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Abstract:
Women and their hospitable nature can edify the nightlight of tourism and hospitality industry at a greater extent. The research has been conducted to find out the aspects swaying women to join or not to join tourism industry as well as to suggest some strategies to encourage more women workforce in this trade. The authors have interviewed 20 experts of tourism and hospitality industry, 240 of the women to find out the facts and figures who are graduating in tourism and hospitality department in different universities in Bangladesh as potential workforce by following the sample size formula given by Yamane. The social status analysis shows, though women assume they will get individual recognition but salary package and rewards are not appealing enough. Employees do not have flexibility in performing their jobs while industry image and career growth are not adequate. Therefore, the analysis presents the crucial factors and situations of women who are potential work force in the tourism and hospitality sector along with applicable approaches to raise women’s spirit.
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