FINAL YEAR PROJECT REPORT

Branding for Startup Business

By
Moshiur Rahman Tamim

ID: 162-40-357

This Report Presented in Partial Fulfillment of the Requirements for the Degree
of Bachelor of Science in Multimedia and Creative Technology

Supervised By
Mr. Mizanur Rahman

Senior Lecturer

Department of Multimedia and Creative Technology
Daffodil International University

DAFFODIL INTERNATIONAL UNIVERSITY
DHAKA, BANGLADESH
OCTOBER, 2020



APPROVAL

This Project “Branding for Startup Business”, submitted by Moshiur Rahman Tamim
(162-40-257) to the Department of Multimedia and Creative Technology, Daffodil
[nternational University, has been accepted as satisfactory for the partial fulfillment of
the requirements for the degree of B.Sc. in Multimedia and Creative Technology and
approved as to its style and contents. The presentation has been held on 18" October

2020.

Dr. Shaikh Muhammad Allayear Chairman
Associate Professor and Head
Department of Multimedia and Creative Technology

Faculty of Science & Information Technology
Daffodil International University

é?é\gc;_,;_/\ A ﬁ,;.\.J

Arif Ahmed Internal Examiner
Associate Professor

Department of Multimedia and Creative Technology

Faculty of Science & Information Technology

Daffodil 'nternational University

Md. Samaun Hasan Internal Examiner

- BOARD OF EXAMINERS

Lecturer (Senior Scale)

Department of Multimedia and Creative Technology
Faculty of Science & Information Technology
Daffodil International University

Dr. Mohammad Zahidur Rahman External Examiner

Professor
Department of Computer Science and Engineering
Jahangirnagar University

©Daffodil International University

© Daffodil International University



DECLARATION

| hereby declare that, this project has been done by me under the supervision of Mr. Mizanur

Rahman Uddin (Senior: Lecturer) Department of MCT Daffodil International University 1

also declare that neither this project nor any part of this project has been submitted elsewhere

forward of any degree or diploma.

Supervised by:

ot

Mr. Mizanur Rahman

Senior Lecturer

Department of Multimedia & Creative Technology

Daffodil International University

Submitted by:

Tamim

Moshiur Rahman Tamim
ID: 162-40-357
Department of Multimedia & Creative Technology

Daffodil International University

© Daffodil International University



ACKNOWLEDGEMENT

At first, | explicit our heartiest thanks and gratefulness to almighty Allah for his divine

blessing makes us possible to accomplished the final year project successfully.

I am really thankful and wish our honorable faculty teacher to Mr. Mizanur Rahman
(Senior Lecturer), Department of MCT, Daffodil International University, Dhaka. Deep
Knowledge and sharp interest of our supervisor to carry out this project. His unlimited
patience, scholarly guidance, frequent support, constant and energetic supervision, valuable
criticism, valuable advice, reading many inferior draft and correcting him at all stage have

made it possible to complete this project.

| would like to thank our batch mate, who support me this four year. They help every
moments I need them. Now, with their help I'm now on this stage to complete this final year

degree
Finally, 1 must acknowledge with due respect the constant support and patients of our

parents. With their proper support and financial aid I’'m now on this stage. Thanks a lot to

them.

© Daffodil International University



ABSTRACT

Making a branding and packing for a startup company is really a challenging work. Day By
day ICT sector is growing rapidly worldwide. From information and communication
technology sector Bangladesh has earned $800 million in 2017. In 2021 Bangladesh, will be
fully digitalized by It sector. Govt. has investing in this sector. It has a future huge value.
Bangladesh has 1000 trademarked it based Software Company. Day by day it is growing
faster. In future everything will be it based. Our Final Project is Strategy Development for
Startups Business. In this project we have built an IT based startup company. Which is
unique, which can deft other company. Our company name is Terisor. It is an IT based
software company. First we have to understand what is branding, if we understand about
branding, we can make any unique company. Brand represent a company, which is unique
and it has logo, trademark. In branding strategy logo is a platform of a company. We will
give an example when people see Coca-Cola logo, they can understand it is a Coca-Cola
company. Which logo is recognized by worldwide? So in branding logo plays an import role
to build a company, if logo is unique anyone can understand what type of company it is.
What our company will provide, all of you know it is an IT based software company so, it
will provide,

Mobile game & mobile application, web based software development, web design & web
development, It facilities to school, graphics design, architectural design, intern facilities,
digital marketing. Facebook, web-based game streaming?

Every student got one domain and Website from (level 6-post-graduation), animation movie
fest to school? Quiz, free membership service for lifetime, programming language free course
to school.

Graphics contest to school, Gaming contest, learning, one-stop payment solution, Video
conference system, digital Marketing, Membership Services for a lifetime. For employers,
we will provides corporate office, flexible work hours, flexible work place, professional
training, good environment, employers counseling, bus services, lunches. As a startup

company first we will provide this type of facilities to both our employers & clients.
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CHAPTER ON

Introduction

As an understudy of interactive media and imaginative innovation of Daffodil International
University, in this division there are numerous area to vocation my life. There are loads of
area like, illustrations plan, 3d movement, 2d liveliness, VFX, Game plan and advancement.
This segment are isolated into major resemble, 3D Animation and VFX designing, Visual
expressions and interchanges, game plan and advancement. | have taken in numerous things
from this office. However, my exceptional are was designs segment, so why | picked
Branding and bundling for my last year venture. | like to uncommon gratitude to our dearest
division head, Dr. Shaikh Muhammad Allayear (Associate Professor and Head), who license
me to do this undertaking as consider my last year venture. From first semester | love
illustrations plan segment, | have work with numerous great association. Additionally | have
done numerous kinds of this related work. An organization marking is more testing than re-
marking an organization. Be that as it may, | love testing work why | picked to assemble

another organization.

Presently, I will clarify my task and put every one of my archives that helped me to complete
my work. As it is a gathering venture | am demonstrating everything in a few parts. In
Chapter 3 and 4 | will clarify my individual work that | have done in this extend. | will
likewise share my encounters in last all in all segment. In the center parts | will incorporate

basic records of our venture. This task will be a novel thought of marking.



1.1 Overview Analysis for Our Brand: We have made an examination for what client needs
from a brand? For what reason would they trust our image, there essential from us? Our client
assistance, our administrations to them. Our boss' fulfillment from us. Thus, in this
explanation we make a review. The overview is held by online Google structure. There are
two sorts of study one is for neighborhood people groups, as client and one is organization
based.

Presently, I will show the diagram of the review.

Our first question was “How does a ‘Brand’ make you feel?” We give them multiple choice, most

of their answer was reliable. 63.2% give them there answer to reliable.

@ Comfortable
@ Reliable
() Passion
@ Nothing

Figure 1.1: Survey analysis question no. 1

Our second questions was “Did your success in your company startup??” they give there answer.

@® Yes
@ No

Figure 1.2: Survey analysis question no. 2

© Daffodil International University



Our third question was “What was the ease of their experience with the established company
than the Startups? We give them multiple choice question. Many of them choose same answer.

We also got our right answer. Most of them given to neutral option. And percentage was 52.6%.

@ Neutral

@® Somewhat easy
@ Extremely easy
@ Somewhat difficult

Figure 1.3: Survey analysis question no. 3

Our fourth question was “What are the three things you dislike about any current brand identity?
Most of them given their own opinion, we analysis from there multiple answer and got our final
answer. The final answer was do not give over price, need to increase more communication
between customers and company, over branding, trust issue. And need to increase quality of goods

with meaningful advertisement system|

1 (5.3%1) (5.3%1) (5.394) (5.3%1) (5.391) (5.3%1) (5.391) (5.3%1) (5.391) (5.3%1) (5.3%) (5.391) (5.3%1) (5.391) (5.3%1) (5.391)(5.3%)

1

0
1. Meaningless adverti... Decreasing quality of g... Not specified Too costly, average de... over add, in compl...
1.Letting ideas get stol...  Itis also vital to know...  Proper Brand Guidelin... incomplete logo, websi...

Figure 1.4: Survey analysis question no. 4

© Daffodil International University



Our Fifth questions was “How well does the existing brand (product/services) meet your needs
than the startups? Peoples also this time given there valuable answer to us. And from there
answer analysis we got our final result. Most of them chosen reliability issues with the services

of startups brand. The percentage was 52.6%.

@ Quality always ensures than the startups
@ Preferable option than the startups

@ Reliability issues with the services of
startups brand

Figure 1.5: Survey analysis question no. 5

Our sixth questions was “Which advertisement method you have used?” they give there answer.

@® Social
@® Web based
@ Others

Figure 1.6: Survey analysis question no. 06

© Daffodil International University



Our seventh questions was “Did you use digital marketing method?” they give there answer.

® VYes

® No
@ Maybe

Figure 1.7: Survey analysis question no. 07

Our eight questions was “What client wants from you?” they give there answer.

@ To understand what customer wants.
@ Excellent customer support
O Others

Figure 1.8: Survey analysis question no. 08

© Daffodil International University



Our ninth questions was “Which side you have to focus on your company employers?” they give

there answer.

@ Working Dedication
@ Working Experience
@ Others

Figure 1.9: Survey analysis question no. 09

Our tenth questions was “10. Which side of your customer satisfaction most??” they give there

answer

@ Time to time work process
@ Given extra Idea & solution
@ Others

Figure 1.10: Survey analysis question no. 10
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Our eleventh questions was “Did your customer give you a negative review?” they give there

answer.

® Yes
® No

Figure 1.11: Survey analysis question no. 11

Our twelve questions was “Did you showoff your customer social proof?” they give there answer.

® Yes
® No

Figure 1.12: Survey analysis question no. 12
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Our thirteen questions was “Did your loyalty give them trust in your company” they give there

answer.

® Yes
® No
@ Maybe

Figure 1.13: Survey analysis question no. 13

Our fourteen questions was “Did your company employers have a good understanding of them?”

they give there answer.

® Yes
® No
@ Maybe

Figure 1.14: Survey analysis question no. 14
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Our fifteen questions was “Did you try to give your customer unique thinks every time?” they give

there answer.

@ Yes
® No
@ Maybe

Figure 1.15: Survey analysis question no. 15

Our sixteen questions was “If your company revenue is good, is it good for your startup??” they

give there answer.

® Yes
® No

Figure 1.16: Survey analysis question no. 16

© Daffodil International University



Our seventeen questions was “If your company gets down suddenly, which strategy you will

follow then?” they give there answer.

@® New strategy
@ Previous Mistake
@ Others

Figure 1.17: Survey analysis question no. 17

Our eighteen questions was “Did you motivate your employers and customers?” they give there

answer.

® VYes
® No

Figure 1.18: Survey analysis question no. 18

© Daffodil International University
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CHAPTER TWO

Research

As per our exploration we have coordinated effort with numerous brands. Brand speak to an
organization. At the point when we start this venture, first we cooperation with our individual
instructors/manager. They recommend us to investigate past brand organization. Which brand
is effective and what is there brand technique. Which technique they follow to fulfilled their
customers. We additionally consider that previously. At that point we make a study to
construct our image better. Our image is an IT based programming organization. In this way,
we investigation on numerous product organization. The administration we are giving they
are additionally giving those administration however why they neglected to run their
organization. Why people groups not picked them. When everything is done we at last found
the solution why they fizzled and can't came to their objective. At the point when we found
our solution, we roll out certain improvements to our image to glad and catch to our
important customers. We imagine that this change will came to our last objective. Terisor IT
will be outstanding amongst other IT based programming organization in Bangladesh.

In our past work process we have done numerous sorts of work that way. So our work will be

separated in to three phases.

2.1 Stages of Our Project

On the base of our task, it could be isolated in three phases. They would be
1. Pre-Production

2. Creation

2.2. after Production

To finish our Brand organization work with our extraordinary idea, in those three phases we

can finish our work without any problem

© Daffodil International University
11



CHAPTER THREE

Pre-Production

From the earliest starting point when our gathering is prepared, we need to do extraordinary
and give an exceptional kinds of venture for our last guard. First | need to do a Ul based
work. At the point when we talk about with each other's, they are likewise consent to
accomplish that work. At that point we contact to our boss, Mr. Mizanur Rahman, Apurba
Ghosh, Md. Salah Uddin. At that point our arrangement is change. We will do a marking and
bundling for our last venture. Our administrator gives us numerous sorts of recommendation.

As indicated by their proposal, we follow their means to assemble an exceptional brand.

From the offered chance to introduce we buckle down bit by bit to assemble our image.

3.1 Story

We need to assemble an IT based programming organization. At that point we select a name
"Terisor". Terisor Is an IT Based programming organization. The organization where
enabling the network for phenomenal norm of realizing is the thing that we want. We will
continue sharing our knowledge for contributing in the accomplishment of individuals and to
serve the overall population with the prosperity. The organization will work with youthful
age. Who have great information in IT area? Fundamentally organization will zero in on
programming related work. A cordial climate, great correspondence with customers,

associations. Our administration will be completely computerized based.

3.2 Brand Provides

* Mobile game and application improvement.
* Web based Software improvement.

* Web plan and improvement.

« It Facilities to class.

* Graphics Design.

* Architectural Design.

* Intern Facilities.

* Digital Marketing.

© Daffodil International University
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3.3 Brand Employers offices
* Corporate Office

* Flexible work hours

* Flexible work Place

* Professional Training

* Good Environment

* Employers Counseling

* Bus administrations

* Lunches

3.4 Other administrations

01. Facebook, electronic game streaming?

02. Each understudy got one area and Website from (level 6-post-graduation) Bio Data?
03. Movement Movie fest to class? Test

04. Free participation administration for the lifetime

06 programming language free course to class

07. Designs challenge to class?

08. Gaming challenge, learning.

09. one-stop installment arrangement.

10. Video gathering framework.

11. Participation Services for a lifetime.

3.5. Logo idea
We have sketch numerous logo on note pad. From conceptualizing our thought and
friends logo isn't coordinating, when we see to our boss. He was not dazzle. He given

numerous plan to us. Here are some model:

© Daffodil International University
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Here is our first idea of the logo.

Figure 2.1: Logo concept one.

Here is our second idea of the logo.

Figure 2.2: Logo concept two.

© Daffodil International University
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Here is our third idea of the logo.

Figure 2.3: Logo concept three.

Here is our fourth idea of the logo.

Figure 2.4: Logo concept four.

© Daffodil International University
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Here is our final idea of the logo.

Figure 2.5: Final Logo idea of our brand.

3.6 Purpose

A logo is a brand name of an organization. It can't be duplicate by others. A logo perceive an
organization. At the point when individuals see a logo they can undoubtedly discover that,

this will be this sort of organization. A logo image isn't just a shape yet additionally colossal

© Daffodil International University
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incentive for an organization. Without a logo an organization can't be perceive by others. A

logo is the establishment of an organization's marking.

3.7 Process of logo making

At the point when our logo is chosen. We follow this means to make our logo. To make an

ideal significance full logo we attempt numerous way and many plan and sketch to our

scratch pad. From the start we make an idea then we drawing numerous logo as test.

Structure all the drawing we select a logo for work. Also, we have fabricated that in Adobe

Illustrator CC 2017. After that we feel there need more essential rectification. So we right

that numerous and commonly lastly we got the best logo for Terisor IT.

3.8 Description of Our Logo

To depict our logo first we have to know the worth and causes like-

o [T Industry/Brand advancing

e Main item or administrations

e Unique sells focuses

® Our Brand esteems

e important accounts of our image.
Where our logo will be utilized

* Mobile game and application

» Web-based Software

* Web plan and advancement segment
« It Facilities support

* Graphics Design part

* Architectural Design segment

* Intern Facilities segment

* Digital Marketing segment

* Corporate Office

© Daffodil International University
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Why our logo is significant for our business publicizing and advancement

e manufactures a decent corporate Identity.
e Builds trust to customers

e Enhances brand introduction.

e the publicizing plan will make it simpler

e Digital showcasing plan makes it simpler

3.9 Brand Fond

We have utilize numerous kinds of affectionate to look our image character beautiful. The

most clear some portion of typography is acceptable text style determination. It is the most

significant part of making a brand. We have utilize affectionate like:

e Times new roman

® Arial

e Montserrat-Regular

e Advent Pro

e Anita Semi-square

e Arial Rounded MT Bold
e The Bredan

© Daffodil International University
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CHAPTER FOUR

PRODUCTION

On creation level, we have utilize numerous kinds of programming to visual our image
personality. Without programming we can't visual or reasonable our image or item.
Programming assumes a significant part in this area. For our planning part we have utilize

some well-known programming to representation our work.

Those product are overall acknowledgment. We use vector and raster kinds of programming.

They are:

e Adobe artist cc 2017
e Adobe artist cc 2020
e Adobe Photoshop CC 2017
e Adobe Photoshop CC 2020

Illustrator °

EVERY NEW
FEATURE

ADOBE PHOTOSHOP
CcC 2020

¥ ‘ |
1

Figure 3.2: Adobe Photoshop cc 2020 logo

© Daffodil International University
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CHAPTER FIVE

POST PRODUCTION

5.1 Brand Color

For our image representation, we have chosen three affectionate for use anyplace. Why brand
tone are significant? As a result of advancing pros layout "Brand™" on the grounds that the
"name" term, condition, sign, picture, picture or style, or a blend of them intended to detect
an organization's item or administrations.” In elective words, an entire imparts the "thought"
of organization or item.

5.2 Color Plate

Foundation tone is use for high light the shading. We just utilize this three Hexadecimal tone.

#EOF9OFF

Figure 4.1: Color plate of our brand.

© Daffodil International University
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5.3 logo shape

On the off chance that you profoundly observe our logo you will discover numerous things,
which depends on science and data. You will see Circuit, eyes, point, circuit line, circuit
board standard, and circle. At that point on the off chance that you all the more profoundly
observe to the significance of the logo you will discover it will be "IT" on the center point.
Regularly you can see "T" shape. What's more, our image name.

Here is our Terisor official Logo:

TERISOR

Figure 4.2: Terisor Official Brand Logo.

© Daffodil International University
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5.4. Logo Description

Our logo depends on IT. So our fundamental shine was to high light logo each highlight see a
significant logo. Our organization name is "Terisor”, as every one of you realize this is it
based Software Company, we make a logo dependent on science and data. The logo shape is

one sort of Circuit, eyes, point, circuit line, circuit board pattern, and circle.

At the point when an individual profoundly observe our logo they will find that mother board
idea with eyes, circuit line, and circuit point. High light of our name. Which is extraordinary

and OK saved to Terisor IT Company.
5.5. Circle and eyes Shape
. Presently I will depict each state of our logo. This Shape, we can see a boll point with circle.

This shape is portray of eyes of the logo. Which imply that we are seeing the world with this

circle and eyes shape

Figure 4.3: Circle and eyes shape of logo.

© Daffodil International University
22



5.6. Mother Board and Circuit Topology

The entire idea depends on circuit. The body structure is a mother board. Where each circuit
line is associated with mother board, the each and every line boll point are interface with
offer contribution to mother board. We can say that circuit is a lot of component lines, which
characterize the circuit geography and component esteems, and a lot of control lines, which
characterize the model boundaries and the run controls.

L

Figure 4.4: Circle and Mother Board Topology.
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5.7 Logo Full Meaning

In the event that we see the full logo we can see an important name of the logo. On the off
chance that you see the logo in ordinary sense you can just observe a designable "T".
However, in the event that you see profoundly you can see "IT". It is the shrouded mystery of
our image logo. | figure everybody will cherish it our logo. On the off chance that they get It.
It is simple however profoundly need to think, what is it would not joke about this. This logo

will be one of the top IT brand logo in Bangladesh.

Q

Figure 4.5: Hidden secret of the logo shape.
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5.8. Logo Fond

We use "Roma" affectionate for our logo. An affectionate high light the logo. In the event
that we don't choose the correct affectionate, the logo won't looking great. A logo is the
images of an organization. Along these lines, when a brand start his excursion, it first
spotlight on logo. Logo is the exchange sign of an organization. A logo can't be duplicate by

others. It is enrolled and good held of the organization.

At the point when we begin logo planning, we select numerous affectionate however not is
acceptable with our plan. At that point we research numerous affectionate, which is
appropriate for our organization then we discovered this affectionate, which is high light and
furthermore coordinate with our plan. This logo can be use anyplace we need. Logo gives a
decent vibes to an organization. It is the most import of a brand making. | figure our logo

will be best for wherever we need to utilize it.

TERISOR

Figure 4.6: Logo fond we have use.
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5.9 Strip Line

We have use strip line in our image corporate character. This strip line has a novel
importance. Each organization have some shrouded mystery, we have moreover. At the point
when an organization businesses goes to the organization, in passage level he/she need to
figure print on a perusing coordinating for his/her standard participation. At some point the
machine isn't work appropriately, when he/she attempt to figure it, it neglected to check or
trust that long time or need will utilize button code for his present. Here is the point, we have
utilize six strip for our image corporate character. Each strip has a novel importance, a
concealed code. The six digit code is "862792"

At the point when a business figure print isn't remembered he can utilize this code. At the
point when he press "8" it will show the main tone. At that point in the event that he press "6"
it will show second tone. At that point in the event that he press "2" it will show third tone. At
that point on the off chance that he press "7" it will show fourth tone. At that point in the
event that he press "9" it will show fifth tone. At that point in the event that he press "2" it
will show the last tone. At that point the machine will show green sign and need to ask his
bosses id. On the off chance that he/she given legitimate Id it will passage him to the
workplace and tally his participation. In future it will likewise include QR Code for first
passage. Just the businesses will be know its mystery. It will be completely covered up, in the
event that anybody break it, he/she will lost her employment. As organization strategy.

Figure 4.7: Strip Line Secret.
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5.10 Shopping Bag

Each organization has its own shopping sack for bundle or convey something. Our Company
has an excellent shopping sack. Which can be use by organization staff and present for

customers. The shopping pack has an extraordinary size. Which is (Inches): 15 X 12.

TERISOR

Figure 4.8: Shopping bag Illustration.
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Our organization shopping Bag. This will be utilized for organization valuable things
conveying and blessing to our customers.

Figure 4.9: Shopping bag of Terisor.
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5.11 1D CARD

An organization ID card provides for a businesses to remember him/her. An organization id
card have immense data about a businesses. At the point when he/she needs to passage to the
organization, he/she needs to show this ID card to security. An ID card likewise have chip
framework, when he/she passage to punch coordinating, naturally machine get him. It is one
of most security for private work. An ID card has a size (Inches): 3.5 x 2.
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Figure 4.10: 1D card Illustration.

Figure 4.11: 1D card of Terisor.
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5.12. Minimized Disk

A minimized circle (CD) is called compact stockpiling medium. It is typically utilized for
sound play, video play, and computerized information stockpiling and some more. Smaller
circle (CD) looks polished plastic or metal body. Its standard Compact circle (CD) measures

4.7 inches and 1.2 mm thick. It's an extremely level thing. It weighs between 15 grams or 20
grams. Conservative plate (CD) has a limit of sound 80 minutes, 650 and 700 for information

stockpiling
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Figure 4.12: Compact Disc Illustration.
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At the point when organization need introduction something, each organization utilize
Compact Disk. It is adaptable and simple to deal with. Our organization has its own Compact

Disk, which is extraordinary plan.

COMPACT DISK COVER

Figure 4.13: Compact Disc of Terisor.
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5.13. Visiting Card

In our ordinary sense visiting card gives an organization advancement. In the event that
anybody needs to visit the organization, he/she can without much of a stretch visit the
organization by visiting card. In visiting card, there are, contact number, site, email address,
area of the organization. So an individual can undoubtedly discover the organization by
visiting card. Visiting card has CEO, Co-Founder each senior individual name. A standard
visiting card size (Inches): "3.5" x 2" (inches), or 89 x 51 mm.

Above all else we examine about shading and shape to coordinate progression with logo and
marking tone. During accomplishing this work we face some issue to coordinate yet we can
tackled that issue by talking about with our own colleagues. It is formal way expansion
corporate personality.

TANVIR FARHAN
CEO of Terisor IT

TERISOR

TERISOR

Figure 4.14: Visiting card Illustration

In our cutting edge way of life everybody utilize individual or organization based ID card. It
is a one sort of formal personality of an individual. At the point when any one ask where you
work or need to contact with one another's they give there visiting card. It is one of the most
famous in current time. Our image visiting card is additionally give the correct method to
goes to our organization or discover. It is interesting plan.
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T ANVIR FARHAN
CEO of Texis
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Figure 4.15: Visiting card of Terisor.
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5.14. Notebook

Journal are normally use for compose something is significant. Note pad essentially use in
two part, one is use for school, school and another is use for corporate office. There are two
kind of size one is enormous and one is little. In corporate office large size is use generally.
Globally a journal size (Inches): "8.3 x 11.7", or 21 x 29.7 cm.

size :235x120 mm

Note Book

TERISOR

Figure 4.16: Notebook Illustration.
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The scratch pad gives the personality of an organization. It is one sort of data supply where
one can record ones individual of legitimate compositions. A ton of things are examined in
the organization and business meeting which isn't recalling in same time. Journal encourages
us to recall this effectively later. In school, school, college Student in the class overlook their
theme on the off chance that he/she not noted. A corporate individual can without much of a
stretch compose significant tangling plans. It causes him to recollect about the gathering.

Our organization journal is interesting and it very well may be use anyplace for organization
purposes.

Figure 4.17: Notebook of Terisor.
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5.15 Cap

Top are fundamentally use for conveyance or got somebody from any area. Or on the other
hand in summer season an individual wear top for skin security. At the point when a
worldwide gathering is held and need to get somebody from any area, the unfamiliar
individuals known the held up individual by his wearing top. Yet in addition there are
gigantic utilization of top. In Brand Company it is generally use. Our organization have one
of a kind plan of top. It tends to be utilized for business work or individual use.
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Figure 4.18: Cap Illustration.
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Top is use in organization based or private utilize as it were. In organization top is use for
some explanation. As organization strategy, where it have to wear, he have to wear it. In our
organization has additionally a decent plan of top. At the point when it is need, he/she will be

wear it.

Figure 4.19: Cap of Terisor.
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5.16 Envelope

An envelope is a transporter of letter, archives or some other significant things. It makes sure
about the letter from any outcasts. Individuals use it to send their significant messages/reports
to the particular individual by composing address on it. Envelope is extremely simple to get
from any mail centers without any issues. When encompass was concocted still now it us use
by corporate office, government association, non-government association. Banks. It is one of
the mainstream technique for worldwide reports, mystery record sending. Size (Inches):
3.625 x 6.5 (mm: 92.075 x 165.1).

TEEER I

Figure 4.20: Envelope Illustration.

We can say that an Envelope is made of papers and comparative different materials. It is
exceptionally dainty, level materials. Envelopes are practically rectangular .it has a solitary
opening way. By and large an envelope has a space of name, address, telephone number,
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who will got it, or who will be send .When individuals use it they should must top off those

Gap without name and address an envelope useless.

Thus, it have to top off with right and legitimate way, with no misstep. Our envelope is

additionally same. It is overall redesign for conveyance something like paper materials.

= I |||

Figure 4.21: Envelope of Terisor.
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5.17 Brochure

In any organization or association brochure is use for ad something. Many organization use it
for recruit representatives and clients. It is one of the most significant in any organization.
The majority of the organization utilize this to promote their item. Foundation use it for enlist
understudies and some more. Brochure can be online or informal community, pennant type
ad.

Figure 4.22: Brochure Illustration.
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In our organization brochure is use for promote our organization. As our organization
strategy we have to publicize to enlist customers. Our organization brochure is exceptional

with our own style and plan.

About Us We Help You IT

Why Choose Us

Why Choose Us @

Figure 4.23: Brochure of Terisor
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5.18 MUG

In each organization, they have their own mug. Cup is use for drinking water, drinking tea,
drinking espresso and some more. Brand consistently have their own mug. Our organization
additionally have it. It is remarkable plan. Made by our organization. Which is use for our

managers.

Figure 4.24: Mug Illustration.
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Brand Company have everything, which their own copyright. It develop their notoriety. Mug
is regular for huge organization. Each staff have their own mug in their work area to drink.

Our organization have likewise given to all their managers a mug.

Figure 4.25: Mug of Terisor.
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5.19 Pen drive

In our organization we have our own pen drive. Pen drive is an adaptable drive to convey
records, archives. Utilizing for introduction slide. It is likewise have name like USB streak
drive. It has a tremendous information stockpiling limit from 1 GB to 1TB. The USB
Memory inbuilt highlights, for example, underlying camera, inherent sound, and video
playing applications. Pen drive empowers clients to move information starting with one PC

then onto the next effortlessly with no information misfortune.
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Figure 4.26: Pen Drive Illustration.
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Our organization pen drive is use for organization purposes. In each business have their own
pen drive? Given by Terisor Company. Pen drive doesn't need any extra drives or
programming and equipment or application to run them they are handily associated with
USB 1.0 and USB 2.0 of work areas, workstations. Our organization pen drive is planned by
us, with exceptional looks.

Figure 4.27: Pen Drive of Terisor.
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5.20 T-shirt

With regards to making craftsmanship, everybody has their own cycle. By and by, | think
that its helpful to concoct an arrangement first. Before | begin drawing, | model a number
plan ideas in a sketchbook or on Illustrator. | feel unquestionably more certain on the off
chance that I've explored different avenues regarding a couple of various arrangements

before beginning a last piece.

Figure 4.28: T-Shirt Illustration.
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TERISOR

Figure 4.29: T-Shirt of Terisor
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5.21 Tools for Edit and plan

To finish our entire plan we have use programming like adobe Illustrator, adobe Photoshop.
In those product there are numerous instruments yet we utilize primary apparatuses like
choice devices, direct choice device, Crop device, square shape device, adjusted square shape
device, fill device, slope device and pathfinder device to finish our image plan. | figure this

work will be enjoyed by all.
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CHAPTER SIX

Conclusion

Our Department have numerous area to profession our life. In most recent long term we have
taken in numerous things from this office. Be that as it may, in our last venture we have
picked brand plan and bundling. A brand fabricated isn't simple. From our long term learning
we have picked up illustrations plan, video altering, game plan and improvement, vfx, ui/ux
plan, 3d liveliness, 2d activity. Yet, our concentration and intrigue was in visual expressions
and correspondence division, why we picked this venture as consider our last year venture.
We make an honest effort to manufacture a decent degree of Brand Company. Our venture
title "Visual Branding Strategy Development for Startups Business”. We imagine that, this
brand will change the marking framework with remarkable look. Our colleague make a solid
effort to construct this organization. Additionally our boss helps a ton. We believe that
everybody will cherish it. Presently, we can say that, we can get to our point of this task.
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