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ABSTRACT

The main purpose of this project “Digital Marketplace Bangladesh” to build a reliable platform
where merchants would enjoy freedom and flexible business experience. This project for those
people who trust online business and want to sell, buy or promote own products. Who find a
marketplace where he/she able to create a virtual shop, embellished by his/her product. This
project belong to them. Our system allow merchants to customize their stores and product pages,
and to conduct follow-up to customers. In our platform no one will discourage them to build
their own brand. Our vision that a merchant can control his/her own brand and merchandising.

But we have some terms and conditions that they have to follow.
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CHAPTER 1
INTRODUCTION

1.1 Introduction

This era is highly experiencing the evolution of technology and as the consequences in the
business sector, e-commerce is a phenomenon. E-commerce is now seen as a reality for many
businesses and a part of a normal business plan. Ecommerce business still stand because of

Immediate benefit, in terms of cost saving, efficiencies and enhanced profitability.

This Project title “Digital Marketplace Bangladesh” is totally an online based business web
application. The domain of the website is “NULL”. It is a marketplace where buyer and seller
would enjoy freedom and flexibility to buy, sell and promote their own products. We built a
platform where merchants get opportunities to create and customize his/her own shop that
embellish by own brand. So they don’t need their own website. So they don’t have to face any
trouble like site maintenance or renew domain, hosting. That means they will get all kind of
facilities without facing any trouble. They just have to do, visit our site open an account and sell
what he/she wants to sell. But we have some conditions that they have to follow. As well as a
buyer got an opportunity to choose the right product and before buy the product he/she can

compare product, check average rating.

The topic that will be discussed through this report are as follow:

K/
L X4

Current situation of this type of project.

++ Data validation testing.

o

» Database system of this project.

7/
o0

Future scope of this project.
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1.2 Motivation

A couple of month earlier when we have started to develop this site, we had a business plan in
our mind. We researched on market business and realize ecommerce is growing too fast. So if we
completely build this project, it may help few merchants who don’t have any independent and
flexible platform where he/she can sell product. A platform where no one encourage to promote
their product. This wasn’t all about motivation. We was passionate for complete this project.

And we believe this may change a little bit ecommerce business strategy in our county.

1.3 Objectives

X/
°

Most convenient way to shop.

°

Offers the ability to shop 24 hours a day.

X4

Biggest discount offers.

*,

X4

Expands the marketplace.

*,

1.4 Expected Outcome

% To take advantage of brand name.

% To enter the global market place.

% To react to pressure from competitors.
% To introduce new products and service.
¢ To meet customer’s demand.

% To increase sales.

% To reduce transection cost.

¢+ To reduce customer support cost.

¢ Bright future.

©Daffodil International University



1.5 Report Layout

The report layout is organized as follows:

In chapter two, brief discussion on related works that are already implemented. And we made
comparison with other. We have figured out the problem of current system and tried to solve.
What kind of Challenges we have faced for completing this project also discussed on this

chapter.

On chapter three, we focused on requirement specification. It also includes business process
model, use case model, logical data and some other stuffs that cover the whole chapter.

On chapter four, we have tried to show the front-end design, back-end design and interaction
design and UX. As well as we listed the component that we used to build the system. The

component part is denoted by implementation requirement.

How we implemented the whole project, how end user visualize the system, how it’s actually
work and how it interact with the database will be discussed on chapter five. Also included

testing result and report part.

On chapter six, here we have discussed present condition of our project and the future scope of

this project. Also a conclusion about what we did in there.

©Daffodil International University



CHAPTER 2
BACKGROUND

2.1 Introduction

Initial study is very important. It is required for investigating a system background information.
It helps to find out system’s fault, what to update and what to add as new feature.

The main goal of our project is to build a platform where provides a flexible, reliable business
opportunities for buyer and seller. We developed this project for some specific people who want
to sell products online but he/she doesn’t have that capabilities to maintain a website or he/she
doesn’t want it. So we developed a website where a seller can create a virtual shop like the real

one, then the seller can customize it and promote any type of legal product.

On the other hand, a buyer get a lots of opportunities before he/she buy some products.
Convenient way to compare price and product, provide a level of trust between buyer and seller,

reliable source, secured money transaction and greater transparency.

If a merchant sell niche products, he/she could likely be a successful businessman in any
marketplace. But now technologies are updated as well as business technic too. For this reason
all over the world people are more interested doing business online. As a result now virtual

marketplace exists and profitable.

©Daffodil International University



2.2 Related Work

In our research perspective, we explored a few websites which service concept are almost similar
like our proposed system. We analyzed those website and try to dig a hole for find out their

system fault [3].

URL :https://www.rakuten.com

20% Off beauty use code BEAUTY20

¢ Beauty & Personal Care

Use Code: BEAUTY20
Shop Now»

® qu(_ggen
Departments Vv Q m shopping for SIGN IN MY CART
20% Off :* ;
L -

Figure 2.1: Screenshot of Home page of rakuten.com

Rakuten is a Japanese largest ecommerce company. On our research we found out Rakuten
applies a different business strategy for growing their business. When other big companies focus
on product quality and customers. Rakuten takes this opportunities, they mostly focus on seller

section. They provide a profitable marketplace for seller.
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EBay is an American multinational ecommerce company. EBay is a place for online auction.

Although it’s an ecommerce site, but this organization follow a different business strategy [1].

URL.: https://www.ebay.com

m y Sgt%%gr‘\' Search for anything Al Categories . -

Following Today Electronics Fashion Health & Beauty Motors Collectibles Sports Home & Garden Deals Under $10

s DEALWITH T

You won't be able
to resist all these offers

MONEY BACK GUARANTEE
ebay dea|S Discover more »

Figure 2.2: Screenshot of Home page of ebay.com

There are two ways a user can sell his/her product, that eBay offer. It can be a fixed prize sell

otherwise auction is another option. EBay allow a merchant for sell almost anything, but after
complete transaction they took a percentage of money.

©Daffodil International University



Amazon is an American electronic commerce and cloud computing company. It’s one of the
largest ecommerce company in the world. A seller can sell any product directly amazon
customer. If seller think he/she can’t take shipment responsibility then he/she have to sell it via

vendor center [2].

URL.: https://www.amazon.com

amazon

@ Deliver fo EN Hello, MASUD
Bangladesh Departments ~  Browsing History ~ MASUD's Amazon.com Today's Deals Gift Cards Sell Registry @ - Account & Lists ~

Reach hundreds of millions of customers

In the U.S. alone, Amazon has over 150 million monthly unique visitors.

Start selling

Figure 2.3: Screenshot of Home page of amazon.com

Anyone can open seller center account. In vendor section it is quite different. Only invited
people are allowed here. Seller center and vendor center both payments are different. Seller
center directly sell to the customer. Vendor sell to amazon. Seller center got limited advertising

opportunities but vendor center got multiple advertising opportunities.

©Daffodil International University



Storrea is a Bangladeshi ecommerce site. Storrea is a market platform where merchants can sell
their product by using own identity. They give an opportunity like three type of package that a
merchants have to buy before started selling product [9].

URL.: https://www. storrea.com

4 HOME HOW TO FEATURES EXAMPLES THEMES BLOG PRICING v MORE v LOGIN v
KiStorrea

The Easiest Ecommerce
Solution in Bangladesh

Create full-featured professional
ecommerce website for your brand. No
technical skill required.

. Blue Kameez

All-In-One Ecommerce platform

Beautiful Themes Payment Ready Shop
‘| Free Hosting Add Own Domain
In-Built SEO Customer Management

‘| Discount Management I E-mail Marketing

Figure 2.4: Screenshot of Homepage of Storrea.com

They also provide some service like email marketing, Facebook marketing and SEO. It has
different type of package. Each and every package has some product selling limits. You don’t
need any technical skill/knowledge to run a store through Storrea.

©Daffodil International University



2.3 Comparative Studies

After comparing the above website to ours, we can say both of the sites concept and goal are
almost same. But their service process are different.

If we talk about Rakuten, they significantly focus on local merchants. Their service provide a
merchants to create his/her own virtual shop. Same as our plan. Rakuten have also its own
product for sell. It means this organization have lots of responsibilities like product shipment,
product quality, delivery deadline etc. In our marketplace we don’t have any product. That’s

means we are not selling anything [3].

Comparing with eBay, their business model is little bit different. Basically eBay is an auction
site for buying and selling goods. Buyers browse the site to search for suitable product sold by a
3" party eBay seller, and bit on item through auction. Bidding lasts for 3, 5, 7 or 10 days, and the
buyer willing to pay the highest price for win [1].

Now comparing with amazon, amazon is providing customer with fixed price on all products.
But amazon is a direct provider. But it has a seller hub too. Independent seller may promote their
product on this platform. But problem is the list of restricted product and categories is huge [2].

After research those site, we can say may be our business plan or goal are same but we believe

our platform visual angel and targeted customer are completely different.

2.4 Description of Current System

An independent seller have two option, either he/she has to embellish product in real shop,
otherwise he/she can use own website for promoting product. Those are the easiest option in a

seller hand. Day by day technology updated as well as business strategy too.

©Daffodil International University



2.5 Problem of Current System

Here we have pointed some important reason why people are not interested doing business

online and why they afraid.

¢ Data security.

¢ Product return and refund.

% Competing against retailers and manufactures.
% Online identity verification.

% Maintaining customer’s loyalty.

%+ Competitor analysis.

%+ Slow speed.

%+ Suspicious review.

% Payment problem.

2.6 Aim of Our Project

Like we said before we want to build a single stable platform or a marketplace where buyer and
seller doing their business independently. If we tell more specifically this platform built for those
merchants who are not able to maintain a website or he/she don’t want it. As well as for those

buyer who seeking for a reliable and dependable marketplace.

2.7 Client-Server Architecture

This system is mainly built for the client. The whole system is totally congruous for end user.

The people who need marketplace through internet this system will help them.

10
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2.8 Secured System

In our system we have four types of user. “Admin”, “Registered seller”, “Registered buyer”,
“Unregistered Visitor”. Admin, registered seller and registered buyer have their own unique
username. And registered seller have also a unique shop name. Without authentication no one
can access to his/her personal information or activity. Unregistered visitor can only view limited
information that provided by admin panel. Unregistered visitor visualize any shop or product but
he/she can’t buy or order anything before registration. For complete registration process he/she
must need a valid email and valid phone number. Without verification one can create account in

our platform.

2.9 Challenges

At this present situation, implementing this type of project is a biggest challenge for our team.
Still people don’t trust online business. Find out competitors fault also a challenging part. We
have tried our best to give users a better Ul wisdom so that they feel comfortable when they use

our system.

11
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CHAPTER 3
REQUIREMENT SPECIFICATION

3.1 Business Process Model
Business process model (BPM) is generally a diagram representing a sequence of actives. BPM
shows events, actions, connection point and links, in the sequence from end to end. Business

process model is a sort of tool, which help a reader easily understand the whole business process

[5].

Get Paid

’ )
-
Error v
Registration (§—>Ekeate ShoHdd Produdﬂ—bE:onﬂrm Ordeﬂ—b[:)eliver Products
A
A

Merchants

Confirm

System
[s]
=
o
[x]
=

X Yes
Details —

h

Business Process Model
»

b4
Reqgistration Q—DEHQW Productﬂ—bE)rderProducts

Error  Confirm j

Customers

Mo

Figure 3.1: Business Process Model for this project

3.2 Requirement Collection and Analysis

Requirement collection and analysis is very crucial part for any project. Without analysis,
collecting data or a good planning, a project will never complete properly. If the required data
and statistical analysis data is not suitable for any project, it will create a mess. Sometimes the
project may not be fail, but it will be at a chance to fall out. Analysis and requirement collection
was our big challenge, when we start thinking about this project. After start analysis we figure
out some significant features that boost our project.

12
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3.3 Use case Modeling and Description

There are four types of user in our system. Those are System, registered user, seller, and guest.

Use case diagram for whole system given below [4].

Admin login

Viewuser ‘e——mH1 |
rate

/4“1&.‘@;'""

<
ill up shop™y .-
details
Seller ,

Extended

Add product
Includé™
Order /N
Product
Buyer @

clude

System

Incltide

Viewall 5
é product

Guest

Figure 3.2: Use Case for User
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3.4 Logical Data Model

hpMyAdmin
& QPH @yu @e % Structure [ SQL 4 Search | (J Query =} Export [@& Import ° Operations =3 Privileges &% Routines (5 Events = ¥ More
Recent Favorites ad —IE
isicazatcetachana - Containing the word: :
Table » Action Rows @ Type Collation Size  Overhead
[ admins i [=] Browse 34 Structure & Search 3« Insert g Empty @ Drop 1 InnoDB  utf8mb4_unicode_ci 16 kis -
[l carts 7 7] Browse 3¢ Structure % Search Fc Insert 5 Empty @ Drop e InnoDB  utfBmb4_unicode_ci 16 kie -
[l categories i [=] Browse 34 Structure & Search 3« Insert g Empty @ Drop 154 InnoDB  utf8mb4_unicode_ci 16 kis -
| colors 9 (] Browse 34 Structure & Search ¥ Insert 5 Empty @ Drop 2 InnoDB  utf8mbd_unicode_ci 16 kis -
[l contactuses ¢ [ Browse 3 Structure & Search F: Insert g Empty @ Drop 1 InnoDE  utf8mb4_unicode_ci 16 kis -
[ deliveryreturns gy || Browse 34 Structure & Search F: Insert g Empty @ Drop 1 InnoDB  utfBmbd_unicode_ci 16 kis -
[ delshops ¢ [ Browse 3 Structure & Search F: Insert g Empty @ Drop 9 InnoDB  utf8mb4_unicode_ci 16 kis -
| fags 9 (5] Browse 34 Structure . Search % Insert g Empty @ Drop 5 InnoDB  utfBmbd_unicode_ci 16 kis -
] histories ¢ [ Browse 3f Structure & Search ¥t Insert fi§ Empty @ Drop 1 InnoDB  utf8mb4_unicode_ci 16 kie -
L] images i (=] Browse t Structure % Search ¢ Insert g Empty @ Drop 23 InnoDB  utf8mbd_unicode_ci 15 kis -
[ locations ¢ [ Browse 3f Structure & Search ¥« Insert f§§ Empty @ Drop 9 InnoDB  utfBmb4_unicode_ci 16 kie -
|| messages i (=] Browse t Structure % Search ¢ Insert g Empty @ Drop 1 InnoDB  utfBmbd_unicode_ci 15 ki8 -
] migrations ¢ [ Browse 3f Structure & Search ¥« Insert f§§ Empty @ Drop 38 InnoDB  utfBmb4_unicode_ci 16 kie -
L] orders iy [] Browse J4 Structure % Search 3« Insert 5 Empty @ Drop 1 InnoDB  utf8mb4_unicode_ci 16 kis -
[ password_resets iy [5] Browse 34 Structure & Search ¥« Insert ) Empty @ Drop 1 InnoDB  utf8mbd_unicode_ci 16 kie -
(] payments iy [] Browse 34 Structure % Search e Insert 5 Empty @ Drop 2 InnoDB  utf8mb4_unicode ci 16 kis -
# sellermaneys [l percentages ¢ [ Browse 34 Structure & Search ¥« Insert g Empty @ Drop 1 InnoDB  utf8mb4_unicode_ci WLl Ni
_l# shipaddresses _ _ . 4o to Settings
o ot ~ | [m| Console; ¢ (7] Browse 3¢ Structure % Search 3¢ Insert i Empty @ Drop 21 InnoDB  utf8mbd_unicode ci 16 kit -
Figure 3.3: Screenshot of Database Table
Database Relation
#  Name Type Collation i #  Name Type Collation Attriby
1 dp int(10) 1 i Int(10) UNSIGN
2 sid int(11) 2 name varchar(191) wfembd_unicode_ci
3 shopid int(11) 3 usemame varchar(191) utt8mbd_unicode_ci
4 productid i 4 email varchar(191) utfBmbd_unicoda_ci
5 buyerid int(19) 5 type varchar(191) utfBmbd_unicode_ci
ety varchar(191) dfaembd. anicods. c 6 oddress varchar(191) uttBmba_unicods_ci
ek varchar{191) ulfBmbs_unicode_ci 7 city varchar(191) uf8mbd_unicode_ci
O ot varchar{131) oBmba._ unicode_ i 2 area varchar{191) utfBmbd_unicode_ci
9 ‘odloE varchar{191) wifBmbs_unicode,_ci 9  phone varchar(191) wuf8mbd_unicode_ci
10 image varchar{191) utfémba_unicode_ci
10 cartprice double
11 termeon varchar(191) uf8mbd_unicode_ci
11, :Sbeuomnt.dovtiy 12 password varchar{191) WfBmb4_unicode. ci
i i 13 verifytoken varchar(191) af8mbd_unicode_ci
13 paymemtstatus tinyint(l) 14 stats tiyint(1)
14 status varchar(191) uti8mbd_unicode_ci 15 cshoprule tiowint(1)
15 completestatus varchar(191) utf8mbd_unicods_ci 16 usctive varchar(191) utf8mba_unicode_ci
16 croated st date 17 remember_token varchar(100) utf8mbd_unicode_ci
17 updated_at timestamp 15 created_ot fienestamp

Figure 3.4: Screenshot of Database Relation

14
©Daffodil International University



3.5 Design Requirement

We have tried to build a user friendly web application. Our system interface is very simple that
everyone can use it without facing any trouble. For better understanding we have drawn business
process model and use case diagram from different website [4]. We have used “MySQL” for
designing our database. For front end design we have used HTML and CSS [7]. We have used
OOP concept for creating back end design. For better user interface we use jQuery, C3.js and

D3.js [10] [14] [15]. We ensure that it’s totally a dynamic web application.

15
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CHAPTER 4
DESIGN SPECIFICATION

4.1 Front-end Design

In this section we include some home page front-end design.

Location | Login | Becomea Entrepreneur

CATEGORY $ HELP I‘ CART (0)

@ MEGASHOPBD i

| ] || || i
Figure 4.1: Homepage with slideshow
o
SHOP CATAGORY

0 ~ & A

MOBILES ELECTRONICS & APPLIANCES FURNITURES HOME DECORATIONS

O ™\
@ * ur 4 =
MUSIC FASHION KIDS GROCERIES HEALTH AUTOMOTIVE

14| 2L ® ik
FOOD SPORTS GAMES & TOYS GIFTS

Figure 4.2: Screenshot of Shop Category
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FEATURED SHOP SHOW MORE £
famY
@ N
The Shoe Shop E&é‘#aé/ C o0
BACKPACK
The_Shoe_Shop @ Ecstasy @ Back_Packs @
*5(1) ® *0(0) ® *0(0) ®

L/~
MODILE

MARKET

Toy_Zone @ abc @ Mobile_Mart @ Furniture_Bari @

A
*0(0) ® *0(0) ® *0(0) ® *0(0) ® A
Figure 4.3: Screenshot of Featured Shop
=
TREND PRODUCT SHOW MORE 7
<
\L/ggturlné{\/\en Brown @ E/ tt‘glulnLMenBLack Cage Shoe Pro Performance @
| O memasn O i hi.. /@ 2
Figure 4.4: Screenshot of Trend Product
17

©Daffodil International University



Location

@MEGASHOPBD HOME  CATECORY#  HELP -!CART(O)

Home » Registar

CREATE AN ACCOUNT

Choose your account Type v Select Your City A
Name Select Your Area M
Username Phone

E-Mail password (info:minimum 6 )

Address (info: This will be allow for shiping address) Re-Type password (info:minimum 6 )

By clicking 'Create Account’ you agree to the Terms & Conditions.

-glster = |

Figure 4.5: Screenshot of Create an account

Location | Login

@ W HOME CATEGORY®  HELP !CART @ m

Become a Entrepreneur

Home » Login

NEW CUSTOMERS REGISTERED CUSTOMERS

Dear visitorIf you want to create a shop and sell or buy anything from our website, At _—
first you need to create an account. Then you can Log In. ACCESS to website is provided
for two different audiences: One is userwhile the other one s seller. Without

registration you can't LOGIN. Type in Email and Password in the REGISTERED Passward
CUSTOMERS box and then select LOGIN We don't support Login via Social accounts.

1. Our website is free for alL¥ou can visit our website without registration, But if you Enter your password |

want to buy or sell anything you need to completa registration process & login

2. Users can buy anything they want Including sellers Remember me
3. Sellers can sell all Legal products here, any illezal product would not allowed here,

thay are strictly prohibited. We will take proper act against them if they do.

4. Use amail address rather than username Forget Your Password 7

Figure 4.6: Screenshot of Registered Customer

18
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CREATE YOUR OWN SHOP

This information help us to know about you and your shop

Mirpur ~

Best_Elactronics

o
.

Best_Electronics

Bussiness i

o
Electonics shap

L]

Equipments intended for everyday use

Figure 4.7: Screenshot of create your own shop

; '\‘ abed x| 50

|

BE  Dashboard = Sports_Castle
Sports
O Browse my shop 0
M  shop -
B Products v A shop where sports clothes and equipment are sold
1B oder® v
Shop Info Shop Info
~ Profit Check
m Sports_Castle ‘g Bussiness
=  Shopname Job
[Z]  Replace @ v
) ) Sports shop [B5] sports
M  Analytical view .l Shop type - Category
©® setinfo @) Sports_Castle 05-10-2018
@ Seotitle @ Create date
B Payment v
o Wishlist Product
E Cover photo
E Shopping History
]

Delete shop o _2: . Cover photo

Figure 4.8: Screenshot of Shop details
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\‘ abed x |50

?

My products
B3 Dashboard
She 10 v tri Search
O Browse my shop o enines - c
= shop - Image = Product Name = serial No = Quantity = Price = status = shipping = Active = Action =
7]  Products v Pro Performance 1 0 48000 VaoXN |
B oder® v
#7  Profit Check Cage Shoe 2 Fl 5600 [ in ook | POl |
[Z]  Replace @ - W
[ Analytical view
Players Helmet 3 4 4000 = Paod |
o Setinfo -
B Payment -
Striped sports jersey .. 4 18 600 [ instock | Pakol |
= Wishlist Product
a Shopping History
_ - Royal Challengers Sol... 5 20 850 [ in stook | VEoXN |
[ ] Delete shop Q
Im Product Name Serial No Quantity Price Status Shipping Actisn

Figure 4.9: Screenshot of All product

@ '\‘ abed x| 50

Total product Total Sale Orders Completed Visitors (live)
85 Dsshbond 5 ulll | 54998 PAANEIE 1 87 N
&) Browse my shop o3
o - . . .
M shop -
B Produets . 0% 0% 0% 0%
B oder® v
7 Profit Check
User Messages Orders Complete payment Pay Queue Report
[Z]  Replace @ ~
u Analytical view
Task Status Progress Due Date December 2013 + m < ?
O  setinfo
- NFA
Products - Mo TU WE ™ FR SA su
B Payment - Order = N/A
1 2
[E  wishiist Product Complete order Completed ' N/A
B shopping History Sale product ['s0i . NiA 3 ° 5 6 7 8 9
W Deleteshop Payment ' NiA 10 1 12 13 14 15 1%
Payment = NFA
17 18 19 20 2% 22 23
Payment NiA

Figure 4.10: Screenshot of Seller Dashboard
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4.2 Back-end Design

&) MEGASHOPBD

BE  Dashboard

g Location v
‘{0 category v
& User v
B slider -
M  shop -
Ed Product v
EH  Payment v
{/  owner amount -
Email

E Send info

) Report v
B rgq v
M Delivery & Returns -

Terms & Conditions v

Total Seller Total Buyer Total Shop
9 whill 1 w8 il
- — — .
8% 0%
User Messages Orders Sold product Report
Total User Total Product Total Order
0 wlill o whill o ulili
Payment Sale Seller eam
0 Wil 5172199 ST 516875502
Task Status Progress Due Date December 2018
Order =3 - NIA o . we
Amtee e

Figure 4.11: Screenshot of Admin Panel

4.3 Interaction Design and UX

Search Here..

All Product Sports

[ # | Q

Visitors (live)

31 WAL

®
+-

User Registrations

Order completed

0 il
Owner earn
%3443.98 S0
+ B < >
TH FR SA SU-

Customer Review
(@)
Give feedback
R R R R

PRICE

0Tk-500 Tk

500 Tk - 1000 Tk
1000 Tk - 1500 Tk
1500 Tk - 2000 Tk
2000 Tk - 2500 Tk
2500 Tk - 3000 Tk

2nnnTL 280N TL

SIZE/WEIGHT/KG/LITER

Tinch chartar hisdn

Pro Performance

(% 5.0)46000 Tk. 48006FH«

Cage Shoe
(#5.0)5100 Tk. 5686He

Players Helmet

(¥ 5.0) 4000 Tk.

Striped sports jersey with
chevr...

(¥ 5.0)600 Tk.

»>

Figure 4.12: Screenshot of interaction design and UX
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4.4 Implementation Requirements

User experience design is the process of designing products that are easy to use, useful and
delightful to interact with it. This is the process of creating product that provide relevant

experience to the users. For develop this application, we follow those instruments
Development IDE: Sublime Text
Development Language : PHP (Laravel), JavaScript (jQuery, VUE.js, Ajax)

Development Design : HTMLS, CSS, Bootstrap

Server : Xampp

Web browser : Google chrome, UC browser, Mozilla Firefox
Database : MySQL

Domain : NULL

Hosting - NULL
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CHAPTER S
IMPLEMENTATION AND TESTING

5.1 Implementation of Database

Here we have implemented registered user profile.

Colurnmm Tvpe
id int{10) unsigned
name wvarchar{191)
usermanme warchar{191)
email wvarchar{191)
type wvarchar{191)
address wvarchar{191)
city wvarchar{191)
area wvarchar(191})
phone wvarchar{191)
image wvarchar(191)

Location | Account | Wishlist | &Logout
pias
@Mmsm HOME  CATEGORYS  HELP |l CART(0) c (&

& About

First Name: pias Email: piasahmmedl@gmail.com

User Name: pias Type: buyer

City: Dhaka Phone: 01730648412

Area: Dhanmondi Address: 24 molishukrabad,dhanmondi ,dhaka

pias

piasahmmedl@gmail.com
485 Join in - 22 October 2018
01730648412

g ucsomsues |

Figure 5.1: Screenshot of Implementation of Database

23
©Daffodil International University



From the Buyers table, we can view buyer’s details.

Column Type
id int(10) unsigned
name varchar{191)
username: wvarchar{191)
email wvarchar{191)
type wvarchar({191)
address wvarchar{191)
city wvarchar{191)
area wvarchar{191)
phone wvarchar({191)
image wvarchar{191)

Location | Account | Wishlist | &Logout

@Mmm HOME  CATEGORYS®  HELP hCART(D) .p'as Q]

& About

First Name: pias Email: piasahmmedlggmail.com

User Name: pias Type: buyer

City: Dhaka Phone: 01730648412

Area: Dhanmondi Address: 24 molishukrabad,dhanmondi ,dhaka

pias

piasahmmedl@gmail.com
485 Join in - 22 October 2018
01730648412

e g ussoosues |

Figure 5.2: Screenshot of Implementation of Buyer’s Database table
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5.2 Implementation of Front-end Design

After researching and gathering all the information about our project, we have started to
implement of front end design. We also made a demonstration design before we start. We have
followed some procedure that helped a lot. We have tried to build front-end design more user

friendly. Let’s have an overview of using them.

Location | Login | Becomea Entrepreneur

@ MEGASHOPBD HOME  CATEGORYS  HELP ~l:'CAm'(oi

SHOP CATAGORY

Figure 5.3: Screenshot of Front-end Design

In homepage there is a slide show, which will automatically change periodically. And on top side
navigation bar provide service to user. It’s contain some features like login, registration, search
etc. after scroll down a user figure out lots of option like shop category, different type of

products, top selling product and some other stuff.
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5.3 Implementation of Interaction

Interaction can found almost everywhere. It is a key to make a system dynamic and attractive to
user. And it is very necessary to make a system interactive. Like we said before we tried to build

a user friendly and an interactive platform.

5.4 Testing Implementation

The purpose of this test to evaluate our system’s compliance with the specified requirement. We
tried to make this system secured. Every single data that a user input on our system must pass the

test. Let’s see few example.

o
CREATE AN ACCOUNT
Iam a Entrepreneur v Dhaka
Md. Abed Siam Dhanmondi
The username has already been taken. The phone has already been taken.
siam_xx 01716747209
This username already been taken. you can use this one | Md. Abed Siam81 The password field is required.

The email field is required.

The password confirmation field is required

20/7Tollabag

By clicking 'Create Account' you agree to the Terms & Conditions.

The terms & conditions field is required.
. Register —

Figure 5.4: Test Sign up form
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REGISTERED CUSTOMERS

Email

The selected emazil invalid or vou need to active vour account

‘ Enter your email

Password

‘ Enter your password

+'| Remember me.

Forget Your Password 7

Figure 5.5: Test case Registered Customer
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5.5 Test results and Reports

Table 1: Registration and Login Test Case

Sl Test case Input Expected Actual output Result
outcome
No
1 Email check Input without @ Invalid email Invalid email. Must Passed
have @
2 Valid phone Input numeric correct Correct Passed
number value
3 Invalid phone Input character Incorrect Numeric value Passed
number required
4 Special Input special Special character Not allowed Passed
character character not allowed
Table 2: Input User Information Test Case
Sl Test case Input Expected Actual output Result
outcome
No
1 Display the Tested on us Display Display successful Passed
webpage browser, chrome successful
2 User name Wrong Login failed Login failed Passed
3 Blank or Wrong password Login failed Login failed Passed
Incorrect pass
4 Username Input character | Special character Letter and Passed
not allowed whitespace allowed
28
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CHAPTER 6
CONCLUSION AND FUTURE SCOPE

6.1 Discussion and Conclusion

Day by day ecommerce has undeniably become an important part of our society. So we have
decided to build this system for business purpose. In our system customers get an authentic

marketplace. We assure our user privacy and protect their confidential information.

Although there are many negative aspects of ecommerce. But at the end of the day we have to
consider that there is no other option in our hand. So we try to give an opportunity for those

people who look up this type of service. We hope our platform will be a best way for them.

6.2 Scope for Further Development

We believe we can make this system more advance in future. This could be a revolutionary web
application that may help bonding between seller and buyer. We try to overcome all limitation
though we didn’t mention anything about it. Advance features and User interface will be updated
in future. Our system is already user friendly but we will try to make this system more user

friendly in future.
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