowledge digital 

marketing, content creation, digital media terms, analyzing social media, brand communication 

and online media strategies. I strongly feel that this internship will shape my career path in the 

media and communication sector. 

I thank my department and university wholeheartedly for offering this meaningful opportunity 

and for their guidance. Sir, I appreciate your vital guidance and instruction. I am confident you 

will find this report informative and acceptable. 

Sincerely yours, 

Selima Hossain Jerin 

Student ID:221-24-035, Batch:45 

Department of Journalism, Media and Communication 

Daffodil International University 
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Jerin. 
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1.1 About internship 

An internship is one of the most vital parts of a student’s educational life because it facilitates 

bridging the void between theoretical knowledge and practical life experience. Through an 

internship, Students get the chance to perceive how professional companies work and how 

teamwork, commitment, interaction play a role in attainment. My internship at Walton 

company has been a big scope to probe the practical applications of what I have attained in my 

university coursework. It has provided me hands-on exposures and enhanced knowledge of 

how digital marketing and communication work in a corporate environment. 

As a student of journalism, Media and Communication, I was very eager to do an internship at 

Walton, a famous multinational company in Bangladesh. Walton is renowned for its broad 

range of products. The company has also constructed a resilient prestige for its digital 

marketing and communication strategies. Working 3 month with the digital marketing and 

communication team provided me a full understanding of how a leading company manage its 

brand, communications with customers, and maintain its digital presence. 

The internship permitted me to gain expertise firsthand, gave me a clear idea about how digital 

marketing is changing the way through companies gain people’s trust. The digital marketing 

and communication team at Walton is responsible for managing all online activity. I was 

involved in various tasks that made me understand how digital marketing and communication 

strategies are organized, performed, analyzed. 

One of the major advantages of this internship was experience to a big and industry-based 

corporate environment. Before doing an internship at Walton I had only theoretical knowledge 

about corporate communication but after the internship I learned how a big company harmonize 

with other teams, like branding, creative teams, to uphold trustworthiness in communication. 

The internship also played a role in my professional growth. I learned   how to work under 

pressure, meet deadline, communicate clearly, teamwork, take responsibility. 

I also got the chance to work with various agencies like purple peach, Media Com, TGRMC 

(PVT) and Brand Practitioners BD. 

Through this internship I improved my communication skills, In the beginning I was timid 

about expressing my ideas in team meeting, but my teammates motivated me to share my 

opinions. With time I become confident in communicating and sharing ideas.  
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Another major learning experience was understanding how digital marketing strategies are 

applied in real-world situations. I learned about audience targeting, performance analytics, how 

Seo and paid promotions help companies to reach larger audience. 

 

My internship at Walton High tech industries Ltd. has been a notable journey for my career in 

these perspective --- 

• Well versed the professional word of digital marketing and communication 

• Encourage my growth both personally and professionally by developing confidence 

• Aid my progress by learning discipline, teamwork, time management, meet deadline. 

• Strengthen my skills specially in digital content, report writing, tracking and analysis 

content  

• Gave real-world experience in a corporate environment 

• Learned about digital media metrics, analytics, Seo, paid promotion 

• Gain knowledge about maintaining company brand image through digital platforms 

• Develop creative thinking in developing digital marketing content 

• Acquired confidence and real-world experienced by working on real projects 

• Learned about digital marketing and communication for audience engagement 

• Enhanced problem -solving skill 

• Learned to analyze audience feedback, audience engagement to improve online 

communication 

• Built my career in digital marketing and communication, which encouraged me to 

follow this field  

 

 

1.2 Introducing the professional journey: The motivation Behind choosing Walton 

Group 

Prior to beginning my bachelor’s degree at Daffodil International University, I was not very 

sure about what I want to do in the future. I was very shy and introverted person, and I did not 

have any career plan, but after admitted to the Department of journalism, Media and 

communication my frame of mind started to evolve. I learned about different sectors like 

Media, communication, public relations, advertising. Slowly, I realized that I was more 
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interested in Digital marketing and communication because they connect creativity with 

technology. 

During my academic life I came to understand how significant digital marketing and 

communication are in today’s digital era. Every company relies on digital platforms to reach 

people, increase audience engagement, share messages and promote brands. This encouraged 

me to look for internship where I could acquire practical experience in the field of digital 

marketing and communication. 

When I started searching for an internship, Walton caught my attention. Walton is a famous 

multinational company   renowned for   its electronics and electrical products. I always looked 

up to how Walton presented to the public through digital Marketing and communication. Their   

strategies are very creative, eye catching and professional. 

Another reason for choosing Walton is I wanted to see how corporate communication works in 

a large organization. Their work culture and corporate environment have driven me more. I had 

heard from seniors and previous interns that Walton provides a friendly and welcoming 

environment for learning and development. Interns get the opportunity to work closely with 

experienced people, which helps them learn real-world situations. 

I want to test myself to develop both personally and professionally. I knew that doing an intern 

at Walton not only give me technical and creative skills but also help me develop confidence, 

professionalism, time management, discipline. 

I choose Walton for my internship was driven by academic interest in communication, my 

interest in digital marketing, and my aim to gain practical experience in a professional corporate 

setting. This internship has been one of the most important phase in my journey of learning, 

growth, self-development in the field of digital marketing and communication. 

 

1.3 Duration Of internship  

I worked as an intern at Walton from 1 September to 30 November, spanning 3 months. During 

my internship, I worked in the digital marketing and communication team, where I had the 

opportunity to see how a large corporate company manages its digital marketing, 

communication, branding through digital platforms. 
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From the very first day I was introduced to the company, its department and my team I would 

be working. My team was friendly and supportive, which helped me to adapt to the new 

environment quickly. Throughout my internship I work closely with several teams, like the 

branding team, creative team. This enabled me to gain broader knowledge of how different 

department work together to publicize company’s image and products. 

One of the most important elements of my internship was working on real-time digital 

marketing and communication work. I had the chance to participate in several meetings, 

internal discussions, and brainstorming sessions. These helped me get ready for learn real world 

understanding of team work, creative idea generation, practical skills in problem-solving, how 

to deal with challenges. My supervisor gave me supportive feedback, which improve my 

weekly performance. 

The internship from 1 September to 30 November was a rewarding and enlightening 

experience. It allowed me to apply what I learned in my educational life to practical situations 

and guided me to prepare for professional challenges and obstacles in the workplace. 

 

1.4 Leadership profile: A Details overview of my supervisor 

During my internship I had the advantage of working under the guidance of inspiring mentors 

who played a major role in my learning experience. They were Faisal Mahmud (Head, Digital 

Marketing), Shaili Barua (Deputy director, Digital Marketing), Noman Ismail (Assistant 

Manager, Marketing and communication). Each of them mentored me in different ways helping 

me to gain knowledge about professional world of digital marketing and communication. 

Faisal Mahmud was the main supervisor throughout the internship. He encourages me to learn 

and think creatively. He was very supportive and friendly. Noman Islam supported me to 

understanding how internal and external communication work together in a big organization, 

He help me to understand the importance of accuracy in corporate communication. Shaili Barua 

played a vital role in helping me learn about digital marketing. Under her guidance I learned 

about Seo, digital marketing metrics, paid ad, analyzing content. she always explains complex 

topics in simple way  

Working under these supervisors was a truly beneficial experience. Their combined leadership 

taught me professionalism, teamwork, creativity. Their mentorship gave me confidence to face 

challenges and work independently. 
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                                                  My first day at WALTON 
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2.1 Introduction to Walton company 

Walton High-Tech Industries PLC was formed into a legal corporation as a private limited 

company on April 17, 2006 under the companies act 1994.The registration certificate number 

is C-61272(3281)/06 and started its business in 2008.The company was enrolled as a public 

limited company on May 14,2018. Walton High-Tech industries PLC is now a registered 

company in two stock exchanges of Bangladesh; one is the Dhaka Stock Exchange and the 

other is the Chittagong Stock Exchange. Walton is the   Groundbreaking company in 

Bangladesh mostly dependent on research and innovation (R & I) for the Manufacturing of 

electrical and electronics products in Bangladesh. The company has broken the rule of deep 

reliance on imported products with advance technology and reasonable pricing for people from 

every class. Walton is not only famous in Bangladesh but around the world, spanning market 

across 40 countries in Europe, North America, Asia, West Africa and More. Waltons 

manufacturing plant is located in Chandra, Kaliakair, Gazipur, Bangladesh. It has been featured 

on national Geographic’s Eminent program Super Factories. The manufacturing plan spans 

94,30,540 sq ft with 65 buildings and sheds over 700 acres. Walton set up the first-ever 

compressor manufacturing plant at this site.  With this notable success, Bangladesh became 

one of 15 countries worldwide producing such plants, ranking 2nd among SAARC. Walton is  

the first Bangladeshi company to manufacture VRF systems, lifting up Bangladesh to 9th 

position globally in this category. 
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2.2 Background   Of Walton  
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2.3 Mission, Vision, Corporate Culture, Values  
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2.4 Products and Brands  

Products Walton Manufacture – 

• Refrigerator & Freezer 

• Television 

• Air conditioner 

• Lift 

• Home appliance 

• Kitchen appliance 

• Electrical appliance 

• Automobiles, 

• Cables 

• IT products 

• Battery 

 

Our Brands  
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  2.5 Top -level Management  

 

              

 

 

 

 

 

 

 

 

 

 

  

 

 

 

 

 

 

 

 

 

 



P a g e  | 14 

 

©Daffodil International University 

2.6 Leadership Team  
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2.7 Organizational Structure  
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2.8 Contact Details  

Corporate Office: Plot No.1088, Block No.: I, Road No.: Sabrina Sobhan 5th Avenue, 

Basundhara R/A, Dhaka 1229, Bangladesh  

 

Headquarters: Chandra, Kaliakoir, Gazipur, Bangladesh 

Company Website: www.waltonplc.com 

Telephone: +8809606555555 

Company Contact: Contact Person: Md Rafiqul Islam, FCS (Company Secretary) 

Email Address: Cswhil@Waltonplc.com 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

http://www.waltonplc.com/
mailto:Cswhil@Waltonplc.com
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3.1 Responsibilities 

 During my three-month internship at Walton, I had the chance to gain knowledge about how 

large corporate company manage its brand identity, online communication, digital marketing 

Activity. My roles help me to use my educational learning from the Department of journalism, 

media and communication in practical situations. I was given a diverse task that help me to 

expand my skills in content creation, teamwork, maintain deadline, social media analysis, 

communication planning. 

One of my core responsibilities was to analysis social media and analysis of competitive pages. 

Through this I acquired knowledge of how important analysis is to maintain active online 

presence. 

A major part of my work involved   content idea writing, editing reports, proofreading, and 

translating. This improves my writing skills, and I gain knowledge of how to write for a 

corporate company. 

I also responsible for assisting the team for digital marketing campaign. I joined various agency 

meetings where the team discussed campaign goals, target audience, share their plan. 

Another significant responsibility was monitoring social media, tracking digital marketing 

metrics. I have learned about engagement, reach, impressions, consideration, conversation. I 

also write Seo friendly content. 

I also engage in corporate communication both external and internal communication. I also 

work to engage with audience through replying to their questions. 

I also work with branding team and creative team to give ideas about content. joining 

brainstorming sessions where team discussed idea. 

I have acquired knowledge about professional behavior, time management, meet deadlines. I 

had to reach office by 9 am, finish the task timely, attend the meeting and inform about meeting 

schedule, good communication with team. 

My responsibilities at Walton facilitated my comprehension of how digital marketing and 

communication works in the practical world. 

 

Summary of my core Responsibilities- 
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• Help To develop creative content for regular posts 

• Assist in managing audience engagement  

• Supporting the team in writing content, editing, proofreading and translating 

• Worked with the brand team, creative team for quality content 

• Monitor social media performance to understand audience  

• Preparing social media analysis report for regular updates  

• Prepare competitor activities, track competitive page and prepare comparison notes 

• Assisted in scheduling meetings 

• Participate in meetings  

• Prepare corporate communication task such as drafting updates or summaries  

• Researching recent trends, audience inclination. 

 

3.2 Activities During Internship Period 

During my internship at Walton in the digital marketing and communication team I continued 

a regular office schedule of six days a week from 9:00 am to 6:00 Pm. This routine helps me 

balance my office responsibilities smoothly. Intermittently I had to stay for extended hours 

when I was learning new things or had urgent meetings or tasks. 

My core responsibility during the internship involved assisting the team in planning and 

managing digital marketing and communication activities. This is necessary for teamwork with 

the creative team and the branding team. My work included helping developing content, 

gathering information, drafting content, translating, proofread content, writing reports. I also 

learned the importance of external and internal communication. I have learned the significance 

of accuracy creativity. I also help track social media performance. this included tracking 

engagement, reach, comments and audience feedback. I entered the data into the tracking sheet 

and assisted my team in analyzing results. I got to know how company understands what their 

audience likes and how they improve their content. I took part in weekly meetings where the   

team discussed upcoming projects and weekly goals. This activity helps me to gain knowledge 

about how internal communication plays a key role in a corporate environment. My internship 

helped me grow both personally and professionally. This experience reinforced my 

understanding of digital marketing and communication and build confidence, help me to gain 

practical experience, develop skills that will help my future career. 
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3.3 Weekly Journal 

❖ Activities 

1st week  

1 September-7 September 

• Learning and briefing about digital marketing Terminology /metrics. Learned how 

to use meta business suite. 

• Communicate with Brand manager and brief about the program 

• Modified Survey Questionnaire of new Product launch 

• Assisting survey 

 

❖ Learning 

During the First week of my internship at Walton, I gained knowledge of many new things 

about digital marketing. This week enable me to develop fundamental knowledge of how 

digital marketing works in a corporate environment. I was introduced to digital marketing 

- metrics. I learned about reach, impression, engagement, consideration, conversion, digital 

marketing funnel, click per rate, traffic, lead generation, paid ad, meta-ad, google ad, Seo, 

google insights, landing page, pay-per-click and how these things help a brand. I also 

communicate with brand manager to inform about upcoming campaign and fix a meeting 

with the team. This improved my communication skills and gave me confidence. Another 

key part of my learning was a modified survey questionnaire that was make to collect 

consumer thought about new products. This task helped me comprehend how companies 

do research before launching a product. I learned from this task that questions need to be 

simple, clear and unbiased so survey results are useful. I Also assist in conducting survey 

by this I apprehend how consumer reviews play a big role in decision-making. 
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                                       learned basic of digital communication 

 

❖ Activity 

2nd week 

8 september-15 September  

• Track Social media posts, keep a tracking record on Google sheet  

• Monitor social media performance, keep record on sheet 

• Attend Digital marketing campaign meetings with the brand manager 

• Assist to planning weekly content 
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❖ Learning 

In the second week of my internship at Walton I gained knowledge about hands-on skills in 

digital marketing and communication. This week was mainly focused on social media 

monitoring, tracking performance. One of the major tasked was to track social media posts, 

monitor social media performance and keep records in the Google sheet. I got to know how to 

keep records. These are vital for digital marketing and communication because it help to 

understand which posts are doing well and which posts need to change. Another essential 

learning experience was attending a meeting with brand Manager. By attending the meeting, I 

learned how strategies are discussed, why team work is vital, how budgets are considered, and 

how campaign goals are set. I also help to create a weekly content plan which post will be 

uploaded and which post need to modified. 
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                                     Attend campaign idea meeting 

 

❖ Activity 

3rd week 

16 September-22 September 

• Competitor analysis of meta and You tube keep records on Google sheet 

• Tracking Facebook pages and You tube, comparing and figure out findings  

• Attend agency Meeting 

• Find out recent social media Trends 

• Assist in campaign planning 
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❖ Learning 

In the third week of my internship at Walton, I learned many essential things about 

competitor analysis and market research, which are crucial in digital marketing and 

communication. By this I get to learn that big companies study their competitors   behavior 

to improve their own strategy. One of the major tasks was to do competitor analysis on 

meta, and You tube. I was able to find out which type of post engages most and how 

audiences react. I also track Facebook and You tube and list down notable remarks. I 

learned that it helps a company get to know about which part needs to improve or which is 

good. Another key learning was attending meetings with purple peach agency and assist in 

campaign planning which developed my communication skills and gave me confidence. I 

find out recent social media post and keep record and present it to the team, it developed 

my research skills. 
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                                      Tracking pages and figure out findings 

 

 

❖ Activities  

4th week  

23 September-30 September 

• Communicate with digital marketing team and schedule a meeting and inform all 

brand managers about the meeting time with media com Agency 

• Monitor and analysis and report on social media performance 

• Assist in content writing for social media 

 

 

❖ Learning 
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During the 4th week of my internship at Walton, I learned various hands-on skill in the field 

of digital marketing and communication. Internal Communication with brand manager and 

scheduled meetings makes my communication skills stronger and grow my confidence 

because I am an introvert person. Another key part of learning was monitoring analysis and 

report on social media performance. I learned how to check reach, impression, engagement, 

other metrics and why these numbers are important in digital marketing and communication 

By Assist in content writing I develop my creative thinking skills. Respond to inbox 

messages develop my communication skills. 

 

                      Assist in content writing 
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❖ Activity 

        5th Week 

        1 October-7 October 

• Competitor Research and write and edit report 

• Edit and proofread journal before publishing 

• Communicate with internal teams 

 

❖ Learning 

In the 5th week of my internship at Walton, I learned many vital skills related to competitor 

Research, write, and edit reports, proofread journal, communicate with the internal team. One 

of the notable things I learned was how to research and make a report. I learned how to write a 

corporate report or reports for a company what to include or what to exclude because it is an 

essential part of digital marketing and communication. It helps companies to stay updated and 

improve their content. Another crucial learning was editing and proofreading journals before 

publishing. I checked grammar, Sentence structure. This improved my editing skills. 

Communicating with internal teammates makes my communication skills stronger. 
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Write reports on acc and service network  

 

 

 

❖ Activity 

      6th week 

     8 October-15 October  

• Write Report 

• Translate content Bengali to English and English to Bengali 

• Identify negative feedback  

• Respond to inbox messages 

• Meeting with agency 
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❖ Learning 

During the six-week of internship at Walton, I learned many essential skills, including writing 

reports, translation, identify negative feedback and keeping track. By writing the report, it 

improved my written skills, and I learned how to write in a clear and professional tone. Another 

important skill I developed was translation. It improved my language skills and educated me 

how to keep data accurate while translating reports. Most important thing I learned was monitor 

negative comments, messages, public reaction and keep track of it. 

  

 

            Respond to inbox messages  
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                              Attend the meeting with agency 

 

 

 

 

❖ Activity 

            7th week 

           16 October-22 October 

• Observe and Collect data and information 

• Write content ideas for digital marketing 

• Internal communication with the creative team and Branding team 
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❖ Learning 

During the 7th week of my internship at Walton, I learned how to collect data, information, how 

to make content ideas, how to cooperation with a team. I gain knowledge about organize 

information, write in formal tone, and summarizing points point that is easy to understand, 

which helps me improve my written skill. I also conduct online research, reading articles, 

exploring website and checking data. I learned to write unique content ideas that improve my 

creative skill and keep record of content ideas. internal communication with the branding and 

creative team made my communication skill stronger and gave me confidence and new learning 

opportunity. 

                          Write content idea  
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❖ Activity 

            8th week  

            23 October-30 October 

• Report on metrics to figure out engagement, growth, Roi 

• Communicate with the creative team to write content 

• Assist in brainstorming sessions for the campaign 

• Coordination with different departments for collecting necessary content 

 

❖ Learning 

In the eight-week of my internship at Walton I learned teamwork, performance reporting, 

campaign planning. This guided me to understand how different departments work together to 

meet goals. I have learned how to report on performance like engagement, growth, Roi. 

Analysis this, I understand which post needs to improve. I also shared my idea with 

communication team and I learned to understand how internal communication is important to 

make a strong content. This will make me creative content writer in the future. Another vital 

role was Assisting in brainstorming sessions for upcoming campaign. I have learned how ideas 

are generated and discussed. This helped me understand the digital marketing campaign from 

the beginning. 
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                                            Report on metrics 

 

 

❖ Activity 

          9th week 

          1 November-7 November 

• Monthly Tracking data 

• Ranking keywords into Google-trends 

• Learn how to increase Reach, engagement (Audience engagement) 

• Learn how to boost page 

• Learn about ad manager 

 

❖ Learning 

During the 9th week of my internship at Walton I learned about social media performance 

tracking, ranking, audience reach, paid ads. one of the essential things I learned was how to 

track monthly data. I worked with data from January 2025 to September 2025, keep record of 

it. This helped me to understand which content performs well. I learned how to use Google 

trends. Another vital learning was gained knowledge about how to increase reach and 

engagement. I learned how quality content, timing, audience behavior can make significant 

change. I was introduced to Ad manager, which is used for paid ads. I learned how to target 

audience, create a budget. 
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                                     Monthly Tracking data 
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❖ Activity 

     10th Week 

     8 November-15 November 

• Assist in Managing Paid (campaign, partnership, content creation, Social-media 

advertising) 

• Assist in strategic communication planning 

• Tracking of digital media bill 

• Research on social media trends  

 

❖ Learning 

In the 10th week of my internship at Walton, I learned key skills about strategic communication. 

paid ad, research on social media. One of the key learning experiences was assist in strategic 

communication planning. I have learned how digital marketing and communication team set 

goals and choose a target audience. Another important thing I learned was tracking digital 

marketing bill, which gave me an idea about online advertising. Assist in managing paid ads. I 

learned how paid ads work and why companies invest in ads. I conducted research on recent 

trend it increased my knowledge and ability to think and know the world from a corporate 

perspective. 
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                                      Tracking of digital media bill 
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❖ Activities  

    11th week  

     16 November-22 November 

• Learn how to write SEO-friendly keywords 

• Assist in writing SEO-friendly content 

• Engage actively with online communities-respond, monitor  

• Sharing idea for new content 

 

❖ Learning 

During the 11th week of my internship at Walton, I gained beneficial knowledge and skills 

related to SEO. share ideas for new content, Respond to messages. I learned how to write SEO- 

friendly content that helps higher search result, engagement. I learned how to choose keyword. 

I also share my idea for new content. that makes me more confident in researching and 

brainstorming. Responding to online messages makes my communication skills stronger. 

           Respond to inbox messages 

 



P a g e  | 39 

 

©Daffodil International University 

 

❖ Activities  

12th week 

23 November-30 November 

• Do content research 

• Listed 700 group for social listening and Seeding 

• Monitor and report on social media performance 

• Presenting Results to the team 

 

❖ Learning 

In the 12th week of my internship at Walton I learned many important skills related to content 

research, listed group for social listening and seeding, monitored social media performance. 

One of the major learning was doing content research. I research different topics, ideas that 

help me develop my creative thinking skills. I developed social listening skills by tracking 

audience behavior and online conversation. seeding helps spread content to the right audience 

and boost engagement. Through this I develop my audience targeting and analytical thinking 

skills. I also learned how to monitor and report social media performance, which improved my 

presenting and monitoring skills. 
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                      Find 800 group for seeding and social listening 
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3.4 work experience of internship 

During my internship at Walton, I worked in the digital marketing and communication team, 

where I gained knowledge of how a Bangladeshi electronics and electrical company manages 

its image, digital marketing activities and online communication. I had the opportunity to 

experience a real corporate task. 

My internship guided me to understand how digital marketing and communication plays a vital 

role in linking brands with customers in a challenging market. I gained hands-on experiences 

about content creation, monitoring, analysis, digital marketing knowledge, communication 

systems. 

Below is a summary of my key responsibility / activities and key learning from the internship: 

 

• Assist in writing Content ideas 

I helped write content ideas, research content and give ideas for simple and attractive content. 

learned how to write creatively to engage an audience. 

• Competitor page monitoring 

I compare digital activities of others electronics brands. This helped understand industry trend 

and improve content. I Learned to analyze competitors and find out opportunities and threads 

• Make content schedule 

I helped in planning a weekly content schedule that ensured content was shared on time and 

better audience engagement. I learned time management and planning skills for content 

delivery. 

• Customer engagement support 

I monitor comments and common questions on social media. This helped develop my 

communication skills and maintain professional relationships. 

• Internal communication 

I   have coordinate with different teams like the branding and creative team 

Communicate with brand manager and fixed meetings. This develops my communication 

skills. 
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• Report drafting 

I have written reports and edited reports. 

This developed my written skills. 

 

• Social media performance monitoring 

I monitor post engagement, reach and reactions to understand which content worked well and 

which content needs to improve. I have Learned to measure performance using metrics 

• Tracking digital marketing metrics 

Tracking monthly metrics and keep records in Google sheets. I have learned basic digital 

marketing terms 

• Translation 

Translated content in Bengali and English languages. It improved my language skills 

• Assist in brainstorming sessions 

Participated in the brainstorming session and share ideas. learned about team work and 

gave me confidence to share ideas 

• Documentation and report writing 

Maintain proper records of work. I have learned to manage and organize data professionally 

• Participate professional meetings 

Attend meeting to understand updates, plan, goals. This will give me confidence and give 

me knowledge about professional etiquette  

• Seo and key word Research 

I have learned how to write SEO-friendly content, Researched keyword to enhance content 

exposure 

 

• Trend monitoring  



P a g e  | 43 

 

©Daffodil International University 

 Kept monitoring recent trends, research and analysis of content. learned how to adapt 

content according to trends  

• Campaign planning 

Assist in campaign planning, join meetings, and share ideas, discussions. I learned how to 

execute a campaign. 

• Monitor negative feedback 

Find out Negative feedback, analysis and monitor feedback, note down reviews. I have 

Learned how to face negative feedback online  

• Bill tracking 

Tracking paid ad bills and maintain records for the future. I have learned to keep records of 

financial documents  

• Presentation of findings  

Present analysis result to the team. I have learned how to write key points, enhance presentation 

skills 

• Find groups for seeding and social listening 

Find out groups for sharing and knowing audience opinion. I have learned about how to 

target an audience, and it improves social listening skills. 

 

 

Key learnings 

• I learned how to write simple and attractive content 

• I learned how big companies maintain their brand image on digital platforms 

• I learned how to execute a   campaign 

• I learned how external and internal communication works 

• I learned about social listening and group seeding  

• I learned importance of teamwork  

• I learned how to write reports 

• I learned significance of audience engagement and respond to  their questions. 
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• I learned how to maintain relations in a corporate environment 

• I understand the basic of Seo 

• I learned to create a content schedule  

• I enhanced my English learning skills 

• I develop my time management and meet deadlines, and I have responsibility handling 

skills 

• I developed my analysis and research skills 

• I improve my monitoring and documentation skills 

 

This internship at Walton was having a major influence in my practical learning journey. It 

enabled me to bridge my classroom knowledge with corporate experience. I improve my 

professional skills. 
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Chapter 4: 

Evaluation Of learning 
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4.1 Difference Between Academic learning and corporate world (Academic and practical 

world) 

As a student of journalism, media and communication I have keen knowledge about how media 

works, how digital platforms connect people, and how communication works. Most of my 

initial understanding of media strategies, digital content, communication came from in-class 

learning, lecturers and academic books. During my internship at Walton, I understood the 

corporate world is different from in-class learning. I got the opportunity to work on actual brand 

communication, social media content writing, SEO- based writing, assist in planning, research 

and analysis. I also understood about corporate culture. It is very crucial and eye-opening 

knowledge for me it worked as a gateway between    academic learning and practical work.  

Through this experience I identified many dissimilarities between academic leaning and 

corporate world. Academic learning gave ideas and theories whereas the corporate world trains 

how to use these ideas in the real world. 

Below the key difference I acknowledge during my internship- 

• Theoretical knowledge vs practical knowledge  

University: I studied Communication model, theories, media law, advertising, news writing, 

etc. 

Corporate:  I use these while developing content idea writing, planning, analyzing audience 

behavior. 

• Classroom vs Real Business  

University: Assignments are mostly for learning and grading 

Corporate: Analysis, monitoring, tracking, communication are important for brand reputation 

and growth. 

• Individuals study vs team work 

University: Assignments, classwork are individuals work expect group projects 

Corporate: In digital marketing and communication work need group work to meet deadlines, 

follow rules, large audience engagement, do work perfectly and timely. 
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• Fixed curriculum vs changing of trends 

University: syllabuses are fixed and focus on traditional knowledge 

Corporate: Recent trends and audience interest change fast, so I need to learn to adapt quickly 

to new strategies. 

• Academic environment vs High pressure work environment 

University: Teachers are friendly and understand problems easily and guide students 

Corporate: work deadlines are strict, high-pressure environment  

• Asking questions vs taking responsibility 

University: students ask questions and receive answers and learn from teachers when they 

don’t understand any topic 

Corporate: I had to complete the task in given time, report progress, follow instruction, find 

out answer by analysis, researching. 

 

• Grade vs Customer engagement 

University: success calculated through marks and grades in the final exam 

Corporate: success is assessed by reach, impression, customer response, conversion 

 

• Hypothetical case vs Real audience behavior 

University: I have learned in the academic lectures about how communication occurs, 

campaign ideas 

Corporate: I work on real environment and learned how all things operated 

• Academic feedback vs professional feedback 

University: teachers gave educational feedback, understand core problem and solved the 

problem 

Corporate: The CMO and managers gave direction on how to work, improve content quality 
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•  Study materials vs Company Brand guidelines  

University: I learned from lectures, books, and reading materials 

Corporate: I have to follow company’s rules, guideline, communication policies by 

researching, reading annual report and journals. 

• Theory based writing vs SEO and Algorithm-based writing 

University: Writing reports and news is based on creativity and selection of words 

Corporate: content must Follow SEO keywords, eye catching lines, easy to understand 

language and reach a larger audience 

• Research for academic vs research for audience 

University: Research focused on academic theories, implementation 

Corporate: I research SEO keywords, competitor content, digital trends, audience 

feedback, and social media performance 

• Classroom communication vs corporate communication 

University: I can communicate informally with classmates and communicate with respect 

to teachers 

Corporate: communication need professionalism, politeness and clarity 

• Limited tools vs Advanced digital tools 

University: assignments need word, Powe Point, Canva, Cap Cut basic editing software 

Corporate: I need excel, google sheet, meta business suit, google trends, word, ad manager 

• Knowledge based confidence vs experienced based confidence 

University: confidence comes from learning, memorization 

Corporate: Confidence comes from communication, positive feedback, completion of 

tasks. 
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4.2 Finding the route to my success: My internship outcome 

My internship at Walton High-Tech industries has been a truly satisfying and enlightening 

experience for me. This internship not only gave me the opportunity to understand the corporate 

environment from the inside but also gave me the opportunity to take part directly in the digital 

marketing and communication activities of the renowned Bangladeshi company. 

My internship at Walton allowed me to grow personally and professionally. My duties include 

social media performance analysis, monitoring pages, analysis of competitor pages, respond to 

inbox messages, tracking of metrics, writing reports, collect group list for seeding and social 

listening, collaboration with different teams, fixed meeting schedules, write SEO Friendly 

content, give content idea, managing paid ads. 

Through this I gain confidence and grow my creative and communication skills. I learned 

significant of good-communication, how a big company maintain its audience engagement on 

digital platforms. 

One of the key parts of my internship has been working with digital marketing and 

communication team. Creative team members taught me how to get content idea and how to 

think critically and research on topic. Brainstorming-sessions and advice from seniors help me 

to enhanced my writing, thinking, creativity. I have gained knowledge of how different 

departments work together to reach goals. 

Another notable outcome of my internship is the confidence I acquired in adapting to 

challenges. Trends changes regularly and audience behave changes regularly I gain knowledge 

how to adapt to these challenges. Meet deadlines, keeping records and informing the updates 

make me more confidence and able to work in a corporate environment. 

I can say that my internship at Walton not only enhanced my academic learning but also 

improve my skills in the field of digital marketing and communication. It has encouraged me 

to grow skills in writing content strategy, brand communication and digital branding. 

This internship has been a pivotal moment for me. It has enhanced my confidence and readied 

me to take the next step towards professional journey. I am now more dedicated, determined, 

skilled, and confident to build a successful career in the field of digital marketing and 

communication. The things I learned, the skilled I acquired, and the confidence I grew will 
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instruct me to develop new aims and future goals. This knowledge has not only been a stage of 

learning but also significant base for my career. 

4.3 Internship Expectations: pursuing Innovation in digital marketing and 

communication strategy 

My internship at Walton’s digital marketing and communication team has been a significant 

and enlightening experience where my classroom knowledge combined with real corporate 

tasks. I expected to acquire knowledge of how the company manage its brand, communication, 

digital presence but the internship gave me more knowledge. 

By teamwork, creativity, strategic digital communication, content planning, monitor and 

analyzing digital performance this internship helps me to develop my skills and prepares me 

for better career in digital marketing and communication. This journey became a gateway 

between theory and real-world practice. 

• Practical use of Digital marketing and Communication knowledge  

Expectation: Use theories, learnings, and research skills from university in real-world 

situations. 

Achievement: I applied my research skill to monitor and analysis performance and competitive 

analysis. learn how to monitor, tract, analyze and keep records. 

• Working in a collaborative team 

Expectation: Learn and observe how big company handles team work 

Achievement: I worked with the digital marketing, branding and creative team. Communicate 

with team members and fix the meeting schedule. I have learned how to build strong 

communication. 

• Adaptability and problem solving 

Expectation: Learn to adapt in a corporate environment  

Achievement: learned to adapt challenges, fast trends, manage time and meet deadlines. 

• Understanding public communication and audience engagement 

Expectation: Gain knowledge about how big companies maintain their online presence and 

communicate with audience. 
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Achievement: I develop my communication skills by responding to online message, know 

about audience targeting.  

 

• Content creation and digital story telling 

Expectation: how digital content is made and shared to the public 

Achievement: I write reports, share content ideas and assist in planning content. 

• Social media strategy and Online branding  

Expectation: I acquire knowledge of how digital platforms works for reputed brand  

Achievement: I learned how to engage an audience, how to increase reach, impression, 

conversation. 

• Project management and Task execution 

Expectation: Develop knowledge of how to handle and work in a real-projects and campaign 

Achievement: I help with campaign planning, meet with the agency, help prepared reports, 

followed deadlines, and document the record of the work. 

• Creative thinking  

Expectation: learn to develop my ability to make and think creative ideas 

Achievement: I help write creative content, assist in planning, and give content ideas. 

• Professionalism and workplace discipline  

Expectation: Learn how a corporate environment works, know their work culture 

Achievement: I learned to follow etiquette, rules, professional communication, and time 

management.  

• Prepare for a modern, creative career 

Expectation: Experienced something different  

Achievement: The internship gave me a chance to explore digital marketing and 

communication. Learn about media reach, impression, advertisement, impact on audience, 

SEO, corporate communication, media analysis, monitoring, documentation. 
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This experienced has made guided me for a modern career path and inspired me to grow 

confidence. 

 

4.4 Assessments of skills through internship 

My internship at Walton has been a life changing experience that has supported me in 

developing from a student with basic knowledge to someone cable of digital marketing and 

communication skills in a corporate environment. This internship enabled me to turn classroom 

knowledge from university courses into hands-on skills. I acquire diverse skills that build my 

confidence and train me for job field. 

Below are the key skills I acquire during internship  

• Practical Application of communication  

University learning: I have learned communication model, media strategy, media theory, and 

content writing 

Corporate world: I use these things while writing content for online, and making reports. 

• Content creation skills 

University learning: writing and storytelling method  

Corporate world: learned how to write reports, content writing skills, and SEO friendly 

content. 

• Teamwork 

University learning: work in a small group with few responsibilities. 

Corporate world: work with the branding and creative team, make a plan, attend group 

meetings, and share ideas. I gained knowledge about why teamwork is important. 

• Adaptability 

University learning: make academic assignments with enough time 

Corporate world: learn how to work first and accurate, meet deadline, gave updates, and 

handle urgent needs. 
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• Understanding external and internal communication 

University learning: communicate with faculty and friends for any crisis moment 

Corporate world: communicate with brand manager and CMO for best outcomes and external 

communication with various agency. 

• Audience engagement and social media understanding 

University learning: learned how media works, audience behavior theoretically. 

Corporate world: monitor social media metrics, comparative analysis, research on trends, 

monitor and report on social media performance. gained knowledge of what attracts a real 

audience and how public perception can change with trends. learned about SEO, ad, google 

trends 

• Attention to detail 

University learning: Be aware of grammar and maintain accuracy while writing academic 

assignments. 

Corporate world: Learn to check documents before publishing, proofread and translate 

documents 

• Research skills 

University learning: Do research for academic assignments 

Corporate world: Research on trending topic, competitor research, audience behavior, and 

research on metrics. 

• Learning new tools 

University learning: use basic software like Canva, Power point, Cap Cut, Word 

Corporate world: worked with Meta business suite, Excel, Google sheet, Google trends, Ad 

manager. 

• Understanding corporate culture 

University learning: Followed university rules and discipline 

Corporate world: maintain work ethics, discipline, professionalism, adapt to new rules easily. 
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This internship changed my perspective about digital marketing and communication.it 

enhances my university learning and develops me more for work in a corporate setting. Skills 

I acquire during internship at Walton make me ready for dynamic world and modern career. 

 

4.5 Future opportunities for a robust portfolio and career: A roadmap from internship 

Learnings 

My internship at Walton has helped me acquire real life experience, confidence and good 

understanding of career chances in the field of digital marketing and communication. The blend 

of academic knowledge and corporate world unlocks many opportunities for my future career. 

The skills I gain help me create a strong portfolio and open doors for diverse career opportunity. 

Below are some future possibilities that I can discover based on knowledge and experience 

obtained during my internship. 

• Strong leadership in digital communication 

I can use my experience in content writing, planning, giving content idea and share my thoughts 

and present them to the team 

This will help me build strong portfolio and ability to work independently, handle 

responsibility. 

• Innovation in digital communication learning  

Analyzing performance, monitoring social media, tracking metrics, analyzing competitor pages 

at Walton made me develop my knowledge in digital communication 

I can use these skills in my portfolio for better opportunities in future in the field of digital 

marketing and communication 

• Cross department collaboration 

Working with branding team and creative team make my communication and critical thinking 

stronger. 

This will help me develop my teamwork skills and gave me the opportunity to work in a 

corporate setting where teamwork is mandatory  

• Developing audience engagement skills 
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By monitoring and analysis, I gain knowledge of how to hold audience engagement, and how 

to target audience and respond to their messages politely. 

I can add these skills to my portfolio for stronger career opportunities in the field of audience 

engagement and relationship building 

• Adapt easily  

Digital marketing and communication work changes with trends. Content must ready in a short 

time, meet deadlines, fixed any mistakes quickly, and inform the seniors of updates. 

I can add these skills to my portfolio because I have gain first decision-making skills and can 

easily adapt to any rules easily that will benefit my future career. 

• Professional improvement 

I have learned SEO, Google trends and Ad manager .it will make my portfolio stronger for the 

future 

• Strong written skills 

I write report, write content idea, proofread, translate documents 

This will enhance my written skill and make for a stronger career in content writing. 

• Build a strong digital marketing and communication portfolio 

I can use my skills that I learned at Walton during my internship in future organizations 

I can be more confident in my future jobs and benefit my future career in this sector. 

• Expanding network 

During my internship, I got the opportunity to meet professionals, attend meeting with them. 

By attending meeting, advise from seniors makes me strong and skilled for future career 

opportunities. 

• Skills gained  

During my internship at Walton, I learned proficiency with Excel, Meta business suite, Google 

trends, Google sheets. 

These enable me to develop my skills, abilities and build a stronger portfolio. 
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With constant learning, innovation, creativity and a positive outlook, I am ready to create a 

solid and strong career. 

 

                          Work environment 
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5.1 Swot Analysis 

 

 

 

 

 

 

 

 

 

 

 

 

 

Swot 

Analysis 

Strengths 

Weaknesses 

Threats 

Opportunities 
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Strength 

• Effective communication skills 

Description: I have improved my writing, editing and content creation skills by writing 

reports, share ideas, Gave content idea 

Impact: This built my confidence and improved my professional writing skills 

• Adaptability in workplace 

Description: digital marketing and communication tasks have short deadlines, and need 

regular updates. I learned how to adapt to new challenges. 

Impact: I improve my time management skills and gather knowledge on how to work under 

pressure  

• Acknowledge about corporate branding 

Description: I learned how corporate company manage its branding concept 

Impact: This developed my knowledge of how large corporate companies maintain their 

brand identity 

• Hands on experience on digital platforms 

Description: I gain knowledge about Meta business suite, SEO, Ad manager, Social-media 

metrics. 

Impact: This helps to develop my skills through real-world practice. 

• Teamwork  

Description: I work closely with the creative team and branding team by this I learn how 

teamwork works in a corporate environment. 

Impact: This developed my idea-sharing skills, encourage my confidence. 

 

Weakness 

• Limited corporate experience 
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Description: This was my first experience in a real corporate environment, so I was new to 

this experience. 

Mitigation strategy: I need to take more internships and gain knowledge about corporate 

culture. 

• Less technical knowledge 

Description: less knowledge about digital media tools 

Mitigation Strategy: I can develop my skills through online courses. 

• Limited decision- making Roles 

Description: I did not take high impact decisions. I assist in making decisions. 

Mitigation strategy: Developing more skills I can able to make decisions in the future. 

• Time management challenge 

Description: It was hard to meet deadlines, and provide updates regularly. 

Mitigation strategy: I need to develop my multitasking skills  

• Dependency on supervisor 

Description: I need consent from supervisor for approval of content 

Mitigation strategy: I have to gain more knowledge about digital media strategy, digital media 

metrics. 

 

Opportunities 

• Demand for media professionals 

Description: In this digital era audiences more engaged in online, and companies hire more 

media professionals to keep engaged with audiences 

Action: I can develop my digital media skills, do advanced courses   and build a strong career  

• Strong portfolio Development 
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Description: My internship at Walton digital marketing and communication department made 

my portfolio stronger because I have basic knowledge about digital marketing funnel, 

advertising, SEO. 

Action: I can show my past experienced to get my desired job. 

• Chance to discover corporate career 

Description: This internship makes me realize which profession I can join, like executive, 

officer, or manager. 

Action: I can apply for related jobs and acquire more experience 

• Learning Digital tools 

Description: I learned Excel, Meta business suite, Ad manager, Google trends, Google sheet 

Action: These learnings helped me to develop my skills, make me a more confident persona 

and make my portfolio stronger. 

• Maintain Networking  

Description: By doing an internship at Walton, I develop connections with professionals and 

gain knowledge, experienced. 

Action: This helps me to get better opportunities in the future career by maintaining bonds 

with them. 

 

Threats 

• Competition in digital marketing and communication job 

Description: In the digital era people are more interest in digital marketing and communication 

Mitigation strategy: I must develop my skills to stay in competitive job sector 

• changing Digital Trends  

Description: Social media trends and audience behavior change rapidly. 

Mitigation Strategy: I need to develop a new strategy, gain more knowledge, analyze audience 

behavior. 
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• Strick corporate culture 

Description: The Company follows very strict rules and guideline, like 9-6 office hours, 

reaching on time, meet deadline, and less vacation. 

Mitigation strategy: I must develop my patience and self-control, and stay calm and focused. 

• Pressure of deadlines 

Description: Digital marketing and communication work need regular updates, and 

maintenance times, and deadlines that create challenges. 

Mitigation Strategy: Developing my time management skill will help me to manage stress. 

• Skill gap 

Description: Experience professionals have strong knowledge of tools, written skills, 

monitoring, analysis and tracking skills 

Mitigation strategy: I need to develop my skills and improve where I have gaps from others. 

 

The swot analysis demonstrates that my internship at Walton helped me develop in digital 

marketing, communication, brand communication, team work and corporate culture. It 

enhanced my confidence, reveal my weakness where I can improve, find out opportunities 

where I could improve and threatened to remind me to keep learning and developing skills. 

 

5.2 Conclusion 

My internship at Walton High-Tech industries Ltd. in the field of digital marketing and 

communication sector has been one of the core skills building experience of my academic path 

as a student of journalism, Media & communication. It enabled me to explore beyond 

classroom and see how Digital marketing, communication, branding occurs in a corporate 

environment. This internship supports me in connecting my academic learnings with practical 

work, demonstrating how communication characterizes a company’s values, identity and 

relationship with the masses. 

During the internship I learned how much disparity practical learning can make. working with 

the digital marketing and communication team makes me understand the significance of 
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professionalism. This internship gave me an in-depth idea about how digital marketing and 

communication works. I also acquire knowledge of how digital communication helps to build 

trust, audience engagement. 

One of the lost significant skills I developed during internship was capability to work in a team. 

I learned the importance of teamwork in a corporate environment. I learned to share ideas, take 

advice from seniors, and support in group task. This made me more skillful, and confidence. 

Another crucial skilled I gain was adaptability. Trends change first, in corporate setting, tasks 

come with short deadlines. I learned how to take responsibility, finished task within time. The 

internship supports me in understand that quickly responding to new situation is a vital part of 

professional development. 

The internship also made me conscious of my weakness. My professional experienced is 

narrow. Sometimes I felt anxious to do tasks that need more knowledge and skills. I don’t see 

these as my failure. I see them as my opportunity to learn and growth. Knowing this weakness 

helps me to develop myself for my future and makes me ready for the next steps in my career. 

Digital communication is increasing day by day. Companies are moving online and demand 

for skilled people is growing day by day. This gave me a valid reason for developing skills in 

this field. 

I became knowledgeable of the obstacles in field of digital marketing and communication. 

Many people are developing their careers in this sector to compete this, I need to develop my 

confidence, creativity and skills. 

My internship at Walton has been a pivotal point in my academic career and self-improvement. 

It gave me practical experience, supported me to develop my career in the field of digital 

marketing and communication, and help me to face obstacles in the professional world. I 

learned to apply my academic learning in practical work, build confidence, know my weakness 

and prepare for the future. 
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5.3 Appendix 

                                               My desk at Walton 
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                                  Selfie with my team mates  
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                                           Selfie with my teammates 
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                                            Picture with my teammates 
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                                                Picture with my team mates 
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                                               Write content idea             
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                             Monitor social media pages 
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                             Monitor and find metrics  
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                 Track metrics to measure performance 
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Tracking data 
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                                     Track campaign performance 
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              Tracking of digital communication bill 
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                            Visited display center 
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               Find groups for seeding and social listening 
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                                   Proofread the journal 
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Given report from Diu Library  
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