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Respected Sir,

With great pleasure I am presenting my project report on the topic “The Impact of Junipreneur in Creating Future Entrepreneurs: A Case Study on School Students”. While preparing this report, I have followed your instruction and guidelines as well as our respected lecturer Mrittika Shil, Department of Innovation & Entrepreneurship.
This report has been completed by my experiences I have achieved during the teaching period at The Daffodil International School, English Medium. Since I have a keen interest in developing the entrepreneurship eco-system. I also hope that this report to be informative as well as comprehensive.

I express my special gratitude to you for dedicating your valuable time, expert guidance and support. I have tried my best to complete the report appropriately as much as possible. I tried to gather information primary and secondary sources.

I therefore, request you to accept this report and give me proper suggestion to work in my professional life and I pray and hope that the mistakes, the report may have will be kindly excused.
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EXECUTIVE SUMMARY
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The project report has been made based on seven months prototype implementation of the importance of entrepreneurship teachings to the school kids of Daffodil International School, English Medium in creating future entrepreneurs. As a requirement of Bachelor of Entrepreneurship in Daffodil International University (DIU) at the end of the bachelor degree one has to have his/her own business venture. Keeping this in mind author have started his venture Junipreneur on August 2017. Junipreneur is a platform where it sort out the individual traits, strength and weakness of the kid and give them the environment to grow and think out of the box and bring something innovative to become an entrepreneur who can take initiative. Education is a big challenge now, if we do not change the way we teach 30 years later it will be a trouble. The way we teach, the things we teach are the things are from past 200 years, it is knowledge based. We cannot teach our kids to compete with machines because they are smarter, if we follow the 200 years old syllabus. We have to teach something unique, so that a machine can never catch up with us. During the seven months prototype implementation period author have worked as a Facilitator of Club Junipreneur in Daffodil International School, English Medium where author have developed a syllabus for the students composed of teachings like values, teamwork, independent thinking, taking initiative, believing and care for others.  
This report comprises of five Parts- In consisting chapter one includes introduction of the study, objective of study, time schedule, scope & limitations of the study. In chapter two overview of Junipreneur, present condition of entrepreneurship development, education system in Bangladesh, features and benefits of Junipreneur. The chapter three of this report, contains the Junipreneur business plan. In chapter four it contains the syllabus developed during the last seven month. Last chapter of this report has drawn some recommendations and Findings for implementation. This report will be beneficial to the interested people who want to initiate alike business. This model will be a revenue model in practice and will also help to develop leadership in the school level.
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CHAPTER ONE

INTRODUCTION
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1.1 INTRODUCTION
If we look at the present situation and comparison of Entrepreneurship development in Bangladesh compared to other countries, we can see that Bangladesh is at the bottom list where as China if we take them as an example they are at the top of the list. China is country where entrepreneurship is a profession. If we look 20 years back China was not in a position to compete in the international market but now they are the economic giant. They focused on technical education and their main asset is the human resource. In China the population is about 1.379 billion, which is the largest population in the whole world. Before there no many job opportunity in China as a result entrepreneurship became a necessity for the people of China. Now we can see that necessity has made opportunity for China, they are now one of the economic leader in the whole world. Junipreneur is a platform where we sort out the individual traits, strength and weakness of the kid and we give them the environment to grow and think out of the box and bring something innovative to become an entrepreneur who can take initiative. Junipreneur started its journey on August, 2017 with an intention to create an entrepreneurial eco-system for the next generation.
1.2 ORIGIN OF THE REPORT

Junipreneur is a platform where it sort out the individual traits, strength and weakness of the kid and we give them the environment to grow and think out of the box and bring something innovative to become an entrepreneur who can take initiative.  The report titled “Behavioral aspect of the introduction of Junipreneur.” is prepared as a part of the fulfillment of Project-4 of the Bachelor of Entrepreneurship degree. Project-4 is an attempt to acquaint the students with the establishment of a business venture owned by them. This report, which contains the outcome of a of the business venture established by me to create an impact in the society and economic sector.
1.3 OBJECTIVES OF THE REPORT

The main objective of this study is to analyze the impact of entrepreneurial mind-set for the school going students through Junipreneur.
To interpret what Junipreneur is?
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            To analyze the impact of Junipreneur 
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· To make some recommendations on the basis of job market and             entrepreneurship/initiative taking skills.
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1.4 METHODOLOGY

The study is based mainly on depth discussion with the parents, school authority and heavy weight entrepreneurs of Bangladesh and published information collected from secondary sources written by scholar. So in order to prepare the report I have collected necessary information from two types:

PRIMARY SOURCES.

[image: image38.jpg][}
. o

nipreneur

Re-engineering the Inner-Power




SECONDARY SOURCES.
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Both primary and secondary data have been used for the purpose for the study. Following are the sources of primary and secondary data:

METHOD OF COLLECTING PRIMARY DATA

I have collected primary information directly from the guardians, students, school authority and personal experience.
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Observation while studying in the Department of Innovation & Entrepreneurship.
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Talking with the entrepreneurship expert.
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METHOD OF COLLECTING SECONDARY DATA

I have collected secondary information from different articles, documents, videos, newspapers and from the book Kidpreneur.. 
 Website of Kidpreneur.
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Other relevant websites.
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1.5 LIMITATIONS OF THE STUDY

During my learning, I have face some challenges, also I tried my level best to overcome those challenges. Even then, the challenges I mentioned it can be termed as the limitation of my learning. Those are as follows:

Academic pressure is the major barrier I face while establishing the company and implementation of the prototype in the school.
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Lack of insufficient information and time.
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CHAPTER TWO

OVERVIEW OF JUNIPRENEUR
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2.1 BACKGROUND OF JUNIPRENEUR.

Junipreneur is a platform where we sort out the individual traits, strength and weakness of the kid and we give them the environment to grow and think out of the box and bring something innovative to become an entrepreneur who can take initiative. It is a sole proprietorship company owned by Md. Atikur Rahman, Founder and CEO. Junipreneur started its journey on August, 2017 with an intention to create an entrepreneurial eco-system for the next generation.

After a research done by Mckinsey Global Institute, robots could replace 800 million jobs by 2030. Education is a big challenge now, if we do not change the way we teach 30 years later it will be a trouble. The way we teach, the things we teach are the things are from past 200 years, it is knowledge based. We cannot teach our kids to compete with machines because they are smarter, if we follow the 200 years old syllabus. We have to teach something unique, so that a machine can never catch up with us. These are soft skills we need to be teaching our children like values, teamwork, independent thinking, taking initiative, believing and care for others. These are the soft part that knowledge will not teach us. That is why we need to teach our kids different from the machines.

Bangladesh is the least innovative country in Asia. It is at the bottom of the list of the South-east Asian countries in terms of innovation. That it is ranked the last behind Pakistan and Nepal in the Global Innovation Index 2018, the reason behind this is the education system, this is where Junipreneur focuses on bringing a new paradigm shift in the education system with the blessings of entrepreneurship.
2.2 VISION OF JUNIPRENEUR
“To develop a society where the kids will be the future leaders of the society”

2.3 MISSION OF JUNIPRENEUR
“Keeping the vision in mind our target is to get involve all the schools and colleges to introduce the curriculum to educate the kids to become an entrepreneur (initiative taker)”
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2.4 OBJECTIVES OF JUNIPRENEUR
Since Entrepreneurship is new concept in Bangladesh and very few people knows about it. The main objective of junipreneur is to inject the venom of entrepreneurship into our children so that they can become an entrepreneur (initiative taker) in the upcoming future. 

· Independent thinking

· Coping up with environment

· Taking initiative

· Platform to explore their own talent

· Sorting their own strength and weakness

· Leadership
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2.5 PRESENT SCENARIO OF ENTREPRENEURSHIP DEVELOPMENT IN BANGLADESH
If we look at the present situation and comparison of Entrepreneurship development in Bangladesh compared to other countries, we can see that Bangladesh is at the bottom list where as China if we take them as an example they are at the top of the list. China is country where entrepreneurship is a profession.

Figure: I

                                                                                        Source: World Bank Group
If we look 20 years back China was not in a position to compete in the international market but now they are the economic giant. They focused on technical education and their main asset is the human resource. In China the population is about 1.379 billion, which is the largest population in the whole world. Before there no many job opportunity in China as a result entrepreneurship became a necessity for the people of China. Now we can see that necessity has made opportunity for China, they are now one of the economic leader in the whole world. 
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2.6 EDUCATION SYSTEM IN BANGLADESH.

The three education system in Bangladesh teaches us to be an employee of others. There is no innovation or there is no curriculum for any student to become an entrepreneur or a businessman. Bangladesh is the least innovative country in Asia. It is at the bottom of the list of the South-east Asian countries in terms of innovation. That it is ranked the last behind Pakistan and Nepal in the Global Innovation Index 2018. Creation of knowledge at the tertiary level of education should be made inclusive rather than an erratic exercise. Educational reform is in order for it to respond to the demand of the time. Innovation does not happen in the limbo; proper atmosphere has to be created for nurturing the tradition and culture. 
   
Figure: II


                                                                                    Source: Ministry of Education

Every year hundreds and thousands of student graduates from the universities but a recent statistics shows that only 47% of the graduates get a job and other 53% does not get a job, which means 5 out of 10 graduates are unemployed. This is very alarming for a country like Bangladesh, there is not many employment opportunity because no business establishment are taking place. The education curriculum still follows the traditional method of creating employees rather not teaching how to create jobs for others. Country like China, America are leading the world economy because they are well aware of the situation and they focused on entrepreneurship development. They have developed the business environment in such a way that anyone who has the will to start a business can easily get the financial support, trainings and so many things. 
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2.7 FEATURES & BENEFITS OF JUNIPRENEUR

If we look at the current employment statistics 5 out of 10 graduates are unemployed, if this continues when our children will grows up it will be so competitive that it will be tough for our kids to get a job. We have set the curriculum in such a way that will help the kids to draw a career map for his/her future. We assess the personal traits of the kids and try to bring out the inner innovation. Our Bangladesh is full of problem and we know every problem is an opportunity. We teach the kids about leadership, personal SWOT analysis, and innovative ideas from the problems they face in their daily life and turn those ideas in to a business. We help the kids to develop a business plan and help them to connect them with the Venture Capital and other financial institutions to finally start a business at a very young age. There are many examples we see now-a-days that kids are becoming entrepreneur and they are creating many employment.
Below are ten ways that will help kids to become an entrepreneur:
1. Tell stories of a successful entrepreneur who create employment for others.

2. Teach Capitalism

3. Recognize in front of others

4. Challenge Early

5. Teach value of money

6. Ask how they would solve a problem

7. Teach sales

8. Failure and success stories of the entrepreneur

9. Marketing

10. Leadership

Note: It is not mandatory that everyone will be a businessman/woman, our intention is to make everyone an entrepreneur, does not matter which field they work, they should be able to take initiative by themselves and become a leader in other word anybody can be an intrapreneur. 
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CHAPTER THREE

BUSINESS PLAN OF JUNIPRENEUR
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   3.1 MARKETING PLAN

3.1.1 MARKETING RESEARCH
	
	
	
	
	

	
	1
	2
	3
	       4

	
	
	
	

	Product or service
	Customers
	Needs and preferences of
	Competitors

	
	
	
	customers
	

	
	
	
	

	Books and Learning
	Schools, Colleges and
	We will train the teacher of
	No   competitor

	
	contents, game
	Guardians
	individual schools to get the
	

	modules, training and
	
	hold of the course module.
	

	
	workshops
	
	
	

	
	
	
	
	


3.1.2 COMPETITOR ANALYSIS.

If we look at the competitive market of Bangladesh, many institutions are teaching kids about IT, Robots, Apps making but mostly importantly they are forgetting the basic things like teaching kids how to take initiatives, leadership mentality, personal SWOT, independent thinking etc. Junipreneur is the first of its kind in Bangladesh who is working to create entrepreneurs, who are willing to take the leadership, think independently and be the best in their perspective field.

3.1.3 COMPETITIVE ADVANTAGE OF JUNIPRENEUR

The competitive advantage of our business is that, we have a proactive team who have both practical and educational background specialized in entrepreneurship. Facilitator of Junipreneur is a Student of Department of Entrepreneurship, Daffodil International University, the first of its kind in Bangladesh. He became the National Champion in an International Business Plan Competition and went to Saudi Arabia for the regional final
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3.1.4 TARGET CUSTOMERS
Our main target customer is the primary and secondary schools in Bangladesh. Overall we have

16,230,000 primary and 7,400,000 secondary schools in schools. Hence it is a huge market to dive in.

3.1.5 PROMOTION AND COMMUNICATION ANALYSIS
Junipreneur is focusing on building strong promotion and communication network by using the alternative media (below the line communication or BTL Communication) to make the communication more effective, cheaper, and create awareness and bondage with the various stakeholders. The alternative media are as follows:

3.1.6 PROMOTIONAL STRATEGY
	Type of Advertising and Promotion
	Details
	Cost

	Digital
(Facebook, E-mail, Linked in, You tube) 
	Company already have a Facebook page where every information and updates about the services, events, occasions, are available for public. All the acquaintance and near and dear ones will be informed through mail about the business. We will update our information through linked in also. We also have YouTube channel where all the videos and lives will be uploaded regarding new topics.
	Variable

	News Paper
	I am planning to do a newspaper advertisement about my business services.
	Variable

	Banners
	All the sophisticated area like Dhanmondi, Basundhara, Bnani, Gulshan will be provided with some banners which will be highlighting my business.
	Variable

	Posters
	All the sophisticated area like Dhanmondi, Basundhara, Banani, Gulshan will be provided with some posters which will be highlighting my business.
	Variable

	Word-of-mouth
	Junipreneur uses various techniques to create positive word of mouth among the people, which helps the company to gain a positive corporate image
	Variable


                                              © Daffodil International University                               13 | P a ge

3.1.7 Location

Junipreneur education is situated at the heart of Dhaka, Dhanmondi, Daffodil Business Incubator Building, 105, Shukrabad, Mirpur Road, Bangladesh 1207.

FINANCIAL ANALYSIS

3.2 BUSINESS START-UP ACTIVITIES
	Sl.
	Business Start-up Activities
	Time
	Cost

	1
	Business plan preparation
	2months
	50,000

	2
	Registration and license for business
	6months
	20,000

	3
	Application for loan
	6months
	2,000

	4
	Contract/Agreement
	2months
	40,000

	5
	Connection of utilities (gas, electricity, water)
	1month
	15,000

	6
	Recruitment
	1month
	20,000

	7
	Others
	6months
	10,000

	
	Total
	(+,-)1 Year
	2,87,000tk


3.2.1 OFFICE EQUIPMENT (cost of fixed assets in office)
	Fixed Asset
	Cost
	Duration
	Depreciation

	A
	1,25,000
	1 year
	

	B
	3,20,000
	3 year
	

	Total
	4,45,000
	
	


3.2.2 OPERATING EXPENSES
	Indirect Cost Per Month
	TK

	
	

	Electricity
	2,000

	
	

	Interest on loan (10%)
	94,000

	
	

	Miscellaneous
	5,000

	
	

	Office rent
	10,000

	
	

	Total
	111,000
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3.2.3 Honorarium (1 year)
	Sl.
	Designation
	Number of Employee
	Salary (yearly)

	1
	Graphics Designer (10,000*12)
	1
	120,000 tk

	2
	3D Animation & Video (15,000*12)
	1
	180,000 tk

	3
	Content Creator (20,000*12)
	1
	2,40,000 tk

	
	Total
	540,000tk
	540,000tk


3.2.4 Required Start-up Cost

(Tk. in ‘000’)

	Sl
	         Item
	Equity
	Bank

Loan
	Total

	1
	Website Development
	10,000
	 40,000
	50,000

	2
	Accessories:
	 
	 
	 

	 
	a) Camera, lens and other video making equipments 

	
	200,000
	200,000

	 
	b) Laptop (2 pc)
	
	200,000
	200,000

	3
	Furniture, fixtures & office equipment
	10,000
	 
	10,000

	4
	Transport/Vehicles
	19,800
	
	19,800

	5
	Preliminary & pre-operating exp.
	24,500
	 
	24,500

	6
	Working Capital
	20,000
	5,00,000
	520,000

	 
	Total Project Cost
	84,300
	940,000
	1,024,300
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3.2.5 PRICING STRATEGY

For Schools and Colleges

            Services

	License fee
	20,000 TK

	
	

	License renewal
	10,000 TK annually



Junipreneur Education


	Admission Fee
	4,000 TK

	
	

	Monthly Fee
	1500 TK



3.2.6 REVENUE MODEL
Sponsorship
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3.2.7 FIVE YEAR PLANNING
	YEARS
	NO. OF SCHOOLS
	REVENUE
	TOTAL

	2019
	10
	20,000*10
	200,000

	2020
	25
	20,000*25
	500,000

	2021
	50
	20,000*50
	1,000,000

	2022
	100
	20,000*100
	2,000,000

	2023
	200
	20,000*200
	4,000,000
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3.3 ORGANIZATIONAL ANALYSIS
Junipreneur is a sole proprietorship company. It is a platform where we sort out the individual traits, strength and weakness of the kid and we give them the environment to grow and think out of the box and bring something innovative to become an entrepreneur who can take initiative. 

Junipreneur is owned by:
MD. Atikur Rahman (Founder and Facilitator)

Mr. Md. Atikur Rahman is a student of Department of Entrepreneurship, Daffodil International University. He became the National Champion in an International Start-Up competition titled ‘Get In The Ring’ in 2016 and went to Saudi Arabia for the next level. He also did GYB and SYB training under ILO and SIYB Bangladesh. He also have many experience working as an organizer in Start-up Fest 2016 in Daffodil International University and Raowa Jobsbd Career Fest in 2015 organized by Career Development Center (CDC), Daffodil International University.

3.3.1 ORGANOGRAM
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3.3.2 BUSINESS AND REVENUE MODEL





Figure: III
The business and revenue model of Junipreneur is very simple, it is basically a franchise model where Junipreneur gives license to the licensee. The licensee will be able to access the service from anywhere in the world after the license agreement. After the agreement is made, the facilitator of Junipreneur will train the faculty members of the schools and colleges regarding the course material of Junipreneur. After the training is completed, the trainers will be able to teach their students about the importance of entrepreneurship and the process of entrepreneurship. This course and syllabus will help to develop the kids to become the future leader of the society locally and globally. 
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CHAPTER FOUR
SYLLABUS & LESSON PLAN
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 4.1 SYLLABUS
COURSE DESCRIPTION
The course of Juipreneur is developed to sort out the individual traits, strength and weakness of the kid and we give them the environment to grow and think out of the box and bring something innovative to become an entrepreneur who can take initiative.
COURSE OBJECTIVE

The course of Junipreneur has been developed after a seven month prototype implementation with an intention to develop entrepreneurial mind set for the kids. This course helps the kids to grow from the inside out. 
COURSE CONTENTS

There are three part in the course content consisting of part: A-Boom Boom Begin, Part: B- Art of Entrepreneurship and Part: C- Business and Beyond.
4.2 LESSON PLAN

PART: A BOOM BOOM BEGIN
Lesson 1: ABCDE – Any Body Can Do Entrepreneurship

This will be the introductory lesson for the concept to bring their in-box thinking out of the box. Entrepreneurship is for all even for those who wants to be an employee of others company. The question is why? Being a personnel or manager/CEO of a company we must take initiatives at our own to solve a problem or to explore creative ideas. Starting something or initiating something is called entrepreneurship. Without entrepreneurial mind set and ability a student’s career will be at risk because of automation/robotics. Simple and instructed jobs done by human will be replaced soon by the robots. Human will do only entrepreneurial activities even in others company being a manager or executive.

After completing the lesson students will be able to answer following questions:

1. What is Entrepreneurship?
2. What is Junipreneur?
3. Is Junipreneur for all?
4. What does an entrepreneur do?
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Lesson 2: A Wonderful World 

This lesson will break the melting-ice and describe a fabulous future world where nobody will be looking for job but will do their independent work through creative idea.

Lesson 3: It’s Never too Early

You may think that it is very early stage to learn entrepreneurship but we believe it is not too early. Kids learn faster. Every kid is unique and they are genius. We must take the advantage of moldable brain.

Lesson 4: Big-Big Dancing-Dreams

We dream. We dream small or big. But we do not dare to dream like “moonshot”. A moonshot, in a technology context, ambitious, exploratory and ground-breaking project undertaken without any expectation of near-term profitability or benefit and also, perhaps, without a full investigation of potential risk and benefits.
Part: B   Art of Entrepreneurship

Lesson 5: Are You an Entrepreneur?

A few simple questions will reveal the inner power & potentials of kids to discover one’s own entrepreneurial qualities.

Lesson 6: My Super Strengths & Wonderful Weaknesses

Lesson 7: Let’s Find a Business

Lesson 8: Search - Research - then Start

Lesson 9: Flying Wings to Network

Part: C   Business & Beyond

Lesson 10: Business/Startup Plan (KISS - Keep It Short & Simple)

Lesson 11: Start the Startup (remember less is more)

Lesson 12: Green & Social Business & Ethics

Lesson 13: CSR
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4.3 Bootcamps, Fairs, Challenges, Tours & Travels for Junipreneurs:

1. Junipreneur Camp Spring Up (During January of each year)

2. Startup Market - Entrepreneurs Lab for Juniors

3. Junipreneur of the Year - Award Program

4. Failure Fest

5. Get in the Ring – Junior

6. Junipreneur Startup Design Lab
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CHAPTER FIVE
           RECOMMENDATIONS AND CONCLUSIONS        
5.1 FINDINGS
After a 7 month long prototype implementation of Junipreneur project in Daffodil International School some findings are listed below:
· Lack of entrepreneurial mindset: Now a days, the school going students want to be an employee working for big MNCs, which shows their lack of entrepreneurial mindset.
· Lack of awareness: Since entrepreneurship is a new buzz in Bangladesh, due to the cultural and societal barriers not many people are interested to become a businessman. Everyone wants a settled life and a fixed income at the end of the month. Not many people are aware about the importance of entrepreneurship and its benefits. 
· Parents motivating their children to become an employee rather than employer: In our society parents love their son/daughter very much that is why they want their children to become a job holder rather than starting a business which consist of high risk.
· Lack of leadership quality: The parents of the school students provide everything before they need it, they do not challenge their abilities. This directly impact their leadership quality.
· Lack of positive attitude towards entrepreneurship development: In Bangladesh, doing business is interpreted negatively which means businesses are done by people who are bad students and not good students.
· Extracurricular activities: School going students are very interested in doing extracurricular activities but they do not have enough time or schedule to do so.
· Upcoming trends and technological disruptions: Though the school going students are using latest technologies but they are unaware about the disruption of technologies taking place to keep up with the pace of 21st century Job market.
· Traditional teaching system: 99% of the schools are following the table chair education method which has a very bad impact in the future because the things that are taught are 200 years old syllabus and nothing new has been included.
· Kids are more interested in interactive classes: Students learn more by interactive classes
· Learning by doing

· English Medium students are more open to entrepreneurship learning 
· Career development
· Understanding of intrapreneurship
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RECOMMENDATIONS

· The solution to above mentioned findings can only be solved by the introduction of Junipreneur course materials in every schools and colleges for the development of future entrepreneurs in Bangladesh. Junipreneur is a platform where it sort out the individual traits, strength and weakness of the kids and we give them the environment to grow and think out of the box and bring something innovative to become an entrepreneur who can take initiative.  
· More government fund needs to be given for the development of entrepreneurial mindset and research innovations.
· Organize more events regarding entrepreneurship and start-up formation
· Policy maker need to consider different research funding for developing entrepreneurs in the schools and colleges.
· Continuous support from both the schools and parent side to carry on the spirit.
· Government can initiate mandatory entrepreneurship course such as Junipreneur in every schools and colleges in Bangladesh.
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5.2 CONCLUSIONS

The journey of Junipreneur started in the year August, 2017 and still continuing. The first idea of Junipreneur came into the authors mind during at the end of third year in the university. The main problem he found out that not many students are getting admitted in the Department of Innovation and Entrepreneurship. After a thorough study, the author came to a conclusion that if the teaching and awareness of entrepreneurship is given to the students of schools and colleges, there is a high chance of creating more entrepreneurs and intrapreneurs in the society who can contribute to the country’s economy. 

During the teaching period author successfully arranged program of my e-kids Camp from the club Juniprenur and students from different school participated in idea sharing competition. The students in the ‘Club Junipreneur’ are highly motivated to do something new of their own. Few parents are also motivating and appreciating their kids for taking their classes in the ‘Club Junipreneur’. This is another milestone achieved during of the implementation of the prototype. The students of the Club also arranged ‘Service day’ for the under privileged children, which is a good example of event management and team work.

There were total of 30 students in the class.  Few students are very serious to become an entrepreneur, proper support and guidance will help them to become an entrepreneur.

More than 30 session were taken over the time. Due to the limitations of time only 4 sessions were possible each month, every Thursdays of each week.

The skill of the students has developed a lot. Student has been able understand the term ‘Entrepreneurship’ which is a great success because in Bangladesh very few people knows about the term entrepreneurship. Student has developed the leadership skill. Organizing ‘Service day’ by the students of ‘Club Junipreneur’ is an example of leadership. They also knows how to do personal ‘SWOT’ analysis. In the SWOT analysis, it focused on how they can use their strength as an opportunity and how they can improve their weakness. Students have also participated in ‘My kid e-Camp’ business ideas sharing competition. The sessions successfully taught them and injected the idea of Entrepreneurship, Leadership, and personal SWOT analysis. 
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The students were taught: what is entrepreneurship and how it can help them to become a successful in the future. They have learned about leadership, personal SWOT analysis, event management, and Brainstorming.
The teaching medium was in English since it was an English medium school. The sessions were more interactive using some motivational videos, success and failure stories and create situation so that they will come up with something interesting. 

The major success achieved so far was that, guardians of many students became very happy that their kids are getting involved in many activities which will help them to become more creative and ready for the future. 

For the future development, increasing the number of classes for the students and arrange sessions for the parents of the kids so that parents can support their kids building their career as an entrepreneur.

5.3 REFFERENCES 

1. Retrived from: https://www.dhakatribune.com/opinion/op-ed/2018/09/22/least-innovative-bangladesh, dated: 6th November, 2018 
2. Retrived from: https://www.thedailystar.net/bangladesh/news/bangladesh-least-innovative-country-asia-global-innovation-index-2018-1634962, dated: 10th November, 2018
3. Retrived from: https://thefinancialexpress.com.bd/views/the-countrys-innovation-footprint-1537456756, dated: 15th November, 2018
4. Retrived from: https://www.youtube.com/watch?v=4zzVjonyHcQ, dated: 5th August, 2018
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Appendix:
Global Money Week organized by Junipreneur in Daffodil International School, English Medium
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Service day: Service Day for the under privileged children jointly organized by Junipreneur and Daffodil International School
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Promotional Activity of Junipreneur at Bangabandhu Novo Theater: Participation in Safe Internet for children organized by UNICEF and Facebook.
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47% of the Bangladeshi graduates are unemployed.


5 out of 10 graduates areunemplyed.





Source: Economist Intelligence Unit (EIU) report
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         3D ANIMATOR





Graphic designers create visual concepts, by hand or using computer software, to communicate ideas that inspire, inform, or captivate consumers. They develop the overall layout and production design for advertisements, brochures, magazines, and corporate reports.





Create special effects, animation, or other visual images using film, video, computers, or other electronic tools and media for use in products or creations, such as computer games, movies, music videos, and commercials.








 Research industry-related topics


 Prepare well-structured drafts using digital publishing platforms


 Create and distribute marketing copy to advertise our company and products
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    Junipreneur





  License Agreement


Getting access of the service from anywhere in the world.





Service


Now they can teach their kids to be a future leader





      Schools/ Colleges


Train their faculty
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