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ABSTRACT 

  

Internships provide a perfect opportunity to apply one's education and skills to his/her 

career. In this modern era, the use of multimedia technology plays a vital role in sharing 

information. Multimedia and creative technologyôs use in the news media is increasing. I 

believed that I could use my acquired knowledge to prove my skills in the digital news 

media. So, I was blessed to be selected by one of the oldest, renowned and most historical 

newspapers in Bangladesh, Daily Ittefaq, for my internship. 

 

According to the employer, they tested and satisfied with my expertise in multimedia 

graphic design, photography, motion graphics design, VFX, video production, 

documentary making, film making & direction, and so on. I have worked as digital content 

creator and marketing intern. I have also experienced working with óNagadô and óDeutsche 

Welleô as these organizations have connection with the Daily Ittefaq. I learnt about 

organizational behavior and teamwork here. Moreover, I could apply my academic 

knowledge here in a larger scale as my position matches with my previous pedagogic 

achievements. The real-life experience of working at a prominent newspaper like Daily 

Ittefaq has helped me a lot to understand about the professionalism, practical atmosphere 

of work, etc. I hope these practical experiences will definitely guide me to my next path to 

the career.  
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CHAPTER 1 

INTRODUCTION  

 

1.1 What is an internship? 

An internship is a specific period of work experience offered by an organization for a 

limited period of time. Internships provide a perfect opportunity to apply one's education 

and skills to one's career.[1] It allows a student to gain new skills, explore their career 

options, and broaden their experience. Students gain practical work experience in their field 

of choice in a professional context. Internships build the next generation of an organization 

and expose them to new ideas. Internships also allow young people to make their own fresh 

decisions and gain experience from seniors.  

 

1.2 The importance of internship 

Academic knowledge is not enough for professional life or for ventures to create own 

organizations. Internships are essential for peer interaction, discussion, debate and sharing 

of our learning experiences. There is also no substitute for internships to apply theoretical 

knowledge and complement academic concepts.  

All businesses nowadays require a qualified employer, and an internship can assist students 

in realizing their full potential. On the other hand, an internship provides exposure to the 

challenges of a working environment and expertise in dealing with difficult situations. [2] 

 

1.3 Target field for i nternship 

I have expertise in multimedia graphic design, photography, motion graphics design, vfx, 

video production, documentary making, film making & direction. I am looking for an 

institution for my internship where I can apply my preferred skills in real life and make 

myself more proficient. 
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1.4 Name of the organization and logo: 

 

 

The Daily Ittefaq 

 

 

 

Figure 1.1: ñThe Daily Itefaqò logo 

 

 

 

 

Anannya Magazine 

 

 

 

Figure 1.2: ñAnannya Magazineò Logo 
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1.5 Introduction of the organization:  

 

The Daily Ittefaq 

The Daily Ittefaq known as one of the historic & eminent newspapers of all time. It is a 

Bengali-language daily newspaper. It is the oldest and one of the most widely read 

newspapers in Bangladesh, having been established in 1953. The Ittefaq Group of 

Publications Limited prints this broadsheet daily. [3] 

 

Ittefaq Digital (ittefaq.com.bd) started its journey back in 2012.  The online platform of the 

Daily Ittefaq has made its place as one of the most admired and most visited websites 

worldwide. Users spends around 4 Minutes daily on ittefaq website. 

 

Anannya Magazine 

Fortnightly Anannya is Bangladeshôs leading magazine for women. This fortnightly 

magazine has been in publication since 1988.  It always highlights the social   and   

economic contribution of women from remote areas of the country. Anannya has been 

contributing to women's empowerment for a long time. [4] 

Anannya is now also active in online platforms along with its digital version. Online 

platform includes website (www.anannya.com.bd), digital version includes e-magazine 

(emagazine.anannya.com.bd) and social media engagement through Facebook and 

YouTube. 
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1.6 Description of my Internship. 

During my internship, I have had the opportunity to work on several projects, which have 

given me valuable experience. I completed my internship by working with the digital 

marketing team. I have also contributed to graphical news poster making for social media, 

special occasion web page UI design, and the digital media kit for Daily Ittefaq and 

Anannya Magazine. I also contributed to the planning and new initiatives for the Ittefaq 

digital section.  

 

1.7 Duration of my internship:  21th June-2022 to 25th October-2022 
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CHAPTER 2 

EXPLANATION OF SOME WORKS IN RELATED AREA  

 

2.1 Introduction of my works in this field 

I got the opportunity to participate in various topics in my internship, such as news poster 

design, digital media kit design, marketing proposal making, special occasional website 

design, partnership project design and management, etc. 

 

2.1.1 News poster design: 

Presentation of news in mass media plays a very important role. Converting any news into 

a poster with pictures and headlines quickly spreads to people. At the beginning of my 

internship, I got the opportunity to design news posters which were later published on 

social media pages. First, I started doing this work by making score update posters of 

Bangladesh test cricket matches.  

 

2.1.2 Digital media kit design: 

Digital media kit or marketing kit is basically a set of rules for advertisement placement, 

size and pricing on a web portal. Advertiser agencies place their ads on news portals 

following media kit rules. During my internship I had the opportunity to create the digital 

media kit of the Daily Ittefaq and the media kit of the fortnightly Ananya Magazine. That's 

why I had to inquire about the digital advertising rules and benefits of several media 

organizations. 

 

2.1.3 Special occasional website design: 

News media launch special sections on their websites on important days including national 

days. Where all the news headlines related to that particular day or event are arranged. 

During my internship I had the opportunity to design special sections on National 

Mourning Day, T20 Cricket World Cup, Padma Bridge Inauguration etc.  
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2.1.4 Partnership project design and management: 

In partnership projects, one organization works together with another organization on any 

issue. On behalf of Daily Ittefaq, I worked with Deutsche Welle on a documentary series 

called Beyond Limits. Also, I participate in organizing and promoting a quiz competition 

with Nagad, a mobile banking service provider in Bangladesh, on the occasion of the T20 

Cricket World Cup.  

 

2.2 Problems I faced: 

Throughout my internship I had to do a variety of tasks. Each job has created different 

problems, different experiences. For example, there was a shortage of time to make news 

posters. In this case, the latest news poster has to be designed as soon as possible. Minor 

mistakes such as balance and alignment would not be correct. There was a lot of limitation 

in knowing about the website in designing the digital media kit. There was a need to know 

about different web site advertising methods. The partnership project works have to be 

color and designed according to the brand guide line of the partner institution. In this case, 

not knowing well about other institutions created problems. 

 

2.3 Related Works and Research 

A plethora of news media has created competition these days. The higher the quality of 

service, creativity and presentation, the more readers are seen. So, it is very important to 

research the work of others and find out the best way. 

 

Related news poster design: Almost all news media regularly publish posters with news 

images and headlines on their social media pages. In particular, those whose posters are 

simple and easy to understand are more accepted by the audience.  
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Figure: 2.3.1 News posters of some news media. 

 

Digital media kit design: Digital media kits are essential for news media. Organizations 

whose media kit is clear and easy to understand will increase their advertisers accordingly. 

 

Figure 2.3.2 ñProthom Aloò digital media kit. 

 

 

 

2.4 Competitive Analysis 

Clean and clear news poster is more important to increase acceptance of every news. 

Posters with clearly visible news headlines are more acceptable to people. Besides the use 

of color, the balance of the object is very important.  
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CHAPTER 3 

 DETAILS OF USED SOFTWARE 

 

3.1 Description of used software: 

Throughout my internship I had to do a variety of tasks. Many Software have been used 

individually and collectively in these works. I used photoshop and illustrator in making 

static news poster. I used Premiere Pro and After Effects for motion graphics and video 

editing.  

 

3.2 Adobe Photoshop CC 2020: 

Raster graphics editor Adobe Photoshop was created and released by Adobe Inc. for 

Windows and macOS. It was first developed in 1987. November 4, 2019, saw the launch 

of Photoshop 2020. [5] It makes use of a layer-based editing system that makes it possible 

to create and modify images with many transparent overlays. Additionally, layers can serve 

as filters or masks that affect the underlying colors. The layers can be enhanced with effects 

like shadows. Neural Filters were developed to help restore damaged and broken 

photographs, including Photo Restoration, Dust, and Scratches, in addition to applying AI-

powered modifications to image. Photoshop has limited editing and rendering capabilities 

for text, vector graphics (especially through clipping paths for the latter), 3D graphics, and 

video aside from raster pictures.  

 

 

Figure 3.2.4: Adobe Photoshop CC 2020 logo 
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3.3 Adobe Illustrator  CC 2020: 

The vector graphics editor and design tool Adobe Illustrator was created by Adobe Inc. 

Beginning in 1985, Adobe Illustrator was being developed for the Apple Macintosh. [] 

Designers use Illustrator to make posters, icons, logos, patterns, and other things. Basic 

tools in Illustrator are selection tools, paintbrush tools, pen tools, and pencil tools. By 

carefully choosing, arranging, and stacking elements, selection tools are used to lay out, 

alter, and arrange the artwork. Selection tools can also measure, lock, and group things. 

Pen tools draw straight and curved lines for artwork and can add anchor points to pathways 

as well as erase from them. Pencil tools let you create and modify freehand lines. 

 

Figure 3.3.1: Adobe Illustrator CC 2020 logo 

 

 

3.4 Adobe Premiere Pro 2020: 

Adobe Premiere Pro is a non-linear video editing software tool developed by Adobe Inc. 

that is timeline-based. Premiere Pro enables high quality video editing at resolutions of up 

to 10,240 × 8,192. Premiere came with 24 transition effects as well as a plug-in architecture 

that worked with various Photoshop filters.[7] Premiere Pro's plug-in design allows it to 

import and export formats other than QuickTime and DirectShow, and it supports a broad 

range of video and audio file types and codecs on both MacOS and Windows. Premiere 

Pro may be used to do all typical video editing operations required to create broadcast-

quality, high-definition footage. It can input video, audio, and graphics and generate new, 

altered versions of video that may be exported to the media and format required for 

dissemination. Various films, still photos, and audio files can be manipulated together 

while generating videos with Premiere Pro. Video titles and motion graphics may be added, 

and filters and other effects can be applied. 
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Figure 3.4.1: Premiere Pro 2020 logo 

 

 

3.5 Adobe After Effects CC 2020: 

Adobe After Effects is a digital visual effects, motion graphics, and compositing tool 

created by Adobe Inc. that is used in the post-production of movies, video games, and 

television production. 

 

 

Figure 3.5.1: Adobe After Effects CC 2020 logo 
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CHAPTER 4 

EXPLORATION OF MY INTERNSHIP  

 

4.1 Category of my Work: 

In my internship, I had to do a variety of tasks. Each work's content is distinct from the 

others. The timing of these tasks is also different for each one. In some cases, research has 

to be done for a long time, and some work has to be done very quickly without research. 

There are several stages to creating something. Knowing what to do is the first step. The 

second step is to research how to do it. The last two steps are to do the work and explain it 

to the institution.  

These are the categories of tasks I had to do in my internship: 

¶ News poster design 

¶ Digital media kit design 

¶ Padma Bridge inauguration design support 

¶ Special occasional website concept design 

¶ Partnership project with Deutsche Welle 

¶ Partnership project with Nagad 

¶ Others related works  

¶ Marketing proposal planning and making 
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4.2 Work process for news poster design: 

The time allotted for designing a news poster is very short. This should be done as quickly 

as possible, not more than five minutes. So, I had to make advance preparations about the 

poster design.  

 

4.2.1 Advance preparations: 

Purpose of making news poster: The presentation of any news with headlines reaches 

people quickly through social media. I have adopted the mentality of trying to present 

simple and clear posters. 

The software I used: I used Adobe Photoshop and Adobe Illustrator to create the poster. 

Generally, I use Photoshop to edit news images and Illustrator to add other graphics 

elements, including headlines. 

 

Figure 4.2.1: Screenshot of the working stage 1 

Size determination for posters: The size of the poster is important when making news 

posters. I chose a square shape for the poster because every social media platform allows 

you to upload square-shaped posters. 

Use of elements & font: Which font to use, how to place the branding elements, all these 

things have to be prepared in advance.  
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4.2.2 Subject and Image Chose: 

The poster-making process begins by selecting the most important news from around the 

country. News is often not accompanied by pictures. In that case, symbolic images had to 

be used. Besides, many times the images are not usable, so they have to be edited in 

Photoshop. The first stage of poster making is completed by fixing the color, contrast, and 

size of the selected image. 

4.2.3 Brainstorming with the news title and image: 

Looking at the title and image, I had to think quickly about how the composition would 

look. Creative thinking had to be done to present the subject and title separately. Then I 

had to try to present it differently from others. 

 

 

Figure 4.2.2: Screenshot of the working stage 2 
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4.2.4 Implementation: 

Using Illustrator to implement ideas helped create news posters. I represented the titles 

separately with some objects, like ions, squares, circles, etc. I didn't use too many colors to 

keep it simple. Most of the time, I used tint, tone, and shade in accordance with the image. 

It keeps the poster clean, easy to read, and soothing to look at. 

 

Figure 4.2.3: Color wheel 

 

In some cases, I created the title by customizing the font to better present the content of the 

news. I created titles creatively on any particular subject where many posters had to be 

made. 

 

 

Figure 4.2.4: Title text design for a poster 
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Each poster took less than five minutes to complete. Before exporting the final work, I once 

again checked the alignment of the design. In this way, I exported each task and sent it to 

the content upload section. 

 

 

Figure 4.2.5: A Padma Bridge news poster  

 

 

4.2.5 Revisions: 

Correct spelling is given more importance in the revision stage. The news media has an 

urge to get the news to the public quickly. So if the spelling is wrong or if the picture is out 

of context, then it needs to be corrected and sent again. It is then uploaded to social media. 

Thus, the presentation as a news poster is complete. 

 

 

 

 

 



© Daffodil International University  16 

 

4.2.6 News posters I made for The Daily Ittefaq: 

During my internship, I had the opportunity to create many news posters, which were 

uploaded on the social media of The Daily Ittefaq. I have included here the ones that I think 

are the best. 

 

 

 

Figure 4.2.6: News poster for entertainment section 
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Figure 4.2.7: Padma Bridge related news poster  

 

 

Figure 4.2.8: National budget related news poster  
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Figure 4.2.9: Mobile banking related news poster  

 

 

Figure 4.2.10: PM related news poster  
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Figure 4.2.11: Ukraine war related news poster 

 

 

Figure 4.2.12: Record rain in Sylhet news poster 
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Figure 4.2.13: FIFA world cup news poster 

 

 

Figure 4.2.14: Regular news poster 1  
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Figure 4.2.15: Regular news poster 2 

 

 

Figure 4.2.16: Regular news poster 3 
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Figure 4.2.17: Regular news poster 4 

 

 

Figure 4.2.18: Regular news poster 5 
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Figure 4.2.19: Regular news poster 6 

 

 

Figure 4.2.20: Regular news poster 7 
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Figure 4.2.21: Regular news poster 8 

 

 

Figure 4.2.22: Regular news poster 9 
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Figure 4.2.23:  Regular news poster 10 

 

 

Figure 4.2.23:  Regular news poster 11 
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Figure 4.2.26: Regular news poster 12 

 

 

Figure 4.2.27: Regular news poster 13 
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Figure 4.2.28: Regular news poster 14 

 

 

 

Figure 4.2.29: Regular news poster 15 
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Figure 4.2.30: National Mourning Day poster 
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4.3 Work process for digital media kit design: 

I got the chance to design the digital media kits for the the Daily Ittefaq and Weekly Ananya 

Magazine during my internship. A digital media kit, often known as a marketing kit, is 

essentially a collection of guidelines for the size, placement, and cost of advertisements on 

an online site. Following the guidelines in the media kit, advertiser agencies display their 

adverts on news sites. 

 

4.3.1 Creative Brief: 

The Daily Ittefaq's marketing department informed me of the need for a digital media kit. 

Earlier, The Daily Ittefaq did not have a complete media kit. First, they give me an idea of 

CPM, and then they give me an idea of the opportunity and cost of advertisement placement 

on websites. I was given about a month for this work. Over the months, they have 

contributed ideas for media kits and websites for other institutions. 

 

4.3.2 Problem Identification:  

A big challenge was my lack of prior knowledge of digital media kits. Besides, I had no 

idea about media website marketing. The websites of Bengali media were different. Hence 

the problem of ad placement and size determination has to be addressed. 

 

4.3.3 Solution and planning: 

The size and placement of Google AdSense for website advertisement placement have 

made my whole job easier. I also planned several advertisement placements in my mind. 

In many cases, I have followed the placement of Prothom Alo and The Daily Star. 
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4.3.4 Implementation: 

First, I took some screenshots of the website. Then I created space for advertisement 

placement in Photoshop. I worked on the entire set of data and images in Illustrator. I have 

identified the location of each advertisement placement and given the price. In this way, I 

have completed making the media kit. 

 

 

Figure 4.3.1: Screenshot of the media kitôs working stage 
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4.3.5 Media kit of The Daily Ittefaq:  

 

Figure 4.3.2: Front page of Daily Ittefaq digital media kit 
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Figure 4.3.3: 2nd page of Daily Ittefaq digital media kit 
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Figure 4.3.4: 3rd page of Daily Ittefaq digital media kit 
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Figure 4.3.5: 4rd page of Daily Ittefaq digital media kit 
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Figure 4.3.6: 5th page of Daily Ittefaq digital media kit 
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Figure 4.3.7: 6th page of Daily Ittefaq digital media kit 
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Figure 4.3.8: 7th page of Daily Ittefaq digital media kit 
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Figure 4.3.9: 8th page of Daily Ittefaq digital media kit 
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Figure 4.3.10: 9th page of Daily Ittefaq digital media kit 
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Figure 4.3.11: 10th page of Daily Ittefaq digital media kit 
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Figure 4.3.12: 11th page of Daily Ittefaq digital media kit 
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Figure 4.3.13: 12th page of Daily Ittefaq digital media kit 


