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ABSTRACT 

 

This report outlines the internship experience that I had in the Branding and Communication Office 

of Daffodil International University where I worked as a Graphic Designer and specialized in 

institutional branding, event communication and creation of creative contents. During the 

internship period, I was involved in conceptualization process, planning as well as design of 

various materials such as print media, banners, brochures, certificates, souvenirs and social media 

campaigns that are used in branding of such a large scale event. Deliverables followed a logical 

sequence of work, including the development of the concept, implementation of the design, 

integration of the feedback, and final handover, which served the purpose of the university 

communication goals and its image.  The internship offered an extensive field hit on the various 

types of the media, including print signage, glass signage, and online media. It not only increased 

technical skill in the Adobe Creative Suite but also taught the skills of meeting deadlines, flexibility 

to non-homogenous design requirements, and visual consistency in institutional campaigns.  

Participation in various projects allowed gaining firsthand experience in the field of event branding 

on a large scale, such as the 12th Convocation Souvenir 2025, the DIU Book Fair, Micro-

credentials Day, and the July Uprising Event. In this regard, design played a central role in creating 

interactivity and institutionalizing identity. The projects further sought to develop problem solving 

skills and add value to academic, cultural, and social targets of Daffodil International University.   

Conclusively, the internship helped in the context of closing the gap between theory and practice 

in academic training, which contributed to flexibility, attention to detail, and outcome-based 

approach to design practice.  This experience, therefore, prompts the consideration of additional 

prospects in the larger branding and creative industry, with the need to emphasize the eternal use 

of enablers like innovation, precision, and sustainability in the design process 
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Chapter 1 

Introduction 

1.1 Background of the Report 

Branding and visual communication are key elements in the development of a strong institutional 

identity and the process of successful interaction with different constituents. Daffodil international 

university (DIU) accentuates the importance of maintaining a steady and professional image in its 

academic, cultural and social fields. The Branding and Communication Office in the university is 

a central body which creates materials reflecting the core values and strategic vision of DIU. 

Throughout the period of my internship, I worked as a Graphic Designer in this office where I was 

involved in various projects that included print media, internet marketing, banners, brochures, 

certificates, souvenirs, and event branding. The experience gave me a real-life understanding of 

how design can be used to deliver the message of DIU in a way that is clear and coherent to 

students, faculty, and other stakeholders. 

 

This report provides a comprehensive description of the tasks and projects that I accomplished 

throughout my internship, thus, demonstrating the way of how the theoretical knowledge can be 

transformed into an actual performance. It also describes the abilities that have been accomplished 

in design, visual narrative, and project management, and it thus stresses on the paramount role of 

effective visual communication in contributing to the institutional objectives. 

1.2 Objectives of the Internship  

The main objective of this internship was to gain practical exposure of visual communication 

and branding through the direct exposure to DIU Branding and Communication Office. 

Particular goals are: 

 To implement theoretical knowledge of design in a professional setting.   

 To develop the skills necessary in the production of both print and electronic 

communication materials.   

 To have a comprehensive insight into the workflow of the institutional branding and event 

design.   

 To improve the level of mastering of design tools and the ability to creatively solve 

problems.   

 To enhance time management, teamwork, and communication skills with clients. 
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1.3 Methodology  

The internship was undertaken in a systematic manner where it involved observation, involvement 

and applied design. The first one is that I was oriented to DIU Branding and Communication 

Office, its goals, and the established branding norms. Subsequently, projects were distributed as 

follows; print media, brochures, banners, certificates, souvenirs, and social media design. Every 

assignment was created at a stage of conceptual development that included the process of research 

and the development of a vision in Adobe Creative Suite without altering the visual image of DIU. 

The drafts were handed to the supervisors to check and the feedback was provided through the 

revision process. At last, the completed designs were submitted to printing or publication. This 

methodological approach guaranteed the high level of professionalism of the results and 

contributed greatly to the obtaining of the working experience within the sphere of institutional 

branding and communication design. 

 

The first stage of any design project involved a briefing meeting where I critically analyzed the 

specifications of the client or department. This would then be followed by the in-depth background 

research that would involve the systematic gathering of the references of the professional design 

hubs like Freepik, Behance, and Pinterest contributing to ensuring the design relevance and image 

compatibility with the tone of DIU brand. 

 

Through the brief, I came up with several drafts of concepts, which aligned with the event or 

campaign goals. This stage involved creative brainstorming, sketch, compositional layout and 

systematic experimentation with typography and color schemes all within the limits of the current 

brand identity. 

 

The chosen idea was then polished using Adobe Creative Suite that is Photoshop, Illustrator, and 

InDesign. Specific focus was given to compositional balance, typography structure, color balance 

and content clarity. I made sure that all of the designs were conservative to the professional image 

of the DIU brand, and that it was at the same time innovative and contextually relevant. 
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My supervisor and the wider creative team were presented with drafts to critically assess them. 

The feedback was provided orally and via the annoyed design files, and numerous revisions were 

done to ensure that all visuals met both technical and the institutional communication goals. 

 

After approval, final designs were translated into a format to be used to produce them, whether it 

was print, digital publication, or through social media. I also worked closely with the print unit to 

check the level of output quality hence quality color representation, textual clarity and layout 

alignment. 

 

 

1.4 Scope of the Report 

This report will be limited to the activities and experiential results that were gained during the 

internship in the DIU Branding and Communication Office.  The report outlines the design projects 

that were carried out, and they included print media, online campaigns, brochures, certificates, 

stickers, souvenirs, and event branding.  The methodologies and technical resources used as well 

as competencies gathered during the internship are discussed. This report is not an evaluation of 

overall activities of the office, instead it is focused on the input of the author and the learning 

outcomes that ensued with respect to visual communication and branding design. 

1.5 Limitations 

This report is based solely on the experience of an internship at the DIU Branding and 

Communication Office and, as such, has an insufficient scope. The information below is based on 

the personal experience of the writer of specific projects, and might not fully represent the entire 

gamut of office activities. Time constraint hindered a more thorough examination of the long-term 

branding plans and the availability of some internal data was limited by the organizational secrecy 

policy. In line with this, the report predicts more realistic design projects and personal learning 

goals instead of providing a comprehensive overview of how the office functions. 
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Chapter 2 

Organization Profile 

 

2.1 About Daffodil International University (DIU)                            

Daffodil International University (DIU) is one of the most reputable privately owned institutions 

in Bangladesh that was founded in 2002 in accordance with the Private University Act. The 

Ministry of Education and the University Grants Commission (UGC) formally endorsed its charter 

and thus the university has become a pioneer in higher education based on technologies, research-

oriented, and innovation-focused higher education. 

Located in Daffodil Smart City, Ashulia, Savar, Dhaka, DIU boasts of a green environmentally 

friendly campus and high modern infrastructure that includes modern lecture halls, modern 

laboratories, a digital library and full residential facilities. The institution has a wide range of 

undergraduate and postgraduate programmers in the faculties of Science, Information Technology, 

Business, Engineering, Health Sciences, Humanities and Creative Media. 

DIU has entered into a set of collaborative agreements with over 400 universities across the world 

thus promoting international learning opportunities such as student exchange programmers, joint 

research projects and international exposure. The institutions dedication to excellence in 

scholarship and impact on society has not been in vain as the university has been listed in major 

rankings in the world such as Times Higher Education and QS World University Rankings. 

Under the guiding belief of the vision of the Better Future, DIU tirelessly empowers students by 

gaining knowledge, developing creativity, and acquiring leadership qualities, thus driving 

professionals with the ability to cause a lasting positive change in the society and the world. 

2.2 Branding & Communication Office: Vision and Role   

The Branding and Communication Office Dhaka International University (DIU) has the role of 

protecting the image and identity of the institution through a systematic innovative communication 

strategy.   

The office's mission is to establish DIU as a globally respected brand in the field of higher 

education through the use of convincing design and communicative practices.   

 

 It achieves this through these activities; hence, the representation of DIU is professionally, 

coherent and influential. 
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2.3 Departmental Activities  

During the internship, I worked actively on brand building and visual identity of various 

departments of Daffodil International University. All the departments needed to receive 

communication materials to be tailored to the needs of the central brand of DIU and, at the same 

time, reflect their very identities.   

Key activities included:   

Glass Branding and Indoor Signage: In relation to the Departments of Finance and Banking, 

Marketing and BBA in Accounting, I developed signage that did not interfere with the uniform 

use of DIU colors, typography and imagery.   

Brochures & Handbooks: I prepared departmental brochures, course flyers, student handbooks 

which conveyed academic offers in a professional and interesting way.   

Event Branding: Departmental seminars, workshops and academic expos were designed into 

banners, certificates and promotional designs.   

Awareness & Identity Materials: The department came up with posters, stickers and standing 

banners to promote the visibility of the department to both students and visitors.   

These efforts helped me to understand how to balance the unified brand image of DIU and the 

voice of every department, making sure that the messages of both are not too similar and that they 

are unique as well. 

2.4 Organizational Structure: 

Daffodil International University (DIU) follows well defined organizational structure that helps in 

smooth academic and administrative operations in the university. 

Relating to the highest level of the institutional hierarchy is the Board of Trustees that provides 

strategic policy direction and general guidance. The university is governed by the Vice Chancellor 

who is assisted by Pro-Vice Chancellors, the Registrar and the Treasurer. 

Under this type of leadership structure, DIU is organized into multiplicity of faculties and 

departments, each headed by a Dean and a Head of Department (HoD) who are responsible in the 

governance of academic activities and in ensuring quality standards. 

 

Simultaneously with this academic framework, a group of administrative offices, which include 

Branding and Communication Office, Student Affairs, Information Technology Services, Career 
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Development Center, and Accounts, is working in harmony to provide an all-inclusive support 

system. 

This pyramidal structure also allows DIU to maintain the high standards of academics, promote 

research activities, and efficient communication across the different departments, thus supporting 

the institutional unity of purpose. 

2.5 Contribution of the Branding & Communication Office to DIU 

The Branding and Communication office is crucial in enhancing the image and reputation of DIU 

both locally and internationally. Through continued adherence to the official brand guidelines, it 

can ensure any design, whether it is a social media post or the background of an event, can identify 

with the university in a way that is professional. 

Its contributions include: 

Increasing Visibility: publicity of DIU, events, and academic programmers by use of effective 

designs in print, digital, and social media. 

Event Branding: Help convocations, seminars, fairs and workshops with creative communication 

material that raises the interest and awareness. 

Departmental Identity: Recommend tailored branding services to academic and administrative 

departments that offer a feeling of uniqueness whilst maintaining brand cohesion. 

Global Presence: Enhance the image of DIU by forming global networks, global campaigns and 

global communication strategies in accordance with global requirements. 
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Chapter 3  

Internship Activities 

 

3.1 Overview of Work at Branding & Communication Office 

Through the two and a half months of my internship in the Branding and Communication Office 

of DIU, I was exposed to a wide range of design and communication activities that represented the 

identity of the institution. I worked on print media, social media, event branding. Brochures, 

certificates, logos, and departmental branding, which were implemented within the official brand 

guidelines at DIU. 

I was also involved in work on other projects such as event posters, banners, digital campaigns, 

brochures, souvenirs, and glass branding on behalf of different departments. Those tasks provided 

me with the possibility to implement creative agency and maintain brand consistency. 

Additionally, I facilitated large-scale university activities by creating communicative products that 

enhanced viewership and brand presence. 

Generally, the internship allowed me to experience the entire process of designing a brand, 

including the conceptualization and layout design to its ultimate delivery, as well as gaining a 

hands-on experience of how professional branding can strengthen the image of a university and its 

communication strategy. 

3.2 Categorized Work Implementations 

In my internship, I completed a range of design assignments, which were organized in a logical 

manner to form eight specific categories. This classification is used to define the scope of my work, 

and it helps to follow the official brand standards of DIU. 

3.2.1 Print Media & Signage 

I designed a campaign of information posters, campus placards, safety education posters, and 

billboards. Such artifacts include fire exit signs, ID access policies, CCTV warning signs, 

drinkable water signs, Sustainable Development Goal signage, and print materials library-oriented. 

All visual representations were designed to ensure that they are clear, accessible and have an 

aesthetic professional appearance across the university precinct 
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3.2.2: Campus Safety and Security Signage Design 

The signage consists of instructions, including those of No ID No Entry, Fire Exit, CCTV 

warnings, to implement the campus discipline and safety by using conspicuous pictorial icons and 

bilingual textual using elements.  

 

Figure 3.2.2: Campus Safety and Security Signage Design 

Signage Design and Implementation 
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The signage design project focused on improving campus discipline, safety, and visual 

communication clarity within Daffodil International University. These designs included a 

comprehensive set of instructional, directional, and safety signs such as “No ID – No Entry,” “Fire 

Exit,” “CCTV under Surveillance,” 

Design Thinking Process 

The current research is based on the five steps of Design Thinking that include Empathize, Define, 

Ideate, Prototype, and Test. 

Empathize: 

During Empathize stage, a series of observations were conducted in order to evaluate how students 

and staff used existing campus signage. The information did show persistent issues like lack of 

visibility, irregular iconography and outdated color patterns. 

Define: 

Based on these observations, the given issue was expressed as the need to create a single, modern, 

and readable system of signage that would increase the level of safety awareness and the efficiency 

of navigation. 

Ideate: 

The Ideate phase involved various layout prototypes where layout experimentation was carried out 

in terms of pictograms, typographic alignment and color contrast to make sure that the layout is 

visible and consistent with the brand. Professional websites like Behance, Pinterest, and 

Awwwards were used to find inspiration and benchmarking. 

Prototype: 

The first mockups were done in Adobe Illustrator with the DIU color palette (blue, green and 

white) applied and different icon-text ratios are tried. Both designs have focused on simplicity, 

contrast and balance to ensure that the design was easy to read at varying viewing distances. 
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Test: 

Proper practicality and location aptness were tested by the Branding and Communication Office 

and the Safety Department regarding the prototype designs. After the modifications based on the 

feedback of the stakeholders, final copies were printed on quality reflective and durable board to 

be installed in strategic places at the campus. 

Design Execution and Outcome 

The final signage set successfully combined aesthetic clarity with functional communication. Each 

sign reinforced DIU’s modern, tech-driven identity while maintaining visual harmony with its 

architectural environment. The use of clear icons, bilingual typography, and standardized design 

elements established a consistent brand presence across the university premises. 

3.2.3: Awareness Board on Hall Anti-Ragging Squad 

The anti-ragging awareness board that is intended to statute the zero-tolerance approach of the 

DIU provides its users with the contact details of emergency and sends a strong and unquestionable 

message using symbolic hand graphics. 

 

Figure 3.2.3: Awareness Board Design on Hall Anti-Ragging Squad 
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3.2.4: Highlighting 47 SDGs through Billboards and Indicators 

The massive billboard is used to highlight DIU that has a large scope of initiatives in line with the 

17 Sustainable Development Goals (SDGs). It outlines important projects and activities in an 

orderly structured, aesthetically rich design, thus providing a strong visibility and public 

awareness of the global commitment by DIU. 

 

Figure 3.2.4: Billboard Design Showcasing 17 SDGs Goals of DIU 

 

The large SDG billboard was designed to reflect the commitment of Daffodil International 

University towards the 17 Sustainable Development Goals of the United Nations (SDGs). The idea 

was to create a massive visual communication artifact that not only creates awareness but also 

serves as an example of DIU proactive involvement in sustainability, education, and community 

development. 

Concept & Purpose 

This idea was based on the theory of Visual Awareness by Impactful Design. The billboard aimed 

to integrate all the 17 SDGs into a carefully planned, vision-balanced image that implies that DIU 

is in line with the global sustainability activities. The official hue and the icon of each goal were 

displayed on the grid that has to be organized in order to be as clear as possible and remembered. 
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The design was designed to achieve several goals: 

 Enlightening the stakeholders including the students, faculty and visitors about the role of 

DIU in meeting global goals. 

 Making the campus more visible and positioning DIU as a campus that supports 

progressive sustainable education. 

 Improving the brand equity by enhancing the identification with the internationally 

recognized standards and values at DIU. 

Design Process 

The design process went through a systematic process based on the principles of Design Thinking: 

Research & Data Collection   

The visual guidelines by the United Nations on SDG were widely reviewed and previous 

institutional campaigns were considered to ensure the fidelity of colors and the message unity. 

Concept Development   

A number of conceptual drawings were prepared, with spatial hierarchy, distance legibility and 

visual integrity among text and graphics forming the theme. The main difficulty was to make a 

balance between aesthetic representation and information concentration, making the billboard still 

interesting, but comprehensible. 

Design Implementation   

The final design was created in adobe illustrator and with the help of a strict grid of geometry to 

structure all 17 goals. The SDGs had brief captions about the related projects and initiatives at 

DIU. The design used blue and green official colors of DIU, which implies a feeling of growth, 

innovation, and sustainability. 

Review & Refinement   

The Branding and Communication Office were also able to scrutinize the draft, ensuring the 

accuracy and visual balance. Adjustments were made to color contrast, typographic size and 

placement of the icons to ensure maximum visibility in different light situations. 
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Outcome & Impact 

The finalized billboard was placed in a high profile spot in the campus, which represents the 

solution to DIU being at the forefront of sustainability. It was able to increase the awareness of 

citizens regarding the SDGs as well as the international engagement of DIU. The design was able 

to integrate visual representation with institutional advocacy creating a communication component 

that was informative and brand oriented. 

Figure 3.2.5: Individual Infrastructure Awareness Boards Aligned with SDGs 

The individual boards define connections between designated DIU infrastructures, i.e. the Fitness 

Center, the Solar Panel Installation, the Swimming Pool, and the Biogas Project with their 

respective SDGs. The designs utilize iconography, brief written information and official branding 

in order to make their impact explicit . 

 

Figure 3.2.5: Individual Infrastructure Awareness Boards Aligned with SDGs 
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3.2.6: Libraries Service Chartered Design 

The idea of this chart was to provide the services of the library in a systematic manner with the 

appointment of persons in charge and the listing of contacts in a well-structured manner. The 

design will ensure accessibility using the official color palette of DIU, as well as the use of 

branding which will enable easy reference by students, faculty and staff. 

 

 

Figure 3.2.6: Libraries Service Chartered Design 
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3.2.8: Library Tree Glass Sticker Design 

The glass sticker is a conceptual sticker that was developed to graphically represent the values and 

services of the DIU Library. The tree outlines the key resources, such as e-books, journals, 

software, plagiarism detection resources, and information literacy, whereas the tags attached 

indicate the Five Laws of Library Science created by S.R. Ranganathan. As such, the design would 

be a combination of symbolic representation and DIU branding, making it pedagogically useful, 

as well as aesthetically interesting in the library setting. 

 

Figure 3.2.7: Library Tree Glass Sticker Design 
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3.2.8: Construction Site Safety Instruction (SSM) Design 

The construction sites of DIU came to be provided with a safety instruction board, which was 

specially tailored to ensure the presence of a safe and hazard-free working environment. It clearly 

specifies the required personal protective gear, i.e. helmets, jackets, boots, gloves, and 

identification cards, and provides a list of forbidden actions like access without permission and 

illicit drugs. In addition, other necessary safety facilities such as first aid stations, ambulance 

services, medical contact information, and the security control room are foreseen by the board. 

Bilingual text, large icons, and the use of corporate branding at DIU helps in ensuring that the 

visibility is at the highest level and the level of understanding is achieved by all personnel of the 

site.  

 

Figure 3.2.8: Construction Site Safety Instruction (SSM) Design 
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3.2.9: Event X-Banner Designs 

This set of X-Banner designs was made to support various DIU events and announcements, which 

would guarantee professional communication and visual appeal. The banners are used in various 

functions like academic seminars, religious talks, recruitment, science Olympiads and dress code 

awareness. Both designs share the branding requirements of DIU, using institutional colors, 

minimal designs, and event-specific graphics. These hand held X-Banners were positioned at 

strategic points on campus and made them more visible and informative to the participants. 

 

 

Figure 3.2.9: Event X-Banner Designs 
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X-Banner Institutional Event Design 

The X-Banner series of designs were created with the view of improving visual communication 

and branding consistency of a vast multitude of institutional events and announcements at the 

Daffodil International University. The banners were crucial in making sure that there is 

professional presentation and effective audience interaction at events like academic seminars, 

religious sessions, student recruitment programmers, science Olympiads, awareness campaigns, 

and campus activities. 

Purpose and Objectives 

The idea of these designs was to ensure that there is a sense of clarity, professionalism and aesthetic 

consistency in all promotions of the DIU events. Every X-Banner was designed to be eye-catching 

at the first glance, pass necessary information and enhance the DIU brand image by using the same 

color scheme, font preferences, and hierarchy. 

Design Thinking Process 

The design of these banners was done based on Design Thinking which focuses on being creative 

and functional. During the Empathies stage, the designers put into consideration the objectives of 

the event and the target audience and created formal designs of seminars, lively themes of student 

events, and simple layouts of awareness campaigns. The Define phase entailed determining the 

communication need - was the motive to inform, invite, or create awareness. At Ideation, the visual 

styles were conceptualized using sketches and layout grids that were matched to the institutional 

color palette of blue, green and white as well as complementing the event theme. Under the 

Prototype and Design Execution phase, the designs were created within Adobe Illustrator and 

Photoshop where a priority was made on simplicity, visual balance and typographic hierarchy; 

event-specific illustrations or symbolic icons were subtly incorporated to distinguish between 

academic, cultural and social events. The Review and Implementation was a stage that involved 

drawing designs to be reviewed by the Branding and Communication Office, reviewing them 

based on the feedbacks, and making sure that they are readable and compliant with the brand before 

finalization and printing on durable and high quality material that can be put down both indoors 

and outdoors. 
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Outcome and Impact 

The X-Banners that were placed in hands were tactically located at the event entry points, 

auditoriums and busy spots on campus. The visibility of the events and the perception of the brand 

and the effectiveness of the communication were improved because of their presence. Having a 

minimalist, clean, and brand-aligned visual image, the banners were able to convey 

professionalism and make the visual communication at DIU still modern and effective 

3.3: Social Media Post Design 

Throughout my internship period, I generated an eclectic mix of social media graphics to promote 

the events, campaigns, cultural programs, and awareness campaigns of a higher education 

institution Dhaka international university. They were created to fit Facebook and Instagram and 

are visual resources that were optimized to remain consistent throughout the university because of 

the official branding guidelines. The posts that resulted were useful in encouraging interest among 

the audience, sharing institutional stories, and highlighting the major successes. 

3.3.1: Bangladesh Cricket Team Victory Post 

It is a commemorative social media design that was conceived to celebrate the historic whitewash 

victory of Bangladesh over Pakistan in the Test series. Players are presaged by visuals in a lively 

collage thus carrying the theme of teamwork, pride, and national achievement. The symbol of 

brand affiliation is the Daffodil International University logo that displays the involvement of DIU 

in the national celebrations and sporting performance, and, at the same time, the maintenance of 

professional design quality that is suitable to spread in the social media. 
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Figure 3.3.1: Bangladesh Cricket Team Victory Post 

3.3.2: Bangladesh U-20 Football Team Congratulations Post 

This is a social media post that was developed to celebrate the victory of the Bangladesh U- 20 

Football Team in the SAFF U- 20 Championship. The design captures the spirit and energy of the 

players and, thus, represents national pride and sporting excellence. With the addition of the DIU 

branding, the post does not only congratulate the team but also increases the interaction of DIU 

with the national success in digital platforms. 

 

Figure 3.3.2: Bangladesh U-20 Football Team Congratulations Post 
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3.3.3: Internship Achievement Congratulations Post 

The current social media layout recognizes the performance of six prospective students of the 

Department of Computer Science and Engineering at Dhaka international university (DIU) who 

have won internship opportunities at Data soft manufacturing and Assembly Inc. (DMA). Using 

professional pictures of the students, as well as the logos of DIU and DMA, the design foregrounds 

the academic performance of the individuals and the institutional fame. It is used to clarify the 

contributory role that DIU plays in the attempts to bridge academia with industry, to the extent to 

which it addresses a digital audience with a professional and celebratory tone. 

 

Figure 3.3.3: Internship Achievement Congratulations Post 
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3.3.4: Chinese Language Course Promotion Post 

The following social media promotional design was developed based on the Basic Chinese 

Language Course in Dhaka International University. It outlines important details like the length of 

classes, tuition rates, and timetable thus identifying the qualifications of the instructor in an 

academic manner. This design fuses informational text with professional portrait and culturally 

resonant background making the design appeal to the aesthetic taste and easily understandable to 

the potential students. The design itself serves as a scholarly advert, at the same time, serving the 

purpose of promoting cultural branding at DIU. 

 

Figure 3.3.4: Chinese Language Course Promotion Post 
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3.3.5: World Environment Day Social Media Post 

This design was to be designed in the World Environment Day with the theme of Land Restoration, 

Desertification, and Drought Resilience. It incorporates the aesthetic landscape of the DIU campus, 

and a more environmentally friendly symbol such as plants and flowers and a globular figure, 

which strengthens the commitment of the university towards sustainability. The established clean 

and pristine is an effective way of building awareness and aligning with the goals of the 

international environment. 

3.3.6: Digital & LED Banners 

I designed digital banners and LED displays event-specifically, to be used at seminars, workshops, 

conferences, and convocations. Such banners were developed to offer a high visibility effect in the 

events as well as upholding the set rules of DIU branding. 

3.3.6.1: Academic Excellence Banner Career Foundation. 

The banner had been created to market the Career Foundation & Academic Excellence program 

to the Department of Law. Using the signature blue hue of DIU, strong typography, and strict and 

ordered design, the design teaches professionalism, clarity, and adherence to the institutional 

branding guidelines. 

 

Figure 3.3.6.1: Career Foundation & Academic Excellence Banner 
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3.3.6.2: “স্মরণে জলুাই” Event Backdrop Design 

The idea of the banner was created as part of the celebratory event স্মরণে জলুাই: তারুণেের প্রতেয় 

organized by Daffodil International University and the mentioned purpose was to dedicate the 

spirit of the July Uprising and celebrate the strength and patriotism of youth in Bangladesh. 

On the part of the designer, the main goal of the project was to embody the expressive aspects of 

the remembrance, unity and national pride into a strong symbolic composition in a visual manner. 

Its design combines the use of bold typography to underline the spirit of determination and courage 

and the colour scheme of red and green supports the spirit of the Bangladeshi flag-which is the 

symbol of sacrifice, passion and hope. 

The design has managed to balance the symbolic elements of the patriotism with professional 

visual communication, so that the banner appeals to the emotional aspects of the visuals and does 

not lose the brand image and academic tone of DIU. Altogether, the given project proves that 

design can be used as a source of narration and as a means of cultural memory, so art and 

branding may exist in a harmonious relationship 

.  

Figure 3.3.6.2: “স্মরণে জলুাই” Event Backdrop Design 
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3.3.6.3: Synthetic Biology & iGEM Seminar Banner 

The digital banner of the Seminar on Synthetic Biology and iGEM, where Daffodil International 

University hosted the event, was designed in such a way that it brings together the aspects of 

scientific investigation, technological advancement, and visual representation. The architectural 

design is based on methodological rigor, which means that it uses hexagonal molecular patterns 

and motion-related graphics that altogether represent interconnectivity of biology and 

technological advancement. 

The use of white and green color palette was chosen with a purpose to indicate purity, growth, and 

sustainability, thus, indicating the ethical and progressive ethos of modern biological studies. 

Minor gradient changes and translucent overlays add a dimensional effect and a sense of movement 

without being too dense or obtrusive as would be the case with a less professional appearance of 

an academic symposium. 

The layout was carefully designed to bring keynote speakers, the title of the event and institutional 

identity to the foreground which gave the layout a clear visual hierarchy which in turn works well 

in both desktop and mobile environment. Into one unified visual language that informs, inspires 

and engages. 

 

Figure 3.3.6.3: Synthetic Biology & iGEM Seminar Banner 
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3.3.6.4: Career Pathways in Finance & Banking Banner 

The banner was modeled at the seminar organized in the Department of Finance and Banking, DIU 

titled Career Pathways in Finance and Banking. The design is quite professional through a sleek 

corporate color scheme, a clear hierarchy, and highlighted speakers. The design is a successful 

representation of the academic and professional identity of DIU with the focus on clarity and 

compatibility with the brand. 

 

Figure 3.3.6.4: Career Pathways in Finance & Banking Banner 

3.3.6.5: Memorandum of Understanding (MoU) Signing Ceremony Banner 

The banner was developed to be used in the memorandum of understanding signing event between 

the Bangladesh Institute of Bank Management (BIBM), and the Department of Finance and 

Banking, Dhaka University (DIU). It is designed using a clean blue theme, organized typography, 

and simplicity in design to highlight professionalism and cooperation. It manages to create the 

formal aspect of the event and follow DIU visual identity guidelines. 
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Figure 3.3.6.5: Memorandum of Understanding (MoU) Signing Ceremony Banner 

3.3.7: Brochures, Booklets & Souvenirs 

The brochures are meant to promote academic programmers and institutional services and will 

explain the achievements of DIU, facilities, and employment opportunities. The clarity, visual 

balance, and brand unity are maintained in every arrangement, thus reflecting the professional 

image of DIU. 

3.3.7.1: Master of Teaching (MTeach) in Digital Education Brochure 

In the brochure, the Graduate MTeach Digital Education program has been outlined with emphasis 

on the curriculum, facilities, admission process, and career opportunities offered. The page design 

has a scholarly sound, with understandable typography, the blue-green branding of DIU and well-

organized content in a way that enables easy readability. 
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Figure 3.3.7.1: Master of Teaching (MTeach) in Digital Education Brochure 

The Graduate MTeach Digital Education Brochure Design was designed to describe the epistemic 

framework of the program, educational opportunities, and professional relevance with the balance 

between accuracy and aesthetic appeal. The brochure anticipates fundamental details like the 

program description, course outline, admission rules, facilities, and potential career opportunities 

in graduates of the program hence keeping a neat and tidy intellectual framework. 

The visual strategy follows a more scholarly and modern tone merging the DIU classic color 

scheme of blue-green colors with gentle gradients and structured designs to increase readability 

and production harmony. The composition is also intentional in that the visual elements support 

and affirm the academic intent of the document. 
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The typography is kept deliberately sparse and scholarly, using a hierarchy of font weights and 

sizes to direct the attention of the reader through titles to body naturally. This typography tool 

encourages mental activity and improves the general readability of complicated data. 

The sections are carefully divided into parts having similar alignment, infographics, and 

iconography so that it makes complex information easily digestible. Purposeful application of the 

visual aids and iconographic images can make it easy to understand the main ideas and processes. 

The presence of the photographic materials such as the classrooms, technology centers and 

students working together give the brochure a familiar and real-life feel thus giving the impression 

of DIU learning experience and its devotion to practical learning. 

The digital accuracy and technological innovation is added with the help of the background grid 

and geometric patterns which represent the combination of the educational system with the modern 

technologies. Together, all these visual and informational contents join together to create a 

publication that is not only a marketing tool to put forward the MTeach Digital Education program, 

but also a vision of DIU of a globalized, technology-driven academic excellence. 

3.3.7.2: Residential Hall Brochure 

This brochure also outlines the residential hall amenities of the Department of Informatics and 

University (DIU), highlighting features of comfort, safety, and modern facilities that suit the 

occupancy of students. It gives an in-depth description of living facilities, accommodation, 

administrative law, and extra-curricular activities. The visual presentation uses colorful imagery, 

institutional color palettes, and lean layout that is able to succinctly summarize the university 

commitment towards a dynamic and secure campus. 



 
 

©Daffodil International University   30 
 

 

Figure 3.3.7.2: Residential Hall Brochure 
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3.3.7.3: Fashion Design & Technology Brochure 

In this brochure, the Post Graduate Diploma in Fashion Design and Technology has been outlined 

with a rigorous structure showing the design of the curricular framework of the program, semester-

by-semester schematics, and scholarship opportunities available. The design combines modern 

visually, black and white color scheme, and high degree of typographic taste and thus reflects 

aesthetic mastery and professionalism. It also informs the salient features of the course, fee 

structures and possible career trajectories, thus highlighting the high profile position of DIU in 

textile and fashion education. 

 

Figure 3.3.7.3: Fashion Design & Technology Brochure 
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The brochure that presents a brief and professional description of the Post Graduate Diploma in 

Fashion Design and Technology was created to reflect the course of the Daffodil International 

University. The main aim of it was to introduce the academic framework, innovative perspective, 

and institutional capabilities of the program in an image-rich information-rich format. 

Purpose & Objectives   

The brochure has both an informational and promotional purpose because it is aimed at potential 

students who might want to pursue a post-graduate course in fashion design. It emphasizes the 

curriculum structure, semester-by-semester course design, scholarship information, faculty 

qualification, and career prospects of the graduates. 

Design Concept & Visual Style   

Its design was modern and minimalistic in appearance with the use of black-and-white color 

scheme to represent sophistication, balance and grace; values that were consistent with the 

sensibilities of aestheticism that are in line with the fashion industry. The color scheme was 

monochromatic which was supplemented by organized typography, excessive amount of white 

space, and balance giving it a readability and visual appeal. 

The visual design also displayed the creativity and professionalism that the program needed; every 

part, starting with the introduction to course modules and payment scheme, has been placed in a 

grid-like design to be consistent and easy to use by the readers. 

Design Thinking Process   

The creative design process was based on the Design Thinking approach, which focuses on 

simplicity, user experience, and brand correspondence:   

Research & Content Planning: Data was gathered by the Department of Textile and Fashion 

design and checked as accurate. Comparison of benchmarking with other reputed design 

universities helped in the achievement of competitive presentation standards.   

Development of Concepts: A number of layout sketches were worked out in order to reflect the 

ideal representation of both aesthetic appeal and academic excellence. It centered on the text-

dominated material and graphics like icons, section dividers, and quality images that are fashion 

design-related.   
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Implementation: The end design was drawn in illustrator and it had been done in accordance with 

the official branding of the university. The typography hierarchy was considered, and modern sans-

serief fonts were used in headings, with clean serif fonts in body text to make it elegant and easy 

to read.   

Feedback & Refinement: The Branding and Communication Office had to review the draft 

design to ensure that it aligned with DIU brand identity. Spacing, alignment, and visual balance 

were changed based on the feedback so that the best professional appearance could be achieved.   

Outcome & Impact   

The last brochure managed to achieve aesthetic accuracy and informational richness. It introduced 

the Post Graduate Diploma program as an industry-focused, high-end academic program, which 

supports the idea that DIU is a textile/fashion education powerhouse. The design was also effective 

to convey trust, creativity and innovation-qualities that are reflective of DIU institutional identity 

and academic excellence. 

3.3.7.4: DIU Library Brochure 

The brochure outlines the list of services, facilities, and achievements related to the DIU Library, 

preempting resources, including e-library access, research support, and international partnerships. 

It has a design that uses bright gradients, grid patterns and clear typography thus coming up with 

an informative and aesthetical presentation. As a result, the document informs about the 

commitment of the library to academic excellence, digital learning, and user-oriented services. 
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Figure 3.3.7.4: DIU Library Brochure 
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3.3.7.5: BBA in Marketing Booklet 

This booklet gives an in-depth analysis of the Bachelor of Business Administration in Marketing 

at Faculty of Business and Entrepreneurship. It includes a detailed study of the curriculum, 

institutional leadership formal correspondence, biographies of tenured faculty and clarifications of 

international collaborations. The design has used both the academic typography, well-organized 

sections, and harmonized color palette, which promotes easy discourse and a modern appearance, 

thus the academic spirit and professional reputation of DIU. 

 

Figure 3.3.7.5: BBA in Marketing Booklet 

BBA in Marketing Booklet Design was developed to visually translate the academic and corporate 

sophistication of the Faculty of Business and Entrepreneurship (FBE) at Daffodil International 

University. My primary objective was to create a publication that not only informed but also 

reflected the strategic, analytical, and creative essence of marketing education. 

3.3.8: Department Branding & Identity 

I have developed branding designs of the different academic departments, such as the Law, 

Marketing, Accounting and Finance and Banking departments, making sure that every design was 
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based on the specific academic interest that the particular department had, yet with the singularity 

of brand DIU. 

3.3.8.1: Department of Accounting Branding Olivia.   

This design incorporates contemporary infographics, iconography, and visual representations 

which symbolize most accounting disciplines like financial, managerial, and forensic accounting. 

Its well-organized design and unity of colours encourage a clear understanding and long attention. 

 

 

Figure 3.3.8.1: Department of Accounting Branding Design 
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3.3.8.2: Department of Law Branding Design 

This design includes a progressive visual representation of judicial symbolism such as scales, 

gavels, books of law and iconography of justice to reflect the integrity and professionalism of the 

department. The intense palette of navy combined with aggressive typography and architectural 

elements represents professionalism, confidence and academic elegance. The use of inspirational 

quotes of law gives intellectual depth, which solidifies the spirit of justice that defines the 

Department of Law. 

The project of twining the Department of Law Branding Design was devised in a manner that it 

made a visual outlook to the discipline, authority and even moral depth, which characterize the 

study of law.   

The design has a progressive visual story that is constructed on the base of several main judicial 

symbols like scales of justice, gavel and the law book, and the laurel of victory among the other 

symbols reflecting integrity, order, and academic excellence.   

The color scheme with its predominance of deep navy blue and royal gold was selected consciously 

to demonstrate such features as wisdom, stability, and prestige. These colors are supported with 

bold, assertive typography that is very authoritative and legible. The architectural themes in the 

design that were based on classical courthouses and law chambers add scholarly and institutional 

flair to the department identity.   

 Every independent visual element has its purpose:   

 The scales and gavel are an indication of justice and fairness.   

 The books of the law and the courtrooms symbolize the search of the knowledge.   

 Minimalistic layout of geometry is used to give a sleek and yet classy look.   

The layout is still subtly interwoven with inspirational quotes of famous jurists, which forms a 

linkage between the old legal philosophy and contemporary academic values.   

In sum, this branding project is an indication of how the department is dedicated to the ideals of 

justice, professionalism, and intellectual rigor as part of the institutional identity of Daffodil 

International University. 



 
 

©Daffodil International University   38 
 

 

Figure 3.3.8.2: Department of Law Branding Design 

3.3.9.1: Law Department Window Glass Design  

Fenestra glazing system has inspirational sayings of great jurists of the past that also gives a sense 

of typographic sensibility of the era coupled with intense azure color with contrasting 

complementary color gives a sense of cultivated, academic atmosphere.   

The ostentatious chromatic arrangement and stratified texture pattern relay a perception of 

professionalism and grandeur, thus transforming the departmental environment into an 

environment that was clearly visually entertaining and stimulus-based. 

 

Figure 3.3.9.1: Law Department Window Glass Design  
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3.3.10: Certificates & ID Cards   

The designer created certificates to workshops, seminars and training programmes and visual 

materials in the ID cards and visiting cards. These artefacts warranted a professional and genuine 

depiction of the institutional events.   

Presentation of Certificate of Participation: Synthetic Biology and iGEM Seminar.   

This certificate was designed to be given to the attendees of the Synthetic Biology and iGEM 

Seminar of Daffodil International University. Its design follows the official brand guidelines 

deployed by DIU, thus, ensuring that it is clear, professional and has visual unity. The structure 

considers the established typography, spacing, and institutional color highlight, which result in a 

straightforward academic presentation. 

 

Figure 3.3.10.1: Certificate of Participation – Seminar on Synthetic Biology & iGEM 
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3.3.10.2: Certificate of Appreciation Design 

This certificate has been developed to acknowledge volunteer work in DISS. It is designed in the 

formal and elegant style with the signature color palette of DIU and slight gradation and symbolic 

location. Ridiculously clean typography and meticulous parallelism enhance comprehension and 

professionalism, thus reflecting appreciation and supporting institutional flair. 

 

 

Figure 3.3.10.2: Volunteer Appreciation Certificate – Daffodil Institute of Social Sciences 

(DISS) 
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3.3.11: Event Branding (All-in-One Packages) 

The event branding package involved the complete assortment of promotional sources that 

consisted of posters, banners, standees, backdrops, and digital pictures. These materials were 

created in the framework of a single visual theme reflecting the academic ethos and cultural 

identity of DIU. The layouts were done in such a way that they were clear, consistent, and engaging 

both in print and online media which further strengthened the professional presence and visibility 

of the event.   

3.3.11.2: DIU Micro‑Credentials Day 2025   

One of the largest event projects that I was engaged in during the internship is the DIU Micro-

Credentials Day 2025 branding and design package. The scope involved the production of the full 

range of promotional and identity material, including posters, banners, mugs, folders, tote bags, 

backdrops, and digital graphics that were to be rolled out in the social media and web. 

Since the initial phases, I set myself a goal of coming up with a coherent visual ecosystem that 

would be capable of presenting the theme of the event, namely, Empowering Futures through 

Micro-Credentialing, in a coherent manner. This concept was achieved by the use of modern blue-

green color scheme, which is not only a symbol of growth and innovation but also digital learning. 

The interconnectivity of technology, skill development and education were illustrated using 

geometric design and dynamism of lines. 

Every design aspect, including typography choices, structure of the compositional grid, was fully 

in line with the official brand guidelines of the DIU, thus making it institutionally consistent. A 

modern professional sound was also given to the text use of the non-serif typeface suitable to the 

academic innovation event and the use of white space and the use of minimalist designs improved 

clarity and sophistication. 

In the collateral design, every object was tactically adjusted to fit in its contextual environment, 

the standees and backdrops were treated as aesthetically bold so that the events could be visible, 

but the artefacts printed like folders and tote bags had a slight sophistication that would ensure that 

they could be used after the event as brand ambassadors. 
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My other values were centered on cross-platform versatility, so that the visual tone could be 

transferred successfully into the print, digital, and environmental realms. The physical materials 

were reflected in the posts made on social media and web banners, thus, strengthening the presence 

of the event and establishing a strong communication between students and academic guests. 

 

In design, this project helped to enlighten me about the importance of cohesive brand consistency 

and storytelling in the various forms of media. It showed how visual communication may integrate 

academic creativity, technology, and interaction with the audience in to one unified design 

experience, which is indicative of the progressive thinking of DIU concerning education.  

 

Figure 3.3.11.2: DIU Micro-Credentials Day 202 
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3.3.11.3: DIU Book Fair 2025 

The design of the branding of the DIU Book Fair 2025 was developed with a visual representation 

of the celebration of knowledge, creativeness, and academic culture of Daffodil International 

University in order to strengthen its institutional identity. The project involved the development of 

a harmonious collection of visual materials in the form of posters, banners, standees, backdrops, 

festoons, Facebook event covers, and stall banners, which were carefully designed to be consistent 

both in print and online media.   

In the eyes of the designer, the main goal was to create an atmosphere, in which intellectual activity 

will occur, and make reading as entertaining as possible to the target audience. To accomplish this, 

the design was pegged at the official DIU color palette; blue and white to represent knowledge, 

trust and clarity. It was made warm and creative by using subtle transitions of gradient and paper-

textures backgrounds, which gave the event a tactile element of a book, which was easily 

connected to the underlying themes of the event.   

The typographic elements were carefully selected to reflect the modernity in relevancy and the 

finesse of academic writing through the contrast of daring headings by use of the sans-serif fonts 

(to ensure high visibility) with the refined use of serif types in the body text, which is striking in 

its balance between dynamism and tradition. The information hierarchy was carefully designed in 

a way to allow visitors to find it easy to locate the event titles, schedules, and the highlight of the 

event immediately by just glancing at it.   

The text and image used depicted depictions of books, readers and abstract geometric patterns, 

symbolic to exchange of ideas. The rhythm in visuals was maintained throughout the different 

types of formats such as quite wide backgrounds to smaller mobile scales to ensure that the 

branding experience was unified across all forms.   

During the effort, extreme care was given to the spatial alignment and displaying legibility in an 

outdoor setting and contrast adjustment in digital display clarity. This conglomeration of design 

thinking and branding discipline developed an event identity that did not only add to the 

promotional effectiveness of the fair, but also demonstrated DIU commitment to developing a 

strong culture of reading and scholarship.   
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The DIU Book Fair 2025 branding is therefore a paradigm of how institutional communication 

design can be in unison with aesthetic coherence and strategic message delivery to provide an 

immersive, scholarly and inspiring visual experience to the university population. 

 

 

Figure 3.3.11.3: DIU Book Fair 2025 
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Chapter 4  

Challenges and Learnings 

4.1 Design Challenges Faced   

A number of challenges that were posed in the course of the internship experience in carrying out 

various projects regarding the institutional branding and communication were largely design 

oriented. Key challenges included:   

Time Management: Multitasking that meets strict deadlines.   

Brand Consistency: Having all the design outputs to comply with the official brand guidelines 

of DIU (color schemes, typography, and layout specifications).   

Urgent Requests: This is to cater to last minute and high priority assignments that have very 

limited time constraints.   

Technical Limitations: The technical constraint is how to handle the problems of printing, 

compatibility of formats, and quality control when using various media platforms.   

4.2 Time & Resource Management   

Successful scheduling of time and resources played a very important role in implementation of 

the design projects. There was a strictly structured working schedule that ensured no delays or 

schedule disruption.

 

Figure 4.2 Work list 
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 Task Prioritization: The split of work according to due dates and significance allowed 

keeping the work even across projects. 

 Simple Scheduling/Planning: A task schedule outlined on a daily/weekly basis reduced 

delays and also enhanced consistency in workflow. 

 Team Coordination: Frequent communication with supervisors and departments have 

guaranteed that there was proper understanding of requirements. 

 Prudent Utilization of Tools: Design software and templates helped to save time that was 

spent on frivolous activities. 

4.3 Collaboration with Teams & Stakeholders 

Who I worked with 

Supervisor and Design Section: assigning tasks, reviews, end approvals. 

Academic Departments: Law, Marketing, Accounting, Finance and banking- content, photos, 

event information. 

Event/PR & Social Media Team: timings, copy, posting schedules. 

Admin/Registrar/IQAC (when necessary): certificates, official notices. 

Vendors/Print Houses: print specs, proof check, and delivery. 

 

Figure 4.3 Client review 
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4.4 Creative Problem-Solving   

The internship exposed the participant to diverse unexpected situations, which required fast 

thinking and an imaginative approach to the design process. Creative and technical tactics were 

employed in order to overcome these barriers.   

 Learning to work with non-specific briefings: In the cases where the project instructions 

were not clear, the participant explained the requirements with a series of brief 

conversations, draft designs, and initial sketches, before anything was produced in hard 

copy.   

 Strict deadlines: The participant had to meet tough deadlines, including banner production 

or event posters, which demanded time-sensitive tasks, so imitating templates, maintaining 

open layers, and adopting a common file-naming system helped the participant to complete 

his/her job in a short time.   

 Creating visual hierarchy and clarity: In the situations when the participant was faced with 

voluminous information (e.g. safety boards or SDG billboards), she relied on grid layouts, 

symbolic icons, and legible typography.   

 Optimizing to print as well as to digital media: Changes to color profiles (RGB in digital 

media and CMYK in print media) were done to assure correct and reproducible 

reproduction across media.   

 Encouraging inclusivity and accessible design: The participant made pictograms legible 

and contrast adequate and used bilingual labelling where necessary, thus, encouraging 

effective communication in the campus community.   

Overall Impact   

These problem-solving interventions not only shortened the project turnaround time but also 

minimized the revision process and maintained the professional brand of DIU in all the media 

outlets. 

4.5 Key Learnings   

In the framework of my internship experience at the Branding and Communication Office of DIU, 

I gained a great amount of practical experience, which contributed to the development of my 

creative and professional skills.   
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 Practical Design: Real-World Design Practice: Understanding of the institutional 

branding process in print, digital, event mediums.   

The other aspect that was observed was the importance of maintaining visual cohesion by 

following the official color scheme, typeface, and logo of DIU. Time and Task Management: 

learned how to effectively handle various design projects on strict deadlines. 

 Communication & Collaboration: Enhanced communication with supervisors, 

departments and event teams in order to align projects and deliver them in time. 

 Technical Proficiency: Improved proficiency in design software such as Adobe 

Photoshop, Illustrator and InDesign, layout, color correction, and export settings. 

 Creative Confidence: Acquired the confidence to independently think of designs whilst 

following the professional branding principles. 
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Chapter 5 

Professional & Personal Growth 

5.1 Skill Development (Design, Software, Communication) 

The report presented below outlines considerable professional and personal growth in three main 

areas: design implementation, technical skills, and professional communication during my 

internship in the DIU Branding and Communication Office. 

Regarding design, I learned to transform the conceptual rationale and principles of institutional 

branding into workable projects. Working with event collateral, social media campaigns and 

printed materials helped to make layout composition, typograph hierarchy and chromatic harmony 

refined. I developed the strategic approach, where every design was not only visually attractive 

but also conveyed a message that was related to the academic identity of DIU. 

My skills with Adobe Creative Suite increased significantly, technologically. I was more efficient 

working with Photoshop, Illustrator and InDesign in production-level work and claimed a higher 

level of confidence in handling print-ready files, mock-ups or digital font. Experience with multi-

format design problems had taught me that creativity has to be adapted to very strict branding 

requirements and deadlines. 

Communication wise, working with supervisors, faculty and event coordinators helped me develop 

my abilities in professional presentation and project coordination. I also gained skills in absorbing 

feedback in a positive way, keeping record of revision in an organized manner, and expressing 

oneself in a confident way during a team discussion- all the skills that are prerequisite to any 

professional in design. 

This whole development process has enhanced my creative and technical background and 

equipped me to be a productive participant in a professional environment in the real world, 

balancing creativity and responsibility and cooperation. 

Design Skills: 

Grew my skills in planning layouts, visual hierarchy, and design consistency. Studied to adjust 

images across mediums - print, digital, and environmental branding. 
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Software Proficiency: 

Developed intermediary skill in Adobe Photoshop, Adobe Illustrator, to create designs 

professionally. Learned other areas such as how to prepare files to be printed, create the best 

possible formats, and get digital and print results to match in color. 

Communication Skills: 

Acquired skills on how to communicate with supervisors and departments on design ideas in a 

competent manner, receive feedback constructively and express ideas in a professional manner. 

Grew a sense of confidence to justify the design decisions supported with reasoning and brand 

philosophy. 

Overall Impact: 

This internship refined both my creative and interpersonal skills, preparing me to work confidently 

in any professional design environment. 

5.2 Professional Growth through Institutional Branding 

My experience at the Branding & Communication Office of DIU gave a good background on how 

design works within an institutional ecosystem. The experience has enabled me to connect the 

academic knowledge with practical branding. 

Acquiring Institutional Identity: 

Knowledge: how uniform design attributes- colors, typeface and structure- form a familiar and 

reliable institutional image. 

Operating Under Brand Guidelines: 

Invented the art of creating in the set brand parameters and yet maintain creativity to achieve 

original visual effects. 

Exposure to Real Campaigns: 

Attended events such as SDG Billboards, Anti-Ragging Awareness Boards, and DIU Book Fair 

2025, which showed me how design can influence how people see things and how they 

communicate effectively. 
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Developing professional Confidence: 

The internship assisted me in moving out of classroom projects to actual institutional branding 

where decision making, team work and presentation were enhanced skills. 

Overall, this internship was instrumental in transforming me to be an assured designer who can 

make significant contributions to branding and communication projects in the workplace. 

5.3 Personal Growth and Time Management 

During the internship, I have achieved incredible personal development when getting accustomed 

to professional working conditions and coping with various obligations effectively. Multitasking 

different design projects, deadlines, departmental demands made me understand that discipline, 

order, and accountability are essential. 

I gained better time management skills as I kept my daily workflow organized - I put the most 

important things first, I thought in advance and deadlines of the events, and I made sure to deliver 

on time without affecting the quality of my design. Being under pressure also helped me to be 

calm, focused and solution-oriented. 

At the personal level, I grew stronger in the ability to exchange ideas, work with teams, and accept 

the responsibility of creative decisions. This experience made me more patient, resilient, and 

problem-solving oriented - the traits that are necessary to become a successful person in the 

workplace and in life in general. 

5.4 Reflection on Internship Experience 

In this report, I discuss an internship experience that I went through in the Branding and 

Communication Office of Daffodil International University and that brought about a significant 

change and a clear shift in my academic and work path. Design as a means of communication in a 

large academic institution was also presented to me in a realistic manner by the experience. The 

level of engagement enabled me to develop my ability to balance creative ideation and strategic 

requirements to ensure that every visual product had a particular communicative purpose and was 

in harmony with the institutional branding requirements of the DIU. 
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I now understand design to be more than mere aesthetic matters, but also includes problem solving, 

simplification of complex information, and more efficient message delivery. My engagement in 

multidisciplinary interactions in the different media, print, web, and event branding, has allowed 

me to appreciate the importance of design language in enriching the image of an institution and 

enhancing the perceived legitimacy of the institution in the larger community. 

The internship also enhanced my ability to work in interdisciplinary teams, my readiness to 

embrace constructive criticism, and my determination to deliver on project deadline in situations 

when I am under high-pressure conditions. Therefore, this professional involvement has helped 

me to become more mature, disciplined and self-confident designer who can approach real-life 

challenges professionally and creatively. 
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Chapter 6 

Conclusion and Future Scope of Work 

6.1 Conclusion   

Internship at the Branding and Communication Office in Daffodil International University was a 

very worthwhile experience, as it further expanded my understanding of design not only in the 

four corners of the classroom. The work on real projects allowed me to combine creative thinking 

with strategic thinking, which contributed to the improvement of my professional perspective. 

My wide scope of creative skills was developed in a series of assignments such as campus signage, 

branding events, designs of departmental identities, and social-media content development. The 

challenges associated with each endeavor were unique, including the need to be consistent with 

the brand or meet strict deadlines, which, in turn, helped to improve my problem-solving skills, 

develop my visual communication and become more attentive to detail. 

The internship also highlighted the essence of the group work, coordination, and professionalism. 

The communication with supervisors, departments, and print suppliers proved that the workflow 

and communication need to be organized properly and communication is crucial in the design 

practice. 

Generally, the experience was an important transition point between theory and practice and 

transformed academic knowledge into practical skills. As a result, I have become not only an artist 

who can create significant and convincing pictures but also a communicator who can create the 

pictures that will appeal to the values and expectations of an organization. 

6.2 Future Career Goals   

The internship has aroused a long-term interest in leading a career path in the field of visual 

communication and brand design. The author aims to work in the artistic settings that enable the 

development of meaningful images that can match audiences with brand identities. The author 

believes that the combination of design principles, construction of the narrative, and the use of 

technologies will help her create impressive communication materials in the digital, print, and 

interactive media.   



 
 

©Daffodil International University   54 
 

Eventually, the author will develop skills in motion graphics, UX/UI design, and digital branding, 

which will help to expand the scope of the offered projects in the corporate and creative fields. 

Besides, the author hopes to make an impact on educational and social projects in which design 

can be used as the tool of positive change.   

Finally, long-term vision is the achievement of the status of creative design professional, art 

director, leading branding campaigns that combine innovative, aesthetic and strategic orientation. 

The lessons and experiences gained during the internship at DIU offer a solid basis to achieve 

these goals and pursue a steady career growth.   

6.3 Future Professional contribution.   

The internship experience has resulted in a holistic insight into the manner in which design can 

have a lasting effect within the scope of education and organizational settings. In the future, the 

author acknowledges significant possibilities to enhance investment in institutional branding, 

digital communication, and creative growth.   

One of the initiatives that will be undertaken is investigating new ways to enhance the brand 

presence of DIU by using interactive media, motion graphics, and digital campaigns that appeal 

more to the students and other stakeholders. Also, there is the possibility of the further 

development of environmental and sustainability-oriented design, such as awareness boards, eco-

friendly print materials, and visual presentations as related to the green work of the university.   

Another goal behind the work of the author is to maintain the relevance of academic departments 

based on innovative identity formation, which allows them to express clear missions without losing 

the integrity of the DIU brand image. Combining creativity, strategy, and technology, the author 

attempts to add his/her contribution to the projects that would not only improve the visual quality 

but also advance institutional values, encourage innovation, and develop the global vision of the 

university. 
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