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ABSTRACT

Online product finding and review portal is very effective and useful system to get proper
justification about once desired product. This is very challenging and sensitive task also.
This is a web-based project that helps people to select specific product, which they
wanted to buy. The report about online product review system reflects the overview of
system design, implementation and a guideline for the user also who wants to find the
desired product and as well as its market availability and proper review. So that they can
aware about the products quality. By using the site people can helped by searching
expected product, they can compare products with nearby products, which has about
same specification and configuration. If anyone loves a product, he or she can add the
products on his or her wish list. They can put their valuable review about any product and
about the service. They can create and manage their account, which is helpful for them in
expressing their review, view ones wall for having idea which product public likes
nowadays. This account is also important for leave a comment that he or she likes or
believes.
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CHAPTER 1

Introduction

1.1 Introduction

The project we developed named after “Product-Review System” or “R2P”. The web-
based application which we completed by using WordPress framework. The themes and
so many plugins we used in this web-based project, which helps us, make the design of
website so effectively. Our project based on review system where everyone watch his or
her wanted product and product quality. Good news is in this website anyone create their
account easily and they can review all kind of product what they want and also reply their
reviews Our best feature is we have compare option where compare your product with
our same category product. When anyone sign up a new account then he/she can upload
their own product with product details. Then admin panel check this post, it there details
are right or wrong to upload. After checking this post then this post is ready for
uploading. When a product is uploaded then anyone can review 1 to 5 star with their
valuable comments. In this website, we have huge kind of category with subcategory
where everybody find their expected product .Then, they watch their product and getting
knowledge about this product. It is very easy way to select product, which is good or bad.

1.2 Motivation

When we want to buy a product from market then we face many kind of problem, one of
the major problem is we cannot understand which product is best or worst. We buy many
product, which are not good enough that is why we face the product appearance is very
poor.

We saw that, almost everyone got the same problem. So we create this website for solve
this problem in better way by using review and rating from users who are using the
product right now. Suppose | want to purchase a fan. In this current time, there are so
many branded fans in market. However, | get confuse which one I should purchase. Then
| called for help from our friends and relatives which product is best. But sometimes |

can’t get accurate answer for purchasing product. Now we do not have to worry about
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this anymore. We have a website where we just have to search a product, which we want

to buy and see the review, comments about the product and make our best purchase.

1.3 Project Objective

The key objective of our project is to create a platform where user can give and get

product reviews to purchase.

1) Make post

2) 5 Star review

3) Rating count

4) Search bar

5) Compare product with same category
6) See other user’s profile

7) Notify Admin to add product

8) Wish list

9) Email verification

There are many E-commerce site where they have reviews, comments section with
purchase system. But our website only for reviews and rating. To use this website user
must have to login/signup their account then they can review their using product. Our
objective of our project is to develop the website in a way that it fills all the aspects

explained above.

1.4 Expected Outcome

This application will be used by the people for the solution of purchase any product and
hopefully this will create a new and efficient platform for the user to buy product quick

and easily in their regular life.

©Daffodil International University



1.5 Report Layout

Our developed website named after “Product-Review System”. We confirmed that, this
project completed in deadline. According to the workflow of the project, we make the

sketch of project report.

Chapter 2 reflects the Background, which consist of Introduction, Related Works,

Comparative Studies, Scope of the Problem and Challenges.

Chapter 3 named after ‘Requirement Specification’, which includes the Business Process
Modeling, Requirement Collection and Analysis, Use Case Modeling and Descriptions,

Logical Data Model and Design Requirements.

Chapter 4 named after ‘Design Specification’, where described the Front-end Design,

Back-end Design, Interaction Design and UX and Implementation Requirements.
Chapter 5 named as ‘Implementation and Testing’, where described the Implementation
of Database Implementation of Front-end Design, Testing Implementation, Test Results

and Reports.

Chapter 6 named as ‘Discussion and Conclusion’, where described the Future Scope,

Discussion and Conclusion of the whole project.

©Daffodil International University



CHAPTER 2

Background

2.1 Introduction

“R2P”, a dynamic website, which will provide reviews and ratings of any product such
as household, electronics, sports, kitchen, cloths, shoes, bags, cosmetics etc. It will help
people to buy appropriate product.
There will be two kind of users.

1) Admin

2) User
The admin has access to all users’ information. The admin can see user’s posts,
comments, reviews and ratings. Admin has right to block or delete comments, posts
anytime. Only verified user can give review, comment and rating.
Aim of this project is to provide accurate information about products. Therefore, people

can choose the right product for purchase.

2.2 Related Works

There are some websites, which are almost identical to our project. However, not

completely like as it. Very few similar websites names given below:

‘Amazon’ the tremendous internet based monster. As you likely know, Amazon is a
notable herald of internet business, and likewise the primary online stage that empowered
submitting item audits back in 1995. This move has massively helped clients settle on
increasingly educated buy choices that depend on genuine stories, true item use cases
revealed by the real customers of things. Amazon is yet the compulsory wellspring of

data for purchasers.

Flipkart is also a huge online marketplace. It has similar compare system, reviews to us
but this website sell product, and we do not. We only review product for better purchase

experience.

©Daffodil International University



Some others are Quora, Better Business Bureau (for business reviews), and Angie’s List

etc.

2.3 Comparative Studies

There are so many review website available right now. Many are E-commerce site where
they have reviews, comments section with purchase system. But our website only for
reviews and rating. Therefore, we hope to provide a website that can help in various
consent. A website can ensure much comfort that one website with so many option that
leads us another way. We provide very easy and efficient platform where users can

modify thing easily.

2.4 Scope of the Problem

1. In this website there are many user can review their product from a single IP
address

2. None of product can be ordered.
According to this problem, our website offers solutions that will help users a lot to buy
product no doubt. Will look after this problem very sincerely.
For users helps

3. Select product that users want

4. User can notify admin for products

2.5 Challenges

No work can done without facing challenges. As correspondence is our fundamental

reason, so we need to confront a few challenges as well.

1 In this present time, there are lot of E-commerce website and review website, so it
is very difficult to move on our website.

2 We have no web-based application so that when any product has any notification
user cannot notice at this moment.

3 If anyone use slagging word or bad word, we cannot change by this time.

©Daffodil International University



CHAPTER 3

Requirement Specification

3.1 Business Process modeling

v
Login
) ! !
- User Post Admin
v
Ravisw [y Profile

Maintenance

| , Compars > —p Rating

Comment .

Databass

This figure 3.1 Flow chart of the Software
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3.2 Requirement Collection and Analysis

The nascence of this project already scheduled at that time we just started working on
project. That is the reason venture works must arranged and executed to convey

auspicious with the arrangements that both relevant and practical to the project issue.

3.2.1 Software Requirements:
1. Database

2. Admin login system

3. User system

4. Time convenience

5. Easily accessible

3.2.2 Technical Requirements for our system:

In the time of purchase a product, must needed to be sure that computer perfectly support
the system requirement.
On the stage of development the system need to fulfil the required tools and platforms

like those given below.

1. Database

2. MAMP

3. PHP

4. WordPress
5. Plugins &

6. Themes

©Daffodil International University



3.3 Use Case Modeling and Description

compare

User

Figure 3.3 Use Case Model of R2P.

3.4 Design Requirements

In the time of designing a software or system, first we need to create product design/user
experience design, at the moment when our website step in with our brand, then our
system and our bottom line just for a moment and think how can we add our value and

benefit our users. We need to imagine multiple items to decorate the website.

3.4.1 Who are we: A review based website where anybody can reviews their product.
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3.4.2 Why we awesome: Because of wish list and compare system, we have so that user
can wish or click the favorite list for product and comparing opportunity between to or

more products. The unique system most of website cannot provide.

3.4.3 Why should people engage with us: The site is easier to use and anyone can

access quite easily and more rapidly.

©Daffodil International University



CHAPTER 4

Design Specification

4.1 Front-end Design

There are two important part in website, one is Front-end design other is back-end. Front-
end is the most important part website, because of it is all about visual system. So it need
to more beautiful for attraction users. For our front-end design development we use

elementary that can edit our site and we uses WordPress theme and plugins.

4.2 Back-end Design

Back-end design is most important for our site, this portion coding and maintenance
system our system. We know, themes are an inherent part of WordPress. They enable you
to customize our website’s frontend and backend easily, and a theme we can edited

everything. There are 3 kind of plugins can be edited WordPress.

4.2.1 Blue Admin

Admin Panel EMessages @ ~ &Steve Miller~

@ Dashboard

— e Dashboard pashboard Home
@ Biog Welcome to the admin dashboard! Feel free to review all pages and modiy the layout to your needs. For the purpose of data visualization, additional widgets are used, so make sure
you review all provided information
= signup
e il 343 17453 N 743 ¥, 1453
A Timeline
New Orders Income Mentions Downloads
= Forms
[l Sales personnel Data [l Logins per week
A Typography
D Person Name Company Name Email Address Login Data
= Boolstrap Elements
0 Sue Sharpe Mitroc suesharpe@mitroc.com i
1 —
& Boolstrap Grid B} _
1 Nieves Hubbard Syntac nieveshubbard@syatac com

3 Maxine Halsy ongbird xine <o \
.4 e .,\[).ri:nt [ ennettaly ne.com ? — I3
5 Myrna Elison Zoxy myrmaellison@zoxy.com // \\\ /

5 Karyn Day Apex karynday@apex.com e N\ /o

| n 2|3 | 4 5 | » 1-7 of 486 ftems

Demo Version by ShieldUl

Figure 4.2.1: Blue Admin
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4.2.2 Flatty

SAMPLE PAGE

This is an example page. It's different from a blog post because it will stay in one place and will show
up in your site navigation (in most themes). Most people start with an About page that introduces
them to potential site visitors. It might say something like this:

Hi there! I'm a bike messenger by day, aspiring actor by night, and this is my website. 1 live in Los Angeles
have a great dog named Jack, and | like pifia coladas. (And gettin’ caught in the rain.)

.or something like this:

The XYZ Doohickey Company was founded in 1871, and has been providing quality doohickeys to the public
ever since. Located in Gotham City, XYZ employs over 2,000 people and does all kinds of awesome things for
the Gotham community.

As a new WordPress user, you should go to srd to delete this page and create new pages
for your content. Have fun!

Aritz Olaba
Professional Web Developer. Mainly PHP Javascript, HTML and CSS Coder.

Figure 4.2.2: Flatty

4.2.3 WPShapere (premium)

“pShapere™

WORDPRESS ADMIN CUSTOMIZER
Unlimited Colors + 16 Pre-made PRO themes -
White Label WordPress admin
Hide/Re-arrange/Rename Admin Menu
Hide Admin Menus by User Rolum
Set custom Labels and Icons

b4
WPIADee Lantn ¢

WPShapere

3 e » P =

Adminbar Management
Customizable Login Page

Add Custom Dashboard Widgets
Multi-Site Support/RTL Compatibility

O N s »

v
v
v
v
v
v
v
v
v
v

Transiation Ready

Figure 4.2.3: WPShapere (premium)

11
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4.3 Interaction Design and UX

Interaction style key a part of product design or UX design. Interacting style is a way to
act with our whole and our clients or users. During this portion, we have a tendency to
guarantee a way to profit our users.

First we have to specialize in three reasonably components.

4.3.1 Usability: Ease of use is a ton of vital in ux framework, ease of use implies that
how intelligent instinctive our site and more straight forward to use and the way in which
brisk paced one page to an alternate pages. Amid the area we must concern with respect
to interface style like route bar, logo or symbol setting, anyway familiar our site,

guarantee our consistency and stuck all mistake or bugs.

NAavigatios;

farmiliarizy,
consistenct
error prevention USAa ri1le

feedbc 1ick

-1t
visual clax

8 el c-\e“

Figure 4.3.1: Usability

4.3.2 Accessibility: Openness works for the fast return up our site in google looking or
another seeking framework. Amid this area, we need to figure for SEO (Search Engine
Optimization) for that if any client look through our site and acknowledge it horrendously

speedier than various survey site.

Figure 4.3.2: Accessibility

12
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4.3.3 Pleasure: Pleasure is how benefited our users for using our site and if our users are
feeling good by using this product then they will be share our everywhere and refers to

others.

SHARE YOUR PROJECT

Figure 4.3.3: Pleasure.

4.4 Implementation Requirements

The executions precondition given us a smart thought that content are the means by
which well-disposed our site and how simple to utilize all the usage. The rundown of
execution prerequisites given below:

Dynamic website

Comfortable to use

Easy manageable

Create new product submission

Easier to interact

Easy to sign up

Account safety

Email verification

Easier access

13
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CHAPTER 5

Implementation and Testing

5.1 Implementation of Database

Figure 5.1.1 we showed the execution of data with the database.

php. ]Server: localnos!:8888 - (7 Database: site » (] Table: wp_users -

a809es e

= Browse 1% Search _5: Insert [[7 Export []] Import g5 Privileges %2 Operations - Triggers

Aecent  Favornes

5 Table structure

v mame Tvpe cotation Attributes Nul Default Comments Extra Action
new v e bigint(20) e AUTO_INGREMENT 7 Ghange < Drop = More
5 fiminformation_schema 2 ussrtogin varchar(®0)  uiBmba_unicade. ci Ne #Ghange X Diop = Mare
[issmysal 3 user pass varchar(258)  ulBmbd_unicode. i No 7 Change 3 Diop = Mare
i e 4 user nicename | varchar(50)  ufBmba unicode ci Ne Cnangs X Do More
5 - 5 user_email warchar{100)  uilSmba_unicode._ci o  Change X Drop  More
6 userun VArCRar(100]  uttembs, unicods. o No #changs ¥ Diop = More
7 user rogistered  datatime 0000-00-00 60:00:00 7 Ghange X Drop  ~ Mara
& user actvation key varchar(255) | !
5 user status in1) o L Ghange X Drop ~ Mare
16 dispiay_name varchar(250) u 7 Change X Diop  More
t_  Chosxan W solovioa: [He M uniae [ ndes [ Ful
L Priot {78 Propese tabia st @ o
5 Agan cotumnte)
Indexss @
Aaction Ky Type  Unique Packed Coluin Cardinality Collstion Null Comiment
LPEdn % Dop  PRIMARY BTREE Yoz MNo 1D . a No
PEd ¥ Dop userlogin key BTREE No Mo userloon & A o
JEdl X Do usernicensme BTREE No Mo user nicename 6 A o
JFEdi X Owp useremsil  BTREE No Mo useromal 6 ” Mo

indexes
175 wp_we_downioad_log
1 5 wp_we_webhooks

Greate an index on 1

- Partitions. @

(i) Mo partiioning defined!

Space usage

Daa e Format
Indox KB Callation
Overhead MNext autoindex s
Etfective s KB tion an v 03138 An
=l e Total 6 B Last update ™
Last check ar o

Figure 5.1.1: Database Implementation.

5.2 Implementation of Front-end Design
In Figure 5.2.1 shows the homepage of the website.

[ Project Report Submission X | & Pre-Oefense - Google Drive X | G defense - Google Search X @B Reviewzproduet x  +
« < © tocahost * @ :

ALL CATEGORY ~

CONTACT US

MY ACCOUNT

R2P I

Revi

WISHLIST

ew Product

purchase

NEW TRENDING PRODUCTS

Figure 5.2.1: Homepage.

14
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In Figure 5.2.1 shows the registration page of our project. User must have to put a

verified Gmail address to create account.

Register =

First Name
E-mail Address

Confirm Password

Figure 5.2.2: Register page.

In Figure 5.2.3, this is the login-page of our website.

Username or E-mail

admin

Password

[CJ Keep me signed in

Forgot your password?

Figure 5.2.3: Login Form.

15
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In Figure, 5.2.4 an account detail of the project. Where user can upload their profile

picture and cover photo.

Account
& Account
Username
solayman rana First Name
View prof
solayman
s
- Account > Last Name
E 3 Change Password
rana
= Privacy
E-mail Address
| ] Delete Account

review22product@gmail.com

Update Account

Figure 5.2.4: Account Details.

In Figure 5.2.5 below, Shows that how many post that user make in this website and their

post details.

y + New & Edit Page
m HOME ALL CATEGORY ~ WISHLIST CONTACT US MY ACCOUNT ~ -

Figure 5.2.5: Post that make the user.

16
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In Figure 5.2.6 below, Shows the Mega Menu, which shows all the category of products.

R2P HOME  ALL CATEGORY m CONTACTUS MYACCOUNT v @ Q

Electonics Clothes Accessories Household

v Men Mobile Kitchen

Refrigerator Mac Utility

Mobile PC Bags

AC Sports Fitness

Football Instruments

Cricket Cosmetics

Makeup

Figure 5.2.6: Mega Menu.

In Figure 5.2.7 below, this is the product page where all products are views.

Products

Apple MacBook Air Core i5 5th Gen

| PRODUCT CATEGORIES

Asus Zenfone Max Pro M1 (Blue, 32
GB) (3 GB RAM)

Figure 5.2.7: Products page.

17
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roone
Refrigerator
Shirts.
Shoes

Tv

Uncategorised

Leather bag

TOP RATED PRODUCTS

i Leather bag

shoes

Wishlist

whae
e Compare
idas

phone

LG 1.5 Ton 3 Star Inverter AC

Redme 2 Pro (Blue Ocean, 64 -l White (JS-Q18TBXD, Copper Condenser) With this LG air conditioner, you'll forget

GB) (6 GB RAM) )7

I ' ability 50 that you can
Wishlist
\ Asus Zenfone Max Pro M1 (Blue, 32 S oIcicNIEN i

GB) (3 GB RAM) Compare

rntable for perfect cooking

Figure 5.2.7.1: Products page.

In Figure 5.2.8 related product of the current product are shown below. Also, share to

social media button.

Tweet This Share on Pin This Mail This
Product Facebook Product Product

Related products

< QUICK VIEW

Apple MacBook Air Core i5 5th Gen Mi LED Smart TV 4A 80 cm (32) LG 284 L Frost Free
L 98,990.00 b 12,499.00 b 45,000.00
Wishlist Wishlist Wishlist
Compare Compare Compare

Figure 5.2.8: Related Products.

18
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Review System are shown in Figure 5.2.9 below, where every user can give a wonderful

review or a bad review.

2 reviews for Asus Zenfone Max Pro M1 (Blue, 32 GB) (3 GB
RAM)

admin — 15th February 2019

4 rtnio: foy efuh w
-

foysal rana — 26th February 2019

best thing on inte

SUBMIT

Figure 5.2.9: Reviews of a Product.

foysal rana - 26th February 2019

pest thing on infermet

Figure 5.2.10: Comments of a Product.

19
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In Figure 5.2.11 below, Shows descriptive views of a product.

| FoLLOW uS Asus Zenfone Max Pro M1< >

(Blue, 32 GB) (3 GB RAM)
b 9,999.00

| PRODUCT CATEGORIES

Categories:

Ac
Bags

Clothes T
ags:

COMPARE

Electronics

Lather Bag

Mac . -
Men
Oven \\ \ ‘

Pants

Phone o
Refrigerator : Description

Shirts
Shosé The Asus Zenfone Max Pro M1 has everything to keep you entertained and connected — it has a 15.21 cm (5.99) FHD+ Full-view

Tv

Uncategorised

| TOP RATED PRODUCTS . AM GB ROM | Expandable Upto 2 TE

. 1cm 39 h) Full HD+ Display
Leather bag P B

. 13MP 4 8MP Front Camera

+ Qualcomm Snapdragon 636 Octa C

Figure 5.2.11: Details information of a Product.
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Search bar of this website are shown in Figure 5.2.12 below.

CONTACT US MY ACCOUNT v

Search

Figure 5.2.12: Search Bar.

Contact page of our website is given below in Figure 5.2.13

Contact Us

Figure 5.2.13: Contact us Page.

©Daffodil International University
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In Figure, 5.2.14 shows how our websites compare works. In that, we can compare

product buy category or Sub-category.

COMPARE PRODUCTS

Remove x

TITLE Asus Zenfone Max Pro M1 (Blue, 32 GB) (3 GB RAM) phone

PRICE £9.999.00 +.30,000.00

ADD TO CART WISHLIST WISHLIST

With our largest battery, largest Infinity Screen, and smartest camera ever, the Noteg
DESCRIPTION The Asus Zenfone Max Pro M1 v larg! tery, larg inity Screen, ar
was simply built to do more, Learn more about what you'll be able to do.

SKU phonet
AVAILABILITY Instock i stock
WEIGHT 125g
DIMENSIONS / Gxax6em

PRICE £30,000,00

Figure 5.2.14: Compare Products.
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Footer page are shown in Figure 5.2.15 below.

| CONTACT INFO | RECENT POSTS | REVIEW | FOLLOW US

3 Electronics

My 2nd Blog f ©
0 COMMENTS Household
Fitness

Cosmetics

USEFUL LINKS

is§y My First Blog

About The Company
Hello world! Contact Us
| COMENY Terms & Conditions

Frequently ask Questions

solayman@support.com

http:/llocalhost:8888/site/

Figure 5.2.15: Footer.

In Figure, 5.2.16 shows Notify admin to add their needed product. They can request to

add new product that are not available in this website then admin can upload product.

0 Search Results Found o

NOTIFY ADMIN TO ADD YOUR PRODUGCT

RECENT REVIEWS & RATING

Asus Zenfone Max Pre M1 (Blue, 32
GB) (3 GB RAM)

m phone

Figure 5.2.16: Notify Admin.
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[Review2Product] New user account nbox x

review22product@gmail.com
tome -

Reset your password  nbex x

review22product@gmail.com
tome v

©Daffodil International University

Review2Product

Tanvir Siddiquee has just created an account
on Review2Product.

To view their profile click here: http://l lhost:: /site/ ritanvir/

Here is the submitted registration form:
form_id: 256

date submitted: 21 Mar 2019 09:40
user_login: tanvir

first_name: Tanvir

last_name: Siddiquee

user_email: tanvirhstu@gmail.com

Thank you!
The Review2Product Team

Figure 5.5.1: Test Result.

Review2Product
We received a request to reset the password

for your account. If you made this request,

click the link below to change your password:

Reset your password

If you didn't make this request, ignore this email or report it to us.

Thank you!
The Review2Product Team

Figure 5.5.2: Test Result.

Thu, Mar 21, 3:41 PM (2 days ago)

Mar 21, 2019, 2:51 PM (2 days ago)

PG N

Yr

5 Q2
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5.3 Implementation of Interactions

In this current era, individuals' sufferings are expanding for various kinds of online
portals. It has settled on to make on their choice quicker and simpler. It must done such a
way that attracts the customers. Exactly when the customers are on a particular page

anyway need to do distinctive things, which are on other activity, are constantly running.
5.4 Testing Implementation
5.4.1 Testing

Testing, an unreplaceable fact of any system of developing project. The ultimate
destination of testing to verify the effort, authentication ability, reliability and utility of
the project. The task is to execute a Web based system that the exact choice for using

quality product.
5.4.2 Unit Test

All the parts of this application verified to ensure that its design is perfectly finished. It
made us confirm that every part of the application can run exactly needed to fulfill the

requirement.
5.4.3 Unit Test Case

We used some of fundamental functionality on the website that is ‘add information data’;
‘edit data and delete’ ‘database handler’ will find out these three methods. The Database

handler test cases are like those:
1. Can user attached new data or cannot?
2. Can any user edit personal data perfectly or not?

3. Can any user remove personal data perfectly or not?
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5.5 Test Result and Reports

All of the tests and mix can done through programming way where each misstep can

found and accomplished. We will demonstrate the screen capture of test outcome.
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CHAPTER 6

Conclusion and Future Scope
6.1 Discussion and Conclusion

E marketing is most leaving issue in the current circumstance. Completing the work, we
had to face various provocative issues that surprisingly related with online-based

marketplace.

We analyzed a big amount of E-commerce site that told us the heading the best way to
sell more product. We distinguished that what type issue they are confronting. They were
sprightly to acknowledge this site as it will give them some assistance in recent day

online time.

We provided with multiple successful individuals in online sector; they took many

suggestions that help us a lot to building this website. They share lot ideas with cheers.

It is an excellent theorem. The open entryways that gave through this site is huge.

Expectation it may support them a lot.

6.2 Scope of Further Development

E marketing is continuously uncertain theory. It makes deliberately, appearing of
progress and better. Today what is look extraordinary is tomorrow ends up old. In this

way, we have to invigorate this framework from time to time.
1. We like to implement this system for international market place.

2. We have to make this site dynamically proper, versatile, easy to utilize, keep update

the customers now and again.

3. Presently it has quite recently content advising option in contrast to its client yet we

have to start the voice educating, video sharing, etc.
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