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CHAPTER 1 

INTRODUCTION 

 

1.1  Introduction 

E  

 

 

 

 

 

 

 

 

 

 

1.2 Motivation 
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Motivation for E-commerce site 

• To provide central service of domain and hosting 

• To provide a built-in e-commerce portal without knowing programming 

• Less time to lunch an e-commerce portal 

• To introduce new product and services 

• To take advantage of brand name 

• To enter the global marketplace. 

• To react to pressure from competitors 

• To meet customers demand 

• To increase sales 

• To reduce transaction costs 

• To reduce customer support costs 

• To reduce implementation costs 

Potential benefits for business 

• Lunch e-commerce portal in less time 

• No need to maintain separate domain and hosting 

• No need to pay for e-commerce portal development 

• Worldwide reach 

• Any hour of the day, any day of the year 

• Find and new customers 

• Eliminate intermediaries 

• Turn customers into “free employees” who perform correct order data entry, helped by 

intelligent software agents 

• Reduce credit and collections expenses 

Marketing 

• Low cost and global marketing channel 

• Update product catalogs in real time 

• Deliver personalized shopping experience 
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• Showcase hot products on main shop page 

• Offer coupon and discounts 

• Showcase of related products 

Customer support 

• Order tracking 

• Extensive self-service information 

• Individual dialog via e-mail 

• Customer total sales tracking 

Potential benefits for customer 

• Get various types of shops in one place 

• Get summary of shop page in specific category 

• From the comport of home or office 

• Any hour of the day, any day of the year 

• Access to worldwide choices 

• Access to cost competition 

• Access to extensive marketing information on products of interest 

• No waiting lines 

• No sales person 

• Use of intelligent agent to facilitate the preparation of the order 

• The balance of bargaining power is shifting from sellers to customers 

 

1.3  Objectives 

B  
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 User can get his/her own shop using registration system. 

 Manage full site from admin dashboard. 

 Add billing or payment information. 

 Add, update products with price and descriptions. 

 Set coupon or discount offer. 

 Generate sell report on monthly basis. 

 Use the internet to showcase all products. 

 Get orders though online. 

 Expand the sales outside of local area. 

 Sell products online on a 24X7 basis. 

 Reduce overall marketing expenses. 

 Enhance customer service. 

 Reduce development or maintenance cost. 

 

1.4  Benefits of The Project  

E-commerce is the easiest way of shopping. 

• It alleviate the time abuse for shopping 

• Seller can easily sell through marketing. 

• Buyer can search the product easily. 

• Miscellaneous product can get one place.  

• Price can be compared easily. 

• Reduce development or maintenance cost. 

• Enhance customer service. 

• Expand the sales outside of local area. 

• Get orders though online. 

• Generate sell report on monthly basis. 

• User can get his/her own shop using registration system. 
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• Manage full site from admin dashboard. 

• Shops are open for 24*7. 

 

1.5  Expected Outcome 

B:  

 Information about products 

 Online purchase 

 Cash on delivery 

 Create user 
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 Managing product  

 Messaging 
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CHAPTER 2 

BACKROUND 

 

2.1  Introduction 
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m  

 

 

2.2  Related Works 

There is many types of online marketing system at present time. They can be different by their 

working system but their purpose is pretty much specific and that is marketing through internet. 

Some example are given below. 

 F-Commerce 

 [1]  

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2.1: F-Commerce 
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 M-Commerce 

M [2]  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 2.2: M-Commerce 

 Affiliate Marketing 

A [3]  
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Figure 2.3: Affiliate Marketing 

 

2.3  Comparative Studies 

B  

 

 

 

 

 Comparing with F-Commerce 

• User don’t need any Facebook account. 

• Don’t need to log in to the Facebook. 

• Product can be searched easily. 

• User friendly. 

 Comparing with M-Commerce 

• Don’t need to install any mobile app. 

• Don’t need to search for the app. 
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2.4  Scope of the Problem 

 Laravel Framework 

For being new on this platform it can be very difficult to fulfill the project requirement. There is 

some security issue for this framework what is very harmful this types of project. 

 Payment Security 

For being the shopping system in online there need to be an online payment system. Online 

payment system is vulnerable for security. This security is the major problem for this project. 

 Product Security 

In this shopping system the most common problem is product security. Most of the time customer 

claim duplicate product. 

 Delivery in Time 

Delivery the product in time is the most important part in e-commerce. Most of the time customer 

don’t get his product in time. It is a very major problem. 

 Price Negotiation 

Sometimes customer is unable to negotiate the price in e-commerce. Some customer don’t like the 

system because of this.   

 

2.5  Challenges 

Challenges for this type of task which is really difficult to overcome. But things can be solved. 

There are a lots of challenges came ahead to develop the E-commerce web application (BD-E-

SHOPPER) such as products availability, brand availability, transaction process, stores data 

properly, user friendly interface etc. 
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CHAPTER 3 

REQUIREMENT SPECIFICATION 

 

3.1  Introduction  

This chapter covered the whole requirements analysis. It’s the most important because of it shows 

how the requirements are interacted with the system. It focuses on the business processes that are 

taking place and how these requirements can be fulfilled more efficiently to accomplish the project. 

 

3.2  Business Process Modeling 

C [4]  

 

 

 

 

 

 

  

 

 

 

 

 

 

Figure 3.1: Business Process Modeling 
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3.3  Requirement Collection and Analysis 
 F [5]  

 

 

 

 

 

 

 

 

 

 

 

 Data Requirements 

 [6]  
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 Performance Requirements 

 [7]  
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 Maintainability and Supportability Requirements 

• Maintainability  

 [8] 

• Supportability 

• Adaptability Requirements 

• Scalability or Extensibility Requirements 

 

 

 

 

 

 

 

 

 Security Requirements [9] 

• Access Requirements  

• Integrity Requirements 
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I  

• Privacy Requirements 

 

 

 

 Usability and Human-Interaction Requirements 

• Ease of Use Requirements  

• Personalization and Internationalization Requirements 

• Accessibility Requirements 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 Operational and Environmental Requirements 

• E  
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3.4  Use Case Modeling and Description 

U.  

 

 

 Use Case Diagram for Admin 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3.2: Admin Use Case Diagram 

I.  
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 Table Description of Use Case Diagram for Admin 

 
Table 3.1: Description of Use Case Diagram for Admin 

Title Description 

Name Website Administrator 

Brief Description Website Administrator will access the web apps and complete their 

actions. 

Actor Website Administrator 

Pre-Conditions • Access Internet 

• Browser e-commerce shop maker’s home Page 

• Create own shop 

Exception Flows • Internet Connection Failed 

• Shop name is not available 

Post Condition • Manager Products 

• Manage manufacturer 

• Manage category 

• View pie chart of products 

Exception Flows • Registration 

• Duplicate Registration 

• Login Failed 

• Password or Username not matched. 

• Connection loss during insert product information 

• Connection loss during manage category 

• Invalid date format during pie chart view 

Flow of event Website Administrator will access internet first then log in admin page 

and perform their action like manage product, confirm order etc. 

©Daffodil International University   Page | 19 



   

 Use Case Diagram for User 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3.3: User Use Case Diagram 

I.  
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 Table Description of Use Case Diagram for User 

 
Table 3.2: Description of Use Case Diagram for User 

Title Description 

Name Customer 

Brief Description Customer will access the web apps and complete their actions. 

Actor Customer 

Pre-Conditions • Access Internet 

• Browser e-commerce shop maker’s home Page 

• Registration 

• Login 

Exception Flows • Internet Connection Failed 

• Duplicate Registration 

• Login Failed 

• Password or Username not matched 

Post Condition • Browse products 

• Add products to shopping cart 

• Update shopping cart 

• Order with shipping info 

• Select payment 

Exception Flows • Choose wrong product category 

• Cart limit cross 

• Wrong shipping information 

• Payment method not accepted 

Flow of event Customer will access internet first then go to home page and perform their 

action like browsing product, order products, select payment method etc. 
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3.5 Logical Data Model 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3.4: Logical Data Model 
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3.6  ER Diagram 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 3.5: ER Diagram 

 

3.7  Design Requirements 

Designing an e-commerce website can divide in two parts. Like frontend and backend. Frontend 

option is for customer or user and backend option is for admin. Backend option should not visible 

for general user. [10] Only admin will be able to see it. Some major design requirements are given 

below: 
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 User Panel 

• Interactive home page 

• Product details 

• Add cart 

• User registration 

• Shipping information form 

• Checkout option 

• View order details 

• Payment option 

• Online payment system 

• Invoice option 

• Cancel payment option 

• Login and logout option 

• Message admin 

 Admin Panel 

• Manage order 

• Manage customer 

• Admin login and logout option 

• Payment confirm 

• Product publication and add new product option 

• Edit and add new slider 

• Add and edit category and manufacturer option 

• Message customer 

 

 

 

 

 

©Daffodil International University   Page | 24 



   

CHAPTER 4 

DESIGN SPECIFICATION 
 

4.1  Front-end Design 

Front-end is the page what the user will see and do their action. It is the most precious part for 

developing an e-commerce site. 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.1: Front-end Design 
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4.2  Back-end Design 

Back-end is the page for admin level who will control the shop through this page. It is the most 

vital part for admin. Because it will help the admin to control the shopping by the way he wants.  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.2: Back-end Design 
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4.3  Interaction Design 

Interaction design essential for any project, what is specially a perfect rule between a system and 

user. This is incorporated design what will help user to interact with system easily. 

 Interaction Design for Customer Part-1 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.3: Interaction Design for Customer Part-1 
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 Interaction Design for Customer Part-2 

 

 

 

 

 

 

 

 

 

 

Figure 4.4: Interaction Design for Customer Part-2 

 Interaction Design for Admin Part 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.5: Interaction Design for Admin Part 
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4.4  UX Design 

U  

 

 UX Design for Customer Part 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure 4.6: UX Design for Customer Part 
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 UX Design for Admin Part 

 

 

 

 

 

 

 

 

Figure 4.7: UX Design for Admin Part 

 

4.5  Implementation Requirements 

For implementing my project I have used several tools. That are given bellow: 

 Software 

• XAMPP version 3.2.2 

• Sublime Text 

 Framework 

• PHP Laravel Framework 

 Languages 

• OOP PHP 

• JavaScript 

• JQuery, JSON 

 Database 

• MySQL version 5.6.26 

 For Design 

• HTML5 

• Cascading Style Sheets (CSS & CSS3) 

• Bootstrap 
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CHAPTER 5 

IMPLEMENTING AND TESTING 
 

5.1  Implementation of Database 

In figure showing the total database design implemented for this project. Databases are tbl_admin, 

tbl_category, tbl_customer, tbl_manufacture, tbl_order, tbl_order_details, tbl_payment, 

tbl_products, tbl_shipping, tbl_slider. 

 

Table 5.1: Database Table 
 

 

 

 

 

 

 

 
 

 

 

 Admin Table 

Table 5.2: Admin Table 
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 Shipping Table 

Table 5.3: Shipping Table 

 

 

 

 

 Customer Table 

Table 5.4: Customer Table 

 

 
 
 
 
 
 

 Order Table 

Table 5.5: Order Table 

 

 

 

 

 

 Payment Table 

Table 5.6: Payment Table 
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 Category Table 

Table 5.7: Category Table 

 

 

 

 

 

 

 

 Manufacturer Table 

Table 5.8: Manufacturer Table 

 

 

 

 

 

 

 

 Order Details Table 

Table 5.9: Order Details Table 
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 Slider Table 

Table 5.10: Slider Table 

 

 

 

 

 

 

 

 

 

 Products Table 

Table 5.11: Products Table 
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5.2  Implementation of Front-end Design 

 

 

 

 

 

 

 

 

 

 

Figure 5.1: Implementation of Front-end Design 

After implementation this is the figure of the home page of my website. From this page any user 

can choose his path where he wants to go. 

 

5.3  Implementation of Back-end Design 

 

 

 

 

 

 

 

 

Figure 5.2: Implementation of Back-end Design 

This is the implemented look of my admin page. From here admin will control his shop. 
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5.4  Implementation of Interactions 
 View Product 

 

 

 

 

 

 

 

 

 

Figure 5.3: View Product 

This is the demo page of view product option. When user will select this option it will show that 

individual product details. 

 Footer 

 

 

 

 

 

 
Figure 5.4: Footer 

This is the design of footer part. In this part I put shop details, location and some other option. 
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 Add Cart 

 

 

 

 

 

 

 

 

Figure 5.5: Add Cart 

This is how it look likes when user will select add cart option. It will show the ultimate costing. 

 User Registration and Login 

 

 

 

 

 

 

 

Figure 5.6: User Registration and Login 

This is the figure of the User registration and login page of my website. From this page any user 

can register and login. 
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 Shipping Details 

 

 

 

 

Figure 5.7: Shipping Details 

In this page user will provide the product delivery address where user want to get his product. 

 Payment 

 

 

 

 
 
 

Figure 5.8: Payment 
 
This the payment option page which will come after checkout. In this project there is three option 

for payment. Those are hand cash, Credit/Debit card, or PayPal. 

 Admin Login 

 

 
 

 

 

Figure 5.9: Admin Login 

This page is for admin login. By here admin will be able to control his shopping website. 
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 All Category 

 

 

 

 

 

 

 

 

 
 

Figure 5.10: All Category 

By all category admin will be able to see and modify about his shop’s category product. 

 Add Category 

 

 

 

 

 

 
 
 
 
 
 

Figure 5.11: Add Category 

By add category admin will be able to add new category section for his shop. 
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 All Manufacturer 

 

 

 

 

 

 
 
 

Figure 5.12: All Manufacturer 

By this option admin will able to see all manufacturer’s product. 

 Add Manufacturer 

 

 
 

 

 

Figure 5.13: Add Manufacturer 

Through this option admin will be able to add new manufacturer’s option to the home page. 

 Manage Order 

 

 

 

 

 

Figure 5.14: Manage Order 

By this section admin will manage customer order and delivery the order. 
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 Add Product 

 

 

 

 

 

 

 

 
 
 
 
 

Figure 5.15: Add Product 

By add products admin will add new product to his shopping website. 

 All Products 

 

 
 

 

 

 

 

 

 

Figure 5.16: All Products 

By this option admin will be able to view all his products. Through this admin will edit the product 

info. If any product need to delete that can also be done by this option. 
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 Add Slider 

 

 

 

 

 

 

 

 

 

Figure 5.17: Add Slider 

By this option admin will add his desire slider for home page. 

 All Slider 

 

 
 

 

 

 

 

 

 

 

Figure 5.18: All Slider 

Through this option admin will be able to see all his active slider and will able to delete or inactive 

any slider he wants. 
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5.5  Testing Implementation 

Table 5.12: Testing Implementation 

Functional 

Requirement 

No. 

Functional 

Requirement 

Title 

Functional Requirement 

Short Description 

Involve 

User/Users 

PRIORITY 

FR: 01. Create 

accounts 

Users can create one or more 

accounts of them when they 

need by inserting required data 

like name, phone, e- mail, 

password etc. 

Users High 

FR: 02. Log in Users need to log in first to use 

the website by inserting required 

data like e-mail, password etc. 

Users/Admin High 

FR: 03. Post 

advertisement 

Admin can post here without 

any charge about what they 

want to sell. 

Admin High 

FR: 04. Renew 

advert iseme

nt  

Admin can renew his post when 

they want. 

Admin Medium 

FR: 05. Add product 

categories 

Admin can give and get 

information about any type of 

products they want. 

Admin High 

FR: 06. Order 

Confirm 

Admin will review the customer 

order and confirm it. 

Admin High 
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FR: 07. Search 

options 

Users can search here any type 

of options they want. 

Users Medium 

FR: 08. 

 

Add cart User can add cart then total 

view show the view cart 

Users High 

 

5.6  Test Results 
 Test User Create Account 

Table 5.13: Test User Create Account 

TEST CASE: User Create Account 

Project Name: BD-E-SHOPPER 
Test Case ID: TC_FR_01 Test Design by: Pias 

Test Priority (Low/Medium/High): High Test Design date: 22.03.2018 
Module Name: Create Account Test Executed by: Pias 
Test Title: Verify account creation with valid data Test Execution date: 25.03.2018 
Description: Test the create account page Test Case Type: Manual 
URL:  
Pre-conditions: Users need valid name, E-mail, password, phone no. 
Dependencies: 

 
Step Test Steps Test Data Expecte

d Result 

Actual 

Result 

Status 

(Pass 

/Fail) 

Notes 

01. Navigate to 

create account 

page 

Name, E-mail, 

Password, Phone no 

    

02. Provide valid 

name 

User: Pias     
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03. Provide valid 

phone no 

Phone no: 

016225476

87 

    

04. Provide valid 

E- mail 

E-mail: 

thossainpias@gmail.

 

    

05. Provide valid 

password 

Password : 13235505     

06. Click on “Create 

account‖” 

button 

 Users 

should be 

able to 

create 

account 

Account 

successfully 

created 

Pass  

 
Post-conditions: Users are attached with the database and successfully create account. The 

account session details are logged in database. 

  

 Test User Login 

Table 5.14: Test User Login 

TEST CASE: User Login 
Project Name: BD-E-SHOPPER 
Test Case ID:TC_FR_02 Test Design by: Pias 
Test Priority (Low/Medium/High): High Test Design date: 02.04.2018 
Module Name: Login Test Executed by: Pias 
Test Title: Verify log in with valid E-mail and 

password 

Test Execution date: 02.04.2018 

Description: Test the login page Test Case Type: Manual 
URL: 
Pre-conditions: Users need valid E-mail and password. 
Dependencies: Test process of log in is depends on account creation. 

 
Step Test Steps Test Data Expected 

Result 

Actual 

Result 

Status 

(Pass/Fail) 

Notes 
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01. Navigate to 

log in page 

E-mail, Password     

02. Provide 

valid E-mail 

E-mail: 

thossainpias@

gmail.com 

    

03. Provide valid 

password 

Password: 

13235505 

    

04. Click on 

“Log in” button 

 Users 

should be 

able to log 

in 

Log in 

successfully 

Pass  

 
Post-conditions: Users are validated with database and successfully log in to account. 

The account session details are logged in database. 

 

 Test Post Advertisement 

Table 5.15: Test Post Advertisement 
  

TEST CASE: Admin Post Advertisement 
Project Name: BD-E-SHOPPER 
Test Case ID:TC_FR_03 Test Design by: Pias 
Test Priority (Low/Medium/High): High Test Design date: 02.04.2018 
Module Name: Post Advertisement Test Executed by: Pias 
Test Title: Post Add Test Execution date: 02.04.2018 
Description: Admin can post here without any charge 

about what they want to cell. 

Test Case Type: Manual 

URL: 
Pre-conditions: Admin need valid E-mail and password. 
Dependencies: Test process of post add depends on admin login. 

 
Step Test Steps Test 

Data 

Expected 

Result 

Actual Result Status 

(Pass/

Fail) 

Notes 
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01. All Information Email, 

Password 

    

02. Select Add 

Advertisement 

 Admin should 

able to select a 

category 

Category 

selected 

pass  

03. Select Region  Admin should 

able to select a 

region 

Region 

selected 

pass  

04. Type of add Product 

image that 

want to sell 

Admin should 

able to upload 

picture 

 Picture 

selected 

  pass  

05. Click on “add 

post” button 

 Post should be 

added 

 Post added 

successfully 

  pass  

 
Post-conditions:  Admin can successfully post the slider 

  

 Test Renew Advertisement 

Table 5.16: Test Post Advertisement 
  

TEST CASE: Admin Renew Advertisement 
Project Name: BD-E-SHOPPER 
Test Case ID:TC_FR_04 Test Design by: Pias 
Test Priority (Low/Medium/High): Medium Test Design date: 02.04.2018 
Module Name: Renew Advertisement Test Executed by: Pias 
Test Title: Renew Add Test Execution date: 02.04.2018 
Description: Admin can renew his post when he 

 

Test Case Type: Manual 
URL: 
Pre-conditions: Admin need valid E-mail and password. 
Dependencies: Test process of renew add depends on admin login. 

 
Step Test Steps Test Data Expected 

Result 

Actual 

Result 

Status 

(Pass/Fail) 

Notes 
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01. Navigate the 

renew 

advertisement 

 

Advertisement 

type 

    

02. Click on 

“delete‖” button 

on previous 

advertisement 

 Admin can 

click delete 

button 

Delete 

successfully 

pass  

03. Post new 

advertisement 

Advertisement 

category 

    

04. Click 

“Confirm” button. 

 Admin can 

click 

confirm 

 

Confirm 

successfully 

pass  

 
Post-conditions: Admin can successfully renew the advertisement. 

 

 Test Add Product Category 

Table 5.17: Test Add Product Category 
  

TEST CASE: Add Product Categories for Admin 
Project Name: BD-E-SHOPPER 
Test Case ID:TC_FR_05 Test Design by: Pias 
Test Priority (Low/Medium/High): High Test Design date: 02.04.2018 
Module Name: Add Product Category Test Executed by: Pias 
Test Title: Add Category Test Execution date: 02.04.2018 
Description: Admin can add category Test Case Type: Manual 
URL: 
Pre-conditions: Admin need valid E-mail and password. 
Dependencies: Test process of add category depends on admin login. 

 
Step Test Steps Test Data Expected 

Result 

Actual 

Result 

Status 

(Pass/Fail) 

Notes 
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01. Type of 

product 

Vehicles, 

Electronics, 

hobbies, 

fashion, home, 

 

    

02. Product 

information 

Title, price, 

product 

 

    

03. Click 

“Add 

category” 

b  

 Admin should 

able to click 

category 

b  

successful pass  

 
Post-conditions: Users can see the product in category. 

  

 Test Order Confirm 

Table 5.18: Test Order Confirm 

TEST CASE: Admin Order Confirm 
Project Name: BD-E-SHOPPER 
Test Case ID:TC_FR_06 Test Design by: Pias 
Test Priority (Low/Medium/High): High Test Design date: 02.04.2018 
Module Name: Customer’s Order Confirm Test Executed by: Pias 
Test Title: Order Confirm Test Execution date: 02.04.2018 
Description: Admin can confirm customer’s order Test Case Type: Manual 
URL: 
Pre-conditions: Admin need valid E-mail and password and review the order details 
Dependencies: Test process of order confirm depends on admin login. 

 
Step Test Steps Test Data Expected 

Result 

Actual 

Result 

Status 

(Pass/Fail) 

Notes 

01. Navigate the 

Manage order page 

Order type     

02. Review the order      
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03. Click 

“Order confirm” 

button. 

 Admin 

should able 

to click 

confirm 

 

Confirm 

successfully 

pass  

 
Post-conditions: Admin can successfully confirm customer order. 

 

 Test Product Search 

Table 5.19: Test Product Search 
  

TEST CASE: Product Search for User 
Project Name: BD-E-SHOPPER 
Test Case ID:TC_FR_07 Test Design by: Pias 
Test Priority (Low/Medium/High): Medium Test Design date: 02.04.2018 
Module Name: Product Search Test Executed by: Pias 
Test Title: Product Search Test Execution date: 02.04.2018 
Description: Users can search the product Test Case Type: Manual 
URL: 
Pre-conditions: User need to search in search bar  
Dependencies: Test case of search depends on name of product. 

 

Step Test Steps Test Data Expected 

Result 

Actual 

Result 

Status 

(Pass/Fail) 

Notes 

01. Search the 

product 

 

Product 

name 

    

02. Click 

“Search” 

button 

 User click 

search 

button 

 fail  

 
Post-conditions: Users can’t see searched product 
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 Test Add Cart 

Table 5.20: Test Add Cart 

TEST CASE: Add cart for user 

Project Name: BD-E-SHOPPER 

Test Case ID:TC_FR_08 Test Design by: Pias 
Test Priority (Low/Medium/High): High Test Design date: 02.04.2018 
Module Name: Add Cart Test Executed by: Pias 
Test Title: Add Cart Test Execution date: 02.04.2018 
Description: Users need to add cart the product 

before buy 

Test Case Type: Manual 

URL: 
Pre-conditions: User have to select the product 
Dependencies: Test case of add cart depends on id of the product. 

 
Step Test Steps Test Data Expected 

Result 

Actual 

Result 

Status 

(Pass/Fail) 

Notes 

01. Add the 

product 

Product 

category 

    

02. Click “Add 

cart” button 

 Click add car t  

button 

successful pass  

 
Post-conditions: Users can see the final price of the product. 

 

5.7  Test Report 

Table 5.21: Test Report 
2  

Number of unit test Frist iteration 

100% success 

Less than 100% success Total succession 

             Total:8 7 1              87.5% 
             Total:8 8 0             100% 

 

Total unit test case sample are 8. Some test case are succeeding in first iteration and some are 

succeed in second iteration. The succession percent are shown in following table. 
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CHAPTER 6 

CONCLUSION AND FUTURE SCOPE 
 

6.1  Discussion and Conclusion 

• Discussion  

• Conclusion 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

6.2  Limitations 

• Need internet connection for shopping 

• User can’t use this as mobile application 

• There is no option for changing or returning the products 
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6.3  Scope for Further Developments 

T  
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APPENDICES 
 

Appendix A: Related Diagrams 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Figure A1: Related Diagrams 
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