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ABSTRACT

Digital marketing in Bangladesh is rapidly growing, with more businesses and
individuals realizing the potential benefits of promoting their products and services
online. Digital platforms such as social media and search engines have become essential
channels for connecting with customers and driving sales. Some of the most popular
digital marketing strategies in Bangladesh include social media marketing, search engine
optimization (SEO), content marketing, and email marketing. In recent years, there has
also been an increase in the use of influencer marketing and video advertising. The future
of digital marketing in Bangladesh looks bright, with predictions that it will continue to
grow at a steady rate. Digital marketing allows for targeted and measurable campaigns,
making it a valuable tool for businesses. In today's increasingly digital world, having a
strong presence in the online space is crucial for success in the business world. Digital
marketing allows businesses to stay competitive and reach their desired audience. It is
important for businesses to stay up-to-date on the latest digital marketing trends and

constantly assess and adjust their strategies in order to achieve the best results.
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CHAPTER - 01
INTRODUCTION

1.1 Introduction:
| joined a fast-growing company for a 3-month internship program to gain hands-on
experience in digital marketing. It helps me to relate to real tasks. | believe this practical

experience will lead to success in my future career.

I would like to thank Daffodil International University (DIU) for providing me with this
glorious opportunity of a Digital Marketing internship in a bachelor program.

1.2 Internship Motivation:

In Bangladesh, the growth of digital technology and internet access has created a
significant opportunity for businesses to reach customers through online channels. Digital
marketing strategies such as search engine optimization, social media marketing, and

email marketing can significantly expand a company's reach and drive conversions.

However, despite this potential, the adoption of digital marketing tactics is still low in
Bangladesh compared to other countries in the region. This may be due to a lack of

understanding or resources for implementing these strategies effectively.

But with the increasing importance of having an online presence, it is crucial for
businesses in Bangladesh to stay motivated and committed to incorporating digital
marketing into their overall marketing plans. By staying up to date on industry trends and
utilizing available tools and resources, companies can reap the benefits of digital

marketing and stay competitive in the modern marketplace.

©Daffodil International University 1



1.3 Internship Objective:

The digital marketing Objective is to promote a brand, product, or service using online
channels. This can include social media, email campaigns, search engine optimization
(SEO), and more. Digital marketing allows for targeting specific audiences and

measuring the success of campaigns in real time.

By developing a strong online presence, businesses can reach a wider audience and drive
more leads and sales. Through proper planning and strategy, digital marketing can greatly

contribute to overall business growth and success.

It is important to continuously assess and adjust digital marketing efforts to stay
competitive and reach desired goals. Digital marketing is an essential component of a

comprehensive marketing plan.

Some common metrics for measuring success in digital marketing include website traffic,
conversion rates, and social media engagement. By utilizing data and constantly
optimizing campaigns, businesses can effectively reach their target audience and achieve
their objectives. Digital marketing is a dynamic and constantly evolving field, making it
crucial for professionals to stay up-to-date with industry trends and best practices.
Overall, a strong digital marketing strategy can greatly benefit a business in today's

increasingly digital world.

1.4 Introduction to The Company:

A ) 10 YEARS ANNIVERSARY

technology for next
HRSOFT BD is a software development company. The company provides various
services of website design and development, Android app development, and digital

marketing. This company is managed by 15 employees.

©Daffodil International University 2



1.5 Journey of HRSOFT BD

In early August 2022, | received a mail from HRSOFTBD. JOB OPPORTUNITY 1 got 3
months internship in digital marketing. The day was filled with joy from start to finish.
My trainee Md Rocky was experienced in digital marketing. He taught me different steps
of digital marketing.

1.6 Products & Marketing solution of HRSOFT BD

This company provides lots of products and digital marketing solutions. all creation is
qualified and trusted company

1. Engineering Department
1. Software Development
Mobile App Development
Website Design & Development
OMR/Image Processing
Digital Marketing
BULK SMS Marketing
Voice Call Marketing

No ok wd
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CHAPTER - 02
TASK, PROJECTS & ACTIVITIES

2.1 Introduction of Digital Marketing:

15

DIGITAL

MARKETING

Figure 2.1: Digital Marketing [1]

Digital marketing refers to advertising and promoting products or services through digital
channels such as search engines, websites, social media, email, and mobile apps. It is a
modernized approach to reaching customers and can be highly effective in reaching a
wide audience. With the rise of technology and internet usage, companies have shifted
their focus toward digital marketing tactics to connect with consumers. Digital marketing
also allows for more accurate tracking and measurement of success compared to
traditional marketing methods. Overall, it plays an important role in a company’s overall
marketing strategy.

Some examples of digital marketing include search engine optimization (SEO), pay-per-
click advertising (PPC), social media marketing, content marketing, and affiliate
marketing. Companies may use one or a combination of these tactics to reach their target
audience and meet their business goals. With the vast potential reach of digital marketing,
it is crucial for companies to have a well-planned and executed strategy in order to be
successful.

As technology and trends continue to evolve, it is important for companies to stay up-to-
date with the latest digital marketing methods. By staying on top of changes and adapting
their strategies accordingly, companies can effectively reach their customers and stand

©Daffodil International University 4



out in a crowded marketplace. Digital marketing will continue to play an important role
in modern businesses and it is crucial for professionals to stay educated on the subject.

2.2 History of Digital Marketing

Digital marketing has evolved significantly over the past few decades. In the early days,
companies primarily used traditional methods such as print advertising and TV
commercials to reach consumers.
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© Statista 2022 &
© Additional Information Show source @

Figure 2.2: Marketing Trends 2020-2027

As technology advanced, digital platforms like websites, social media, and mobile apps
became popular channels for marketers to connect with their audiences.

Digital marketing in its current form really took off in the 2000s with the rise of search
engine optimization (SEO) and pay-per-click advertising.

Today, digital marketing encompasses a wide range of tactics including content
marketing, email marketing, data analysis, and even virtual reality experiences.

The constant evolution of technology means that digital marketers must stay on top of
emerging trends in order to stay competitive in the ever-changing digital landscape.

©Daffodil International University 5



2.3 Allocation of Budget to Digital Marketing:

Marketing Budget Allocation by Activities, N=901

Affiliate

Marketing
Paid Display

Landing
Page / Website

Search

> ) Social Media
Advertising (PPC)
= Marketing
SEO 2
Traditional
) Marketing '
Confent
Marketing
Email : -
Print, Direct Mall TV, Radio Ads
mrikatine
Marketing 2 - Search Engine Opfimization
- qure, ( L Re . 1 : = e — -

Figure 2.3: Marketing Budget Allocation

Digital marketing is becoming increasingly important in today's digital age. Companies
are investing more resources into developing their online presence and reaching potential
customers through channels such as social media, search engine optimization, and email
marketing.

This trend has led to a shift in budget allocation, with companies allotting a larger
percentage of their overall marketing budget towards digital initiatives. Digital marketing
allows for targeted and measurable campaigns, making it a cost-effective way to reach a
wider audience and drive conversions. It is essential for businesses to stay competitive
and stay ahead in the ever-evolving digital landscape.

2.4 Late Trends In Digital Marketing

One of the biggest trends in digital marketing is the use of social media influencers.
Brands are turning to popular social media users with large followings to promote their

©Daffodil International University 6



products and services. In addition, brands are also investing in live streaming, interactive
content, and personalized marketing campaigns.

Another trend is the rise of chatbots as a form of customer service and lead generation
tool. Finally, data analysis and measurement are becoming increasingly important for
businesses to track the success of their digital marketing efforts.

2.5 Live Google Advertisement Project Done by Me

| have learned almost all of Google Ads in the last 2 years and currently | provide Google
Ads services to clients. This is my live project from Germany and also the USA clients.

4 Google Ads The Digital Tarzan sooses.10e ~

Overview @ Overview a ys | Dec12.2022-Jan10,2023 - | < D

&,
+ Newcampaign L B
awniosd  Fesat ack

Clicks = Impressi

4.59K 239K $3.01 $13.8K

& : LB Devices
o *  Adparforman: e
® s €6.096.74 66 3.00% 0 wevie 0 (]
€5,779.62
. el 7 2% e P e Woss
€7568 .
. o 463 0.97%
5123648 _- I ssssssssss
3.9: -6T% ® 105 nr
. £163.1 .
. ._. v 6.

€31.06
S04

Figure 2.5: Google Ads Report

2.6 Live SEO Project Done By Me

Being a digital marketer | have learned every sector of digital marketing well. | have
ranked my clients as well as my own website on the first page of Google through SEO.
This is my first website. Its results are constantly improving.
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2.6.1 My Frist Live Project

WSy
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Check The Article and get the Best Skateboard Helmet
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Figure 2.6.2: Google Search Console Report
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Site overview
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Figure 2.6.3: Google Search Console Overview

Your most popular content @
By views in the past 28 days

Best 10 Full Face Skateboard Helmets For Safety & Protection

Top Search queries: full face skateboard helmet, best full face skatebo...

@ 152 (@ Tm31s A" Trending +130%

Best Certified Skateboard Helmets Reviews & Buying Guide
Top Search queries: best skateboard helmet, best skateboard helmets, ...

@ 84 (@ 1m10s " Trending +147%

Best Kids Skateboard Helmet | 3 to 10 years old - Coverd
Top Search queries: kids skateboard helmet, best kids skateboard helm...

@ 70 @ 0m50s

1-30f15

Figure 2.6.4: Top Ranking Article of this website
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2.6.2 Result - Amazon Earning Report

) The New Year Sale is live! Share these deals with your audience

amazon

S—1

Home Product Linl Promotions ~ Tools ~ Reports ~
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Nov 01 2022 - Jan 10 2023 f Custom Date Range - Tracking ID: All
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Earnings (includes Gonus) $58.34
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Help ~
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Last Updated: Jan 10 2023 +00:00

Commissions Bounties
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- prime student  Get links
amazon business —~—7

Everything you
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Figure 2.6.5: Amazon Affiliate Dashboard
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2.6.3 Clients Project- 01
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Figure 2.6.7: Another Client Project Result | Google Search Console
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CHAPTER - 03
MAJOR ELEMENTS OF DIGITAL MARKETING

Digital marketing involves using online channels such as search engines, websites, social
media, email, and mobile apps to reach potential customers. It includes elements such as
Search Engine Optimization (SEO), Pay-Per-Click advertising (PPC), Content
Marketing, Social Media Marketing, and Email Marketing.

An important aspect of digital marketing is tracking and analyzing data to continually
improve strategies and see what is working. Digital marketers use tools such as Google
Analytics to measure the success of campaigns and make adjustments accordingly.

Major Elements of Digital Marketing:

1. Content Marketing
. Search engine Optimization

. Search Engine Marketing

Email Marketing
Mobile Marketing

2
3
4. Social Media Marketing
5
6
7. Video Marketing

3.1 Content Marketing:

Content Marketing involves creating and sharing valuable content to attract and engage
your target audience. This can include blog posts, videos, infographics, ebooks, podcasts,
and more. By providing valuable information to prospects and customers, Content
Marketing nurtures relationships and helps to drive profitable actions such as sales or
website conversions.

©Daffodil International University 12



5 Steps to an Effective Content Strategy

Content Content Production Performance Distribution

alignment audit plan measures plan

Align your Audit your Determine the Determine the Identify what
content with the existing content genre and format objective of online and offline
customer journey. to determine of each content each piece of channels will
Identify what what can be used piece. |dentify content and how be used to get
topics, needs, as is, what must who will be the performance will content in front
and questions will be updated, and subject matter be tracked and of constituents,
be addressed in what must be experts, authors, measured. members, and
your content. created from and other donors.
scratch. contributors.

Figure 3.1: Content Strategy

Content Marketing differs from traditional advertising in that it focuses on delivering
valuable information rather than solely promoting a brand or product. It is also an
ongoing strategy rather than a one-time campaign. Consistent creation and distribution of
relevant content help build trust and credibility with your audience, ultimately leading to
long-term success for your business.

To effectively implement Content Marketing, it is important to have a documented
strategy in place that outlines goals, target audience, and the types of content to be
created. Content should also be optimized for search engines and shared across
appropriate channels to maximize reach. By continually creating and promoting valuable
content, Content Marketing can effectively drive leads, conversions, and long-term
customer loyalty.

3.2 Search Engine Optimization:

Search engine Optimization (SEO) is the process of optimizing a website in order to
improve its ranking on search engines like Google or Bing. This can include tactics such
as selecting and using relevant keywords, creating quality content, and improving user
experience.

©Daffodil International University 13



How SEO Works

Publication of Search engine usas algorithms Search Engine digplays
Web Pages to detarmine your rark your wseb page in its SERP

Search Engine Robot Search angine indexas
Crawds over your page your page

Figure 3.2: How SEO Work

By implementing these strategies, businesses can increase their visibility online and
attract more potential customers to their websites.

However, it is important to note that SEO is an ongoing process and requires consistent
effort in order to see results. It's also crucial to stay up-to-date with the latest algorithm
updates and best practices in order to stay ahead of the competition. Overall, investing in
SEO can greatly benefit a business by driving traffic and boosting conversions.

3.3 Search Engine Marketing (SEM)

Search Engine Marketing (SEM) is a digital marketing strategy that involves increasing
the visibility of a website in search engine results pages through both paid and unpaid
tactics. This includes optimizing a website for search algorithms, as well as utilizing paid
advertising opportunities such as pay-per-click (PPC) campaigns. By utilizing SEM
techniques, businesses can reach more potential customers and drive traffic to their
websites, ultimately resulting in higher conversions and sales.

©Daffodil International University 14
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Figure 3.3: SEM Stage

However, it is important to carefully monitor and manage SEM efforts, as poor
management can lead to wasted budgets and ineffective campaigns. A successful SEM
strategy requires continual refinement and testing to ensure maximum ROI.

Some common SEM tactics include keyword research and analysis, competitor analysis,
creating ad copies and landing pages, bid management, and ongoing optimization and
testing. It is important to continually monitor the success of these efforts and make
adjustments as needed in order to stay ahead of competitors and reach your target
audience.

Overall, SEM can be a valuable tool for businesses looking to expand their online
presence and drive more traffic to their website. By utilizing both paid and organic
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tactics, businesses can see a significant increase in visibility and ultimately, ROI.
However, it is important to carefully manage SEM efforts in order to ensure successful
campaigns and maximum return on investment.

3.4 Social Media Marketing (SMM)

\_Nhat 1Si )
Social Media

Marketing (SMM)

Social Media Marketing means

using social networks to engage

with people, whether by paying
the social network or not.

Profile & Posts )

Creating profiles and posting on
social networks can increase your
brand value and website traffic.

L

Social Media Optimisation (SMO)\

Social Media Optimisation means

improving posts, timing, and tech
to increase engagement or sales. ' I I

ELEi

. . o D
Social Media Advertising (SMA)
Advertising on social media can be

used to show a post to more

people, or to get likes or followers.

(ME R H

S
~

N( ceee Y (cescee Y (cvsee Y

Profile
+ SMO or SMA =SMM
& Posts (or both)

. S

TO
AG

theonlineadvertisingguide.com

Figure 3.4.1: Social Media Marketing

Social Media Marketing is the use of social media platforms, such as Facebook,
Instagram, and Twitter, to promote a product or service. This form of marketing allows
businesses to reach a large audience and engage with their customers in a more personal
way.

Successful Social Media Marketing involves creating compelling content, actively
engaging with followers, and utilizing analytics tools to track performance and adjust
strategies accordingly.

Some potential benefits of Social Media Marketing include increased brand awareness,
improved customer relationships, higher conversion rates, and greater website traffic.
However, it is important for businesses to carefully select the appropriate platforms for
their target audience and regularly monitor their accounts to ensure they maintain a
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positive online presence. Overall, Social Media Marketing can be a valuable tool for
driving growth and success for businesses.

Facebook Marketing: Facebook Marketing is a popular and effective way to reach your
target audience. By creating targeted Facebook ads, boosting posts, and engaging with
fans on your business page, you can increase brand awareness and drive traffic to your
website.

Encourage fans

to comment
Introduce

the rules of
conduct

Animate the
discussion

moderators 2
Reply ina

Monitor the timely manner

content quality

Figure 3.4.2: Facebook Marketing

It's important to regularly monitor and analyze the performance of your Facebook
marketing efforts in order to adjust your strategy and maximize results. Some tips for
successful Facebook Marketing include testing different ad formats, utilizing customer
demographics and interests, and crafting compelling visuals and copy. With the right
approach, Facebook Marketing can be a valuable tool in growing your business.

Instagram Marketing: Instagram Marketing involves utilizing Instagram as a platform
to promote and advertise products or services. This can include creating visually
appealing posts, engaging with followers, using Instagram Stories and Instagram Live,
running advertisements, and analyzing metrics and data.
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INSTAGRAM MARKETING

Steps to Start an Instagram Marketing Campaign

REACHOUTTO MEASURE YOUR
SET OBJECTIVES YOUR AUDIENCE PLAN & CREATE INFLUENCERS SUCCESS
Basic objectives of To know what It is very If you have your Analyzing your
Instagram your audience important to content ready campaign will
marketing likes and what plan the kind of and you want help you to
campaigns would interests them, content you will many people to understand if
be to increase follow them and be uploading see your your goals and
brand awareness, stalk their when and how. content, there objectives were
increase sales, profile. Check You should be are many achieved and it
interact and out their tlear on your influencers, will help in
communicate interests, and ideas, how will bloggers who planning your
with existing and what kind of you be reaching have a big fan next campaign
potential out and the base and many in a better way.
customers, drive objective of followers.
sign-ups, build each post
email lists, etc
p

.
Figure 3.4.3: Instagram Marketing Steps

One way to improve Instagram Marketing strategies is by understanding the target
audience and creating content that appeals to them. It is also important to regularly post,
engage with other accounts and users, use relevant hashtags, and analyze the success of
posts through Instagram Insights. Collaborating with influencers or holding giveaways
can also help to boost brand visibility on Instagram. Overall, effective Instagram
Marketing can lead to increased brand awareness and potentially drive sales.

Twitter Marketing: Twitter marketing can be a powerful tool for businesses and
individuals looking to increase their online presence and connect with customers. By
creating engaging content and participating in Twitter conversations, brands can boost
their visibility and improve customer engagement.
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platform for social media because it is quick and

efficient. You can read or send a message in less
than a minute from anywhere.

Twitter Handle:

This is your username that people can
use to contact you or mention you.

Tweet
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image, links, etc. that you post on
Twitter. Tweets can be deleted even
after they have been posted.

The United States Library of Congress keeps a

record of every single tweet.

RT: Re-Tweet
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I I feature built in. It takes the tweet of
the person you are re-tweeting and

posts it on your twitter stream. You
can retweet by hitting the RT
button or by typing out "RT: @name
- tweet content"”

Twitter Lists:

Categories created by a user to filter muitiple
twitter streams.

Follow Button

Click the Follow Button so that whenever
that user tweets it will show up on your

list to be read

Hashtags: #word

Tags used to express emotion and/or
other types of expression. Commonly
used to create conversations between
groups of people that are socially
related.

Twitter Client:

Personal Computer or Smart Phone Appiication
free software you can use 10 send tweets and
direct messages. ‘Most come built in with url
shorteners, attachment options for images
and files, and a character counter

Verified Account:
Celebrities, Politicians, etc,

Steve Martin @

aSteveMartinToGo

fom Steve Mareis, the actor, urirer, comadion, and musivan. You
o foncd stwr farre vl o Resevaxtic mam
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Accounts that have been verified by Twitter to
ensure the account is owned by the person they
claim to be.

Direct Messages

Sy Conversation between two people
that can only be read by them.
Direct Messages don’t show up on
Twitter Feeds.

Figure 3.4.4: Twitter Important Rules

Some tips for effective Twitter marketing include regularly posting valuable content,
using hashtags to reach a wider audience, and interacting with other users by retweeting,
replying, and mentioning them in tweets. Twitter also offers paid advertising options for
those looking to target specific demographics or promote specific tweets. Overall,
through strategic usage of Twitter's platform, businesses can effectively expand their
reach and strengthen their online presence.
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Twitter also provides valuable analytics, allowing users to track the performance of their
tweets and monitor their overall engagement and follower growth. By regularly
evaluating these metrics, businesses can fine-tune their Twitter marketing strategy for
maximum effectiveness. With a clear plan and dedication to producing valuable content,
Twitter can be a valuable tool for connecting with customers and driving success for a
brand.

3.5 Email Marketing:

Email marketing is the practice of sending promotional messages or offers to a targeted
group of email subscribers. Email marketing allows businesses to reach a wide audience
at a low cost and with a high potential for engagement.

. Neat-Revenue

(s ]
How to Design an Effective Email Marketing Campaign?

Tips To Create an
Effective Email
Marketing Campaign

Creating an email
marketing strategy plan

1. Choose the Subline Line Wisely Tips and Tricks Target the Right Customers

2.Write Down Awesome Content Special Offers Keep the format Easy to Understand

3. Segmentation ensure 60% clicks

Commitment Opportunities Always personalized your Emall

4. Make the vibrant Appearance of Email
Early Bird Notices Do not overload it with too much content
5. Use Templates

Feedback Questions Include a Call button or Options

6.Add one source of Communications  /
Testimonials

7.Add on the Rating Options 7 Keep the subject Line Attractive 73

Figure 3.5: Email Marketing Campaign Design

Successful email marketing campaigns involve building an email list, creating
compelling content, segmenting the list, and tracking performance metrics such as open
rates and click-through rates. Email marketing can also be used in conjunction with other
digital marketing tactics such as social media advertising and search engine optimization.
By integrating multiple channels, businesses can create a holistic and effective marketing
strategy that drives conversions and boosts brand awareness. However, it's important to
follow best practices and comply with anti-spam laws in order to avoid penalties and
maintain good relationships with customers. Overall, email marketing can be a valuable
tool for growing and engaging a customer base.
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3.6 Mobile Marketing:

Mobile Marketing is the use of mobile devices, such as smartphones and tablets, to
promote a product or service.

This approach allows for targeted and personalized advertising, as well as real-time
interaction with customers. Mobile marketing can be achieved through SMS/MMS
messaging, mobile apps, social media ads, and responsive website design. A successful
mobile marketing strategy considers the user experience and integrates various channels
for maximum reach and impact.

Expa(r’:(i(‘.ar[

Advantages of Mobile Marketing Campaign

Py Visibility 2N Segmented Reachability Affordability

Directed Toda By far

They are They can to customers S bgd locjuer in
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: mobile device other channels
behavior
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Figure 3.6: Mobile Marketing Advantages

Additionally, companies must ensure compliance with regulations such as the Telephone
Consumer Protection Act (TCPA) in the US. As more consumers rely on their mobile
devices for information and communication, it is crucial for businesses to adapt and
incorporate mobile marketing into their overall marketing plan. Some examples of
effective mobile marketing tactics include location-based promotions, QR codes, and
push notifications. Mobile marketing can significantly increase brand awareness and lead
to higher conversion rates. Overall, mobile marketing presents a unique and valuable
opportunity for businesses to connect with their audience in a personalized and dynamic
way.
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3.7 Video Marketing:

Video Marketing is a great way to showcase your brand and products in a visually
appealing way to potential customers. By using strategic storytelling and incorporating
elements such as graphics, music, and compelling narration, video marketing can help

increase brand awareness and drive conversions.

VIDEO MARKETING STATISTICS

76%

of professional marketers and
business owners report positive
results with video

O,
90%
of users say that product videos

are helpful in the decision
making process

(+)
75%
of executives watch work-related

videos on business websites at
least once a week

80%
of online viewers recall a

video ad they viewed in the
past 30 days

Figure 3.8: Video Marketing Statistics

92%

of mobile video consumers
share videos with others

46%
of marketers plan to add

Facebook or YouTube videos to
their content strategy this year.

50%
of internet users look for videos

related to a product or service
before visiting a store

One important aspect of video marketing is creating content that resonates with your
target audience. This means understanding their pain points and creating videos that
address those problems or provide solutions. Additionally, considering the platforms
where you will share your videos (such as social media or your website) can also impact
the success of your campaign.

Using calls to action within your videos is another crucial component for driving results.
Whether it’s prompting viewers to visit your website, subscribe to your email list, or
follow you on social media, incorporating CTAs can help guide viewers toward taking

the next step in their customer journey.
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Overall, video marketing is a valuable tool for businesses to enhance their online
presence and connect with potential customers. By creating engaging content and
including strategic CTAs, companies can increase brand awareness and drive conversions

through the power of video.

Most Important Part of Digital Marketing: A digital marketer needs to have a good
understanding of these topics.
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CHAPTER 04
ESSENTIAL TOPICS FOR DIGITAL MARKETING

4.1 Digital Marketing Planning

Digital Marketing Planning involves developing a strategic plan for how to best use
digital channels such as websites, social media, search engines, and email to reach target
customers and achieve business goals. This process includes analyzing the current digital
marketing landscape, setting specific objectives, determining key performance indicators,
identifying target audiences, and creating a timeline for implementation and
measurement. By carefully crafting a digital marketing plan, businesses can effectively
promote their brand and convert leads into customers.

One important aspect of digital marketing planning is identifying a budget for each tactic
and evaluating its potential return on investment. This allows companies to allocate their
resources efficiently and make informed decisions about which tactics are worth
pursuing. Additionally, regularly reviewing and adjusting the plan based on data analysis
and market changes can help ensure the success of the overall strategy.

4.2 Finding The Right Marketing Platform:

When it comes to choosing a marketing platform, it is important to first identify your
goals and the target audience you want to reach. For example, if you are looking to
increase brand awareness among Gen Z consumers, a popular social media platform like
Instagram may be a good choice.

On the other hand, if you want to generate leads for B2B sales, LinkedIn may be a better
fit. It is also important to consider the features and capabilities of each platform and how
they align with your marketing strategies and tactics. A thorough analysis of your options
can help ensure that you select the right platform for achieving your goals in digital
marketing.

Additionally, don't be afraid to experiment and try out new platforms as they emerge in
the constantly evolving digital landscape.

©Daffodil International University 24



4.3 Marketing Automation

6 steps to marketing automation success

Have a
defined
strategy

Know
your sales
process

Keep
everyone in
the loop

Create the
required
materials

Test your
strategy

Know your
customers

Provided by act!

Figure 4.3: Marketing Automation

Digital marketing automation involves using software and technology to automate
repetitive tasks in your digital marketing strategy. This can include tasks like email
marketing campaigns, social media scheduling, and ad targeting. By automating these
tasks, marketers can save time and focus on higher-level strategies for growing their
business. However, it's important to note that automation should not replace human
interaction and strategy in the marketing process. Rather, it should enhance and support
those efforts.

Some examples of digital marketing automation tools include Hootsuite for social media
scheduling, Mailchimp for email campaigns, and AdEspresso for ad targeting. It's
important to carefully consider which tools will best support your overall marketing
strategy and goals before implementing automation.

When used effectively, digital marketing automation can greatly improve efficiency and
productivity in a marketing team. It can also lead to better targeting and more
personalized campaigns for customers. However, it's important to regularly review and
assess the effectiveness of your automation efforts in order to continually refine and
improve your strategy. Overall, the proper use of automation can greatly benefit a digital
marketing strategy.
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4.4 Web Remarketing:

2006

WEB SURFER WEBSITE VISIT PROSPECT TRACKED LEAVE W/O CHECKOUT SEES AD ON OTHER SITES
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Figure 4.4: Google Ads Retargeting

Web remarketing involves targeting previous website visitors with targeted ads as they
browse the internet. This strategy can be used to remind potential customers about
products or services they viewed on a business's website and encourage them to make a
purchase. Remarketing can also be used to target those who have already made a
purchase, offering them related products or promotions.

Remarketing can be a powerful tool for businesses, as it allows them to specifically target
a group that has already shown interest in their brand. However, it is important to ensure
that remarketing campaigns are carefully planned and executed in order to avoid
appearing overly intrusive to potential customers.  Overall, incorporating web
remarketing into a comprehensive digital marketing strategy can help drive conversions
and increase revenue.

4.5 Web Analytics

Web analytics is the measurement, collection, analysis, and reporting of web data for the
purpose of understanding and optimizing website usage. By using web analytics,
businesses can gain insights into their target audience, track the performance of their
marketing campaigns, and make data-driven decisions to improve their website's overall
user experience. Some common metrics measured in web analytics include website
traffic, conversion rates, and bounce rates.
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Essential web analytics steps
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Figure 4.5.1: Web Analytics
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Figure 4.5.2: Web Analytics Dashboard

Web analytics can also be used to track the effectiveness of search engine optimization
(SEO) efforts. By analyzing website traffic data, businesses can determine which
keywords and search terms are driving the most visitors to their site and adjust their SEO

strategy accordingly.

©Daffodil International University



In addition to measuring website usage, web analytics can also track the usage and
performance of mobile apps. By understanding how users are interacting with their app,
businesses can make changes to improve the user experience and increase engagement.

Overall, the use of web analytics is essential for businesses to understand their online
presence and make strategic decisions to drive success.

4.6 Digital Marketing Funnel

The digital marketing funnel is the process through which potential customers move from
being aware of a brand or product to making a purchase. It typically includes stages such
as attracting attention, nurturing leads, converting to sales, and retaining customers.

By understanding and optimizing each stage of the digital marketing funnel, businesses
can effectively attract and convert more leads into customers. This can ultimately lead to
increased revenue and long-term customer loyalty.

Some tactics used in digital marketing funnel optimization include targeted advertising,
personalization, and creating a seamless customer experience across digital touchpoints.
By consistently measuring and analyzing performance at each stage of the funnel,
businesses can continually improve their digital marketing strategy.
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Marketing funnel:
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Figure 4.6: Marketing Funnel

Top of Funnel (TOF): This stage includes tactics that attract potential customers and
introduce them to your brand. Examples include search engine optimization (SEO), pay-
per-click (PPC) advertising, social media marketing, and content marketing.

Middle of Funnel (MOF): This stage focuses on nurturing leads and guiding them
further down the funnel toward conversion. Tactics in this stage may include email
marketing, lead nurturing, and personalized offers.

Bottom of Funnel (BOF): This is the stage where leads are converted into customers
through tactics such as targeted messaging, special promotions, and effective checkout
processes.

By consistently measuring and analyzing performance at each stage of the funnel,
businesses can continually improve their digital marketing strategy. This is just one
aspect of digital marketing — for a comprehensive digital marketing strategy, businesses
should Also consider other channels and tactics such as website design, mobile
optimization, and digital PR.
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However, understanding and optimizing the digital marketing funnel can be a crucial part
of driving success in the digital space.

4.7 What is PPC?

PPC stands for pay-per-click, a model of internet advertising where advertisers pay a fee
each time one of their ads is clicked. This method of advertising allows businesses to
reach targeted audiences and only pay for results, as opposed to traditional methods
where the advertiser pays for impressions or viewership.

PPC campaigns can be highly successful in driving traffic and conversions to a website or
landing page.
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Figure 4.7: Google PPC Ads

However, it is important for marketers to carefully manage their PPC campaigns and
constantly monitor performance to ensure they are getting the most out of their
investment. Ultimately, PPC can be a valuable tool for businesses looking to increase
online visibility and drive potential customers to their products or services.

4.8 What is ROI?
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Return on Investment (ROI) is a metric used to measure the profitability of an
investment. It is calculated by dividing the net profit from the investment by the initial
cost of the investment and expressing this as a percentage.

ROI FORMULA

CAPITAL GAIN METHOD

Current Value of Investment - Cost of Investment .
Cost of Investment

ROI = 100

EXAMPLE:

$70,000 - $50,000 _ 40%
$50000 < 100=

SnovigLabs

Figure 4.8: ROI Formula

One way to increase ROI is through strategic budgeting and cost-cutting measures. This
includes identifying non-essential expenses and finding more cost-effective solutions for
necessary expenses.

Another way to improve ROI is through increasing revenue, whether it be through
expanding into new markets or improving efficiency in current operations.

It is important for businesses to regularly assess their ROl for various investments, as it
can help inform decision-making and prioritize where resources should be allocated.
However, it is also important to consider other factors beyond financial gains, such as the
potential impact on customers and overall company values

4.9 What is ROAS?

ROAS is a metric that measures the profitability of advertising campaigns. It is calculated
by dividing the revenue generated from those campaigns by the amount spent on ads. A
high ROAS indicates that for every dollar spent on advertising, a significant amount of
profit was gained.
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Total Campaign Revenue

ROAS =

Ad Campaign Costs

Figure 4.9: ROAS Formula

In order to increase ROAS, marketers can optimize their targeting strategies and
constantly monitor and adjust their ad spending. Testing out different ad platforms and
creatives can also result in a higher ROAS. Overall, having a strong understanding of
ROAS can help marketers make informed decisions about their advertising efforts and
drive maximum profitability for their business.
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CHAPTER - 05
IMPLICATIONS OF DIGITAL MARKETING

5.1 Overview of Digital Marketing in Bangladesh:

The use of digital marketing in Bangladesh has been on the rise, particularly in the last
few years. With a population of over 160 million and rapidly increasing internet and
mobile usage, businesses in Bangladesh are recognizing the potential for reaching
customers through online channels.

Some popular digital marketing strategies being utilized in Bangladesh include search
engine optimization (SEO), social media marketing, content marketing, and email
marketing. These techniques allow for targeted and personalized messaging to specific
customer segments, as well as measurable results and analytics.

However, there is still room for growth and development within the industry. Many
companies are just starting to embrace digital marketing, and there is a lack of trained
professionals and resources available. Additionally, challenges such as low literacy rates
and limited access to technology in rural areas can limit the reach and effectiveness of
digital marketing efforts.

Overall, the future looks promising for digital marketing in Bangladesh as more
businesses recognize its potential and invest in the necessary resources. As the industry
continues to evolve and develop, it will likely play a significant role in driving economic
growth and improving customer experiences.

5.2 Challenges of Digital Marketing in Bangladesh:

1) Limited internet access and low penetration rate

2) Low literacy rate, especially in terms of digital literacy

3) Challenges with infrastructure and technical capabilities

4) Cultural barriers and hesitation toward the adoption of new technology
5) Limited budget for companies to invest in digital marketing efforts

6) Lack of skilled professionals in the industry.
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Despite these challenges, the potential for growth in the digital marketing sector is high
as more businesses recognize the importance of a strong online presence.

It will be crucial for companies to stay current with technological advancements and
educate themselves on effective digital marketing strategies in order to remain
competitive.

5.3 Digital Marketing Recommendation for Bangladesh:

Based on our research and analysis of the market, we recommend focusing on social
media marketing, search engine optimization (SEO), and email marketing in Bangladesh.

Social media usage is growing rapidly in Bangladesh, with an estimated 29 million active
users on Facebook alone. This provides a significant opportunity for businesses to reach
their target audience through platforms such as Facebook, Instagram, and YouTube.

In addition to social media marketing, implementing SEO strategies can help boost a
website's visibility in search engine results. This can drive more organic traffic to a
business's website and ultimately lead to increased conversion rates.

Finally, email marketing is another effective tool for connecting with potential customers
and driving conversions. By building a targeted email list and sending personalized
messages, businesses can nurture relationships with leads and drive them toward making
a purchase.

Overall, these digital marketing strategies have the potential to greatly benefit businesses
in Bangladesh. We recommend focusing on these tactics as part of an overall digital
marketing plan.
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CHAPTER 6
FUTURE CAREER AND CONCLUSION

6.1 Career Opportunities in Digital Marketing:

Career Path of a Digital Marketing Professional
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Figure 6.1: Digital Marketing Professional (Steps)

As technology continues to advance and evolve, the demand for professionals in digital
marketing is growing rapidly. In fact, a recent study by the Bureau of Labor Statistics
projects that job growth in this field will increase by 10% from 2016 to 2026.

The opportunities in digital marketing are diverse and can range from managing social
media campaigns to developing email marketing strategies to analyzing and optimizing
website traffic. Professionals in this field also have the potential to work with a variety of
industries, from small businesses to large corporations.

With the right skills and experience, digital marketers can also have high earning
potential. According to Glassdoor, the national average salary for a digital marketer is
over $60,000 per year.

If you are interested in pursuing a career in digital marketing, there are a variety of ways
to gain the necessary skills and experience. Taking courses or earning a certification in
areas such as search engine optimization (SEQO), pay-per-click advertising, and Google
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Analytics can help enhance your knowledge and make you stand out to potential
employers. Additionally, gaining practical experience through internships or freelance
projects can be valuable for building your professional portfolio.

Overall, the demand for professionals in digital marketing shows no signs of slowing
down. With the right qualifications and determination, a successful career in this rapidly
growing field could be within reach.

6.2 Service Starting with Digital marketing.

Starting Career with Digital Marketing on Fiverr Marketplace.
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Figure 6.2.1: My Fiverr Profile
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Here is My Agency Website
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Marketing Partner

“As an architect working in Dublin, 20 leads/month is
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Architect Services Ireland
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Facebook Website

Figure 6.2.2: My Agency Website (TheDigital Tarzan)
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6.3 CONCLUSION:

Digital marketing has become increasingly important as more and more consumers turn
to online platforms for their shopping needs. However, it is not enough to just have a
presence on these platforms; businesses must also constantly adapt and evolve their
strategies to keep up with the ever-changing digital landscape.

One key aspect of successful digital marketing is having a strong and well-defined brand
identity. This not only helps attract potential customers but also builds trust and loyalty
among existing ones. In addition, businesses should also focus on creating personalized
and engaging content, as well as utilizing data analysis to target the right audience and
track the success of their campaigns.

Overall, while digital marketing may seem overwhelming at first, taking the time to
create and implement a strong strategy can bring significant benefits for businesses in
terms of reaching new customers and increasing sales. By staying up-to-date with
industry trends and utilizing the available resources, businesses can effectively navigate
the digital marketing world and reap its rewards.
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